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> Letterpress Process 
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“‘One steady customer we got through our Yellow Pages adver- 
tising has spent $50,000 with us!” says S. Barnhard, Lasky 
Company, Newark, N. J. ‘‘Our Yellow Pages advertising in 
rectories gets us business from a wide area in New 

nd a lot of it is repeat business. Presently, we're about 

1 into a new field—printing on foil. And because of our 

ith the Yellow Pages, we're planning to advertise this 


ce in Yellow Pages directories all over the East!”’ 


Display ad (shown reduced) runs 
under PRINTERS. Cali the Yellow 
Pages man at your Bell Telephone 
Display this emblem. It builds your business! Business Office to plan your program. 
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COMPANY 


Lithography & Letterpress 
PRINTING 





Layout - art production 
typesetting - platemaking 
printing - binding + mailing 


Bigelow 2-2411 


850 Frelinghuysen Ave., Newark 12, N. J. 























Elrod Simplicity 


Simple in design and mechanism, the Elrod produces an 
abundance of high-quality strip material from 1 point to 
36 points in thickness. Elrod material is formed as a con- 
tinuous strip of metal, cooled and solidified under pressure. 


Simple in operation, Elrod mold changes are easily made, 
and the machine will produce strip material for all com- 
posing room requirements. 


As there is no complicated mechanism to get out of 
order, Elrod users have found through years of experience 
that cost of operation and upkeep is very low. Put an 
Elrod to work in your plant and it will greatly simplify 
many of your composing room problems. Available in 
both gas and electric models. 


Ludlow Typogra ph Company 2032 Clybourn Avenue, Chicago 14 


Set in members of the Ludlow Tempo family 
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SINCLAIR and VALENTINE C0 


PRINTING 
INKS 
FOR ALL 


PURPOSES 


NG NK 
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increase your profits with the inks that give you more 


. ATR and Vé . ot 


PRINTING INK DIVISION * AMERICAN-MARIETTA COMPANY * 611 W. 129TH ST., NEW YORK 27, N. Y. 
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THE LEADING PUBLICATION IN: THE WORLD OF OFFSET-LETTERPRESS PRINTING 


What Do Your Production Men Expect From Your Salesmen? 49 


The production department has a right to expect complete and accurate 
information. It also helps if a salesman can help to plan a job 


Craftsmen to Hold Annual Convention Aug. 6-9 in Chicago 52 
WAYNE V. HARSHA, Editor More than 1,000 members of the International Association of Printing 
L. H. ALLEN, Eostern Editor House Craftsmen are expected to attend the 42nd convention 
CARL FINETTE, Art Director : . i 
poi ec Chicago—One of the World’s Leading Printing Centers 
PAUL D. SCHULTZ, Assistant Editor Over 3,650 graphic arts plants in the Chicago area include both 
JOSEPH J, O'NEILL, Monoger one-man shops and the three largest printers in the world 
CECIL HANCOCK, Production Manog 
oe How to Figure the Cost of Making Reproduction Proofs 
Printers and lithographers who have a repro proof department can 
MANUSCRIPTS use this system to guide them in determining their costs 
The Inland and American Printer and Lithographer w 
sharon aed nomiel cave hin wil aot be respes Du Pont’s Dycril Plates Are Aid to Letterpress Printing 60 
An aaa an i Dycril photopolymer plates can be made in 20 minutes on relatively 
inexpensive equipment. Survey reveals experiences of users 
Allen M. Browne " _ - e 
341 Madison Ave,, New York 17, Phone OR 9.8266 Cleanliness—Essential to Efficiency in an Offset Plant 62 
Midwest Advertising Orderliness, cleanliness, and safety show up in both quality and pro- 
oops hesanyggh duction. Here’s how to get an effective housekeeping program 


79 West Monroe St., Ch 


ey a How to Hang On to a Good Account—The Hard Wa 

Don Harway & Assoc. : : 

336 N. Central Ave., Glendale 3, Calif, Phone CH 5.9421 The customer was fussy; the estimate submitted was a few hundred 
ia dollars high—only partly because of an error in mathematics 
Maclean-Hunter, Limited 

Trinidad House, 28/30 Old Burlington St 


Londen WA tected, Moone Ganent 7941 
Regula Pealwced 
SUBSCRIPTION RATES Books for the Printer New Literature 
For Sig Penne Sets ON VERE, Ey WO yooes, OE Mirae Composing Room Newsletter 
‘85 Convention Calendar People in the News 
Graphic Arts in Washington Pressroom 
How Would You Decice? Promotion File 
Last Word Proofroom 
Printed in U.S.A. Copyright Maclean-Hunter Publishing Letters to the Editor Salesmen’s Clinic 
sxasiiine Month’s News Specialty Printer 80 
ee ners New Equipment Specimen Review 68 


tional offices. 


For Free Literature on Graphic Arts Equipment and Supplies, see pages 119-120 














FACTS YOU SHOULD KNOW ABOUT 
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NEW 


FOTOPLATE* 8 is S. D. 
Warren’s new negative-work- 
ing, presensitized non-metallic 
lithographic plate specifically 
designed for duplicators and 
small offset presses. 













HIGH 
QUALITY 


814” x 


Tone values of any halftone or 
line negative are retained on 
FOTOPLATE* 8’s pigmented 
plastic surface. 





FASY DEVELOPMENT 


FOTOPLATE* 8 may be exposed and mounted on 
given a visible 
Developer - Desensitizer Solu- 
or developed with Warren’s FotoPlate De- 
veloping Ink (recommended for highest quality 











the press without development, 
image with Warren’s 
tion, 


halftone reproduction). 


SMOOTH 
GRAIN 


Fine grained pigment-plastic 
surface has good water-hold- 
ing capacity and enough 
“tooth” to prevent roller skid- 
ding. Assures clean running, 
faithful reproduction. 
















PRE 










essary. 


, send 

E for 

g free 
—— 


Warren'3)roroPiaTE 8 
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LONG 
RUNS 


Some lithographers report runs of 10,000 
to 20,000 with straight edge plates. 


FOTOPLATE* 8 has the lowest initial 
cost of any presensitized plate (12¢ for 
12” to 53¢ for 19°4” x 23”). 


LOWE Ss zx 
cost 





STABILITY ==. 


dling, and makes packing on most 
duplicator plate cylinders unnec- 


APRS PRESSES Pe eirad See Oe So Re es en ce ier epee ee 










VERSATILE 


FOTOPLATE?* 8 is ideal for 
yearbooks, sales manuals, 
booklets, brochures, tech- 
nical manuals (and the like). 













SHORT EXPOSURE 


Exposure of FOTOPLATE* 
8 to are lamps requires only 
14 to 14 the time needed for 
most other negative-work- 
ing plates. 






















KW -* 


New high-speed sensitizer provides a 
strongly ink-receptive image after expo- 
sure. Result: faster roll-up, less waste, 
short-cut processing. 

























100% USE =: 
Caliperis a sturdy permits 
.008 inches. This 100% use of plates, less waste and 


spoilage, easier handling in plate- 
room and pressroom. 


DISTINCTIVE COLOR 


Eliminates substitution, lets 
FOTOPLATE* 8 stand apart from 
other small-press negative plates. 






provides 









easy han 















S. D. WARREN COMPANY 
89 Broad Street 
Boston 1, Mass. 


Please send me Warren’s new booklet about FOTOPLATE* 8! 


i IMR ere Leto GG cu io alia are eee ee ae ame we 


*Trade-Mark for Warren's presensitized lighographic plates. 











Contact these 
Warren distributors 
for new FOTOPLATE* 8: 


ALBUQUERQUE, N. 
jhe Graphic Products Co. 


ATLANTA, GA sss cccces M & F Supply Co., Inc. 
AP SAINs. UEIis o's.0 6:0 60.0:080 Grafic Photo Supply 
BALTIMORE, MD....... George R. Keller, Inc. 

Phillips & Jacobs, Inc. 
BATON ROUGE, LA. .c..cscceese Sograph, Inc. 
BINGHAMTON, N. Y....... Stickley-Siver, Inc. 


BOSTON, MASS. 
Bridgeport Engravers Sup. Co. 
Pitman Sales Co. of New England 
W. Oliver Tripp Company 


BRIDGEPORT, CONN......... Atlas Sales Co. 
ge On, Se Peres Marks & Fuller, Inc. 
CHARLESTON, W. VA...Litho Sales & Service 
CHARLOTTE, N.C...... George R. Keller, Inc. 


CHICAGO, ILL. “ae Engravers Sup. Co. 

Chicago Litho Products Co. 

Harold M. Pitman Co. 

Progressive Lithoplate & Supply Co. 

K. Schlanger Company 

The Simplimat Corporation 

CINCINNATI, O........000. G. C. Dom Sup. Co. 

McKinley Litho Supply Co., Inc. 

Offset Plate Graining Co. 

CLEVELAND, O.Bridgeport Engravers Sup. Co. 

Cleveland Litho peers Supply Co. 

Harold Pitman Co. 

COLUMBUS, O. ....Salem Graphic Supply Co. 

DALLAS, TEX. . Lew Wenzel & Co. of No. Texas 

Litho Offset Supply Co. 

DAYTON, OHIO..... Salem Camera Company 

DENVER, COLO..... Lew Wenzel & Co. of Colo. 

DETROIT, MICH....Garrick Photo Supply Co. 

Industrial Photo Prod. Co. 

Lithomaster Company 

FORT WORTH, TEX.. Fort Worth Photo Supply 
GRAND RAPIDS, MICH. 

Garrick Photo Supply, Inc. 

HOUSTON, TEX. Lew Wenzel & Co. of So. Tex. 

L. H. Kelley Company 


INDIANAPOLIS, IND. Hoosier Photo Sup., Inc. 
JACKSONVILLE, FLA....... M & F Supply Co. 
KANSAS CITY, MO......00. Wenzel Equip. Co. 
a 2 8 a eee M. R. Klastorin, Inc. 


LITTLE ROCK, ARK. .. Roach Printers gp Co. 
LOS ANGELES, CALIF. .Smart aver = Inc. 
Lew Wenzel & Co. of So. Calif. 


The Steward Co. 
LOUISVILLE, KY. 

Reliable Lithographic & Offset Supply Co. 
MIDLAND, TEX........ The Southwestern Co. 
MILWAUKEE, bake 

eimers a = Co. 


MINNEAPOLIS, MINN wae eee K. Gray, Inc. 
Litho Pehl Depot, Inc. 
MORRIS, NM. Y¥.26.5565 Associated Graining Co. 


NASHVILLE, TENN. 
Southeastern Printing Ink, Inc. 
NEWARK, N. J..... Globe Printers Supply Co. 
NEW ORLEANS, LA. 
Chemco Photoproducts Co., Inc 
Y 


NEW YORK, N. Y. 
Bridgeport Engravers Sup. Co. 
Chemco Photoproducts Co., Inc. 
Interchemical Corp. 
Harold M. Pitman Company 
Roll-O-Graphic Corporation 
Technigraphic Dev. Inc. 
OAKLAND, CALIF.Alpha Photo Products, Inc. 
Lens & Camera Co. 
PHILADELPHIA, Teer Penn Dell & Co. 
Phillips & Jacobs, Inc. 
- Ariz. Printers Sup. Co., Inc. 
.Phillips & Jacobs, Inc. 


PHOENIX, ARIZ.. 
PITTSBURGH, PA.... 
PORTLAND, ME. 
Northeastern Composition Co. 
PORTLAND, Pat soe Litho Dev. & Research 
PROVIDENCE, R. 
Oitset on, & Supply Corp. 

OUINGCT, MASS. 665.0000 M. Products Co. 
ROCHESTER, N. Y....... Nth & Fuller, Inc. 
ROCKFORD, ILL.....s.ccsccees The Foto Shop 
ST. LOUIS, MO. 

Rissmann Graphic Arts Supply Co. 
SAN ANTONIO, TEX...... Texas Type Foundry 
SAN DIEGO, CALIF......... Smart Supply Co. 
SAN FRANCISCO, CALIF....Lew Wenzel & Co. 


SEATTLE, WASH. c:c00cc0s A. D. Coy Co., Inc. 

Litho Engineering and Research 
SECAUICUS. NN. J..0ss0 Harold M. Pitman Co. 
4 ee Film Arbor, Inc. 


SYRACUSE, N. Y. 


Onondaga Litho Supply Co., Inc. 

Marks & Fuller, Inc. 

TOLEDG, O03 664.4 Toledo Lithograin & Plate Co. 
TULSA, OKLA...... Lew Wenzel & Co. of Okla. 


WASHINGTON, D. C.... George R. Keller, Inc. 


National Plate Grainers 
WILKES-BARRE, PA. 

Mebco Graphic Arts Supply Co. 

WINSTON-SALEM, N. C. 
Young-Phillips Sales Co. 
WORCESTER, MASS...... G. E. Stimpson Co. 
TORONTO....and branches all across Canada 
Sears Limited 











letters 


“In Which Direction Are 
You Looking?” He Inquires 


“picture” you by 
“Last Word” 


you 


I have been trying to 
studying the outline on your 
If you are looking to the left, 
bushy eyebrows, big small 
mouth. If you are looking to the right, you 
have the nose and a big mouth. In which 
direction are you looking?—James_ H. 
Crimmins, Exeter, N.H. 


page. 


have nose, 


(Editor’s note: Straight ahead! ) 


Says Specimen Review “One 
Of the Best Departments” 


Under separate cover we send to your 
attention a calendar and desk stand we 
have for years furnished to our customers. 
The stand is made especially for us and 
in theory is not expendable. 

We keep a list of our customers who 
have stands and each year print the cal- 
endar refill which is mailed or delivered to 
our customers. 

It is gratifying to us that these calen- 
dars and stands have excellent acceptance. 
In fact, a number of these sets find places 
in customers’ homes. Also, we are setting 
up a procedure here to send you samples 
of our work for your Specimen Review 
department. 

For years the study of the Specimen Re- 
view pages in The Inland Printer has been 
a must for the writer. It is one of the best 
departments of your magazine.—L. R. 
Cramblet, Imperial Printing Co., St. Jo- 
seph, Mich. 


Turkish Reader Wants Data 
On Tab Machines, Cards 


The signer of this letter is one of the old- 
est Turkish readers and subscribers of THE 
INLAND AND AMERICAN PRINTER AND LI- 
rHOGRAPHER. I am also a printer who has 
studied at the London School of Printing 
and worked 30 years in this industry. But 
I am still interested in graphic arts and a 
keen reader of your magazine. 

I have a firm called Grafikart which rep- 
resents some manufacturers of graphic ma- 
chines and other accessories. Besides, I am 
founder of Cap Baslna Ltd., a printing 
company which specializes in making tab- 
ulating cards for use in IBM and Reming- 
ton Rand accounting machines in Turkey. 
We want to increase our printing power by 
purchasing one or two machines especial- 
ly designed to print tabulating cards. I 
know of German machines of this kind, 
but I would like to receive any available 
material regarding American tabulating 
card printing machines. 

Moreover, I am getting cardboards from 
Germany, of which I am sending you a 
sample, but have not found them satisfac- 
tory when compared to American makes. 


PRINTER 


AND LITHOGRAPHER 


to the editor 





If you will kindly put me in touch with 
specialist makers of this kind of machine 
and cardboard, I would be very obliged to 
you. Some addresses or catalogs for the 
same machine and samples of cardboards, 
together with prices would be helpful to 
me. Many thanks in advance.—H. E. Cap, 
Cap Baslm, Ltd., Moda Devriye, Sokak 
8/4, Istanbul, Turkey. 


Trade Contests Interest 
New Zealand Compositor 

I am writing concerning trade competi- 
tions that are held frequently in all states 
of your country. The only way I can think 
of bettering myself in design and layout is 
to participate in these and therefore get 
first class comments from your tradesmen 
on my work. 

Here in New Zealand, there is nothing 
to help the tradesman in advancing his 
ideas except by reading the magazine of 
which you are editor. I am afraid, on the 
whole, all New Zealanders treat their jobs 
only as a paypacket and not as a creative 
work that requires the highest of skills and 
knowledge that is thrown upon any of the 
tradesmen. The artistry and sense of cre- 
ativeness that should be found in all com- 
positors is very conspicuous by absence of 
same in their work. 

If you could forward a copy of this let- 
ter, or portions of same to any or all of 
your competition organizers, or, if this be 
too troublesome a task, post addresses ot 
organizers to me, I would be most grateful. 
Ours is a trade, or should I say part of a 
trade (comps.) that borders closely to a 
profession on a par with architects, and | 
write to you with this thought very close 
to my heart.—M. A. Grewar, Farmers 
Trading Co., Ltd., Printing Department, 
Private Bay, Auckland, New Zealand. 


Nestler Offers Advice 
On Becoming Typographer 


To become an outstanding typographer, 
a camera fan. Secondly, join a 
camera club. Third, enter photo contests. 

After all, there is little difference in 
photocomposition and type composition. 
Re: your long story on pages 70 and 71, 
February issue, on this worthwhile sub- 
ject.—John W. Nestler, Mercury Printing 
Co., Tampa, Fla. 


become 


(Editor's note: Mr. Nestler is referring to 
Alexander Lawson’s Composing Room de- 
partment in which he wrote of the difficul- 
ties facing the young compositor who 
wishes to become a typographer. Said Mr 
Lawson, “With specialization more and 
governing composing room opera- 
tion, there are increasingly fewer oppor- 
tunities for the enlightened instruction 
once common to the craft of the composi- 


more 


tors.” ) 
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Top-quality 
CuNici 
& built-in 
chain delivery 














































Straight tape conveyor board 
jogs either left or right, as- 
sures accurate sheet line-up. 


Upper and lower steel feed 
rollers showing wide stop- 
fingers on shaft. 





DAVIDSON CORPORATION 


Subsidiary of Mergenthaler Linotype Co. 
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are Two 
more features 


of the 
new 


DAVIDSON 
DUALITH 300 


For accuracy of registration the new Dualith 500 has no 


equal. 

This is made possible by a unique combination of features: 
the straight tape conveyor board (which jogs either right 
or left); the heavy, rugged, steel feed rolls, both upper and 
lower, which are self-adjusting for all thicknesses of paper 
stock; the wide steel stop-fingers which are integral with 
the lower feed roll; and the satin smooth acceleration of 
the entire feed roll mechanism which delivers each sheet 
accurately to the stops in the gripper bar. 

And—clean positive stripping and delivery of every sheet 
is assured by the built-in chain delivery —which is stand- 
ard equipment and not an extra at extra cost! Each sheet 
is pulled—not pushed—as it is delivered. You can bleed 
three sides of the sheet. (Even halftones and solids can 
bleed off three sides of the sheet, and even on lightweight 
stock.) It isn’t necessary on a Davidson to leave unprinted 
margins. No stripper fingers or delivery wheels track over 
and smear the freshly printed copy. Thus the Dualith 500 
assures clean, positive stripping and delivery of all weight 
stocks—from lightweight manifold to heavy cover and 
card stocks. 

Compare the Dualith 500 in every single aspect of print- 
ing quality, time saving, money saving. Get increased 
productivity and capacity...the assurance of excellent, 
uniform coverage on all jobs...eye-opening accessibility 
for easiest-ever operation and job changes...true David- 
son reliability in every part. And remember that the built- 
in chain delivery is standard equipment—at no extra Cost. 
No wonder the new Dualith 500 has been called the most 
productive small offset press ever designed. 


YOU'LL BE YEARS AHEAD WITH THE NEW 


DUALITH 500 
Send today for colorful 12-page brochure 







Dvidson 


29 Ryerson Street, Brooklyn 5, New York 














means 
faster, 
easier press feeding with 


Epic Executives 
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EPIC Executives, Regular and Outlook®, the all-new executive 
style envelopes with the modern prestige look, are packaged in 
a remarkably efficient ‘(Deep Lid” Box. 






Designed with the printer in mind, this new Deep Lid Box helps 
speed up press feeding on all manual and auto-fed presses. It’s 
just one more of the many ways U.S.E. helps you ask for... and 
get ... the envelope order, too. P-77 


gV%, UNITED 






= USES STATES 
“4. _»°. ENVELOPE 


GENERAL OFFICES: SPRINGFIELD 2, MASS. +» WORCESTER ¢ SPRINGFIELD 
HARTFORD + ROCKVILLE »+ NEW YORK * METUCHEN « ATLANTA « INDIANAPOLIS 
CHICAGO +* WAUKEGAN «+ DALLAS « LOS ANGELES «¢ SAN FRANCISCO 


*T.M. Reg. Applied for by U. S. Envelope Co. 








Here’s how 
Epic Executives’ 
new 
Deep Lid Box 
works for 
printers 


OFFICIAL 


1 INVERT BOX 

and remove bottom. Place 
lid with envelopes in it 
beside press for fast, con- 
venient press feeding. 





2 FEED FROM LID 

right into press with one 
easy motion. Saves time, 
work with both hand-fed 
and automatic presses. 








3 REPACK 

printed envelopes into 
bottom of box, replace 
lid, and they're ready for 
delivery to the customer. 
















GOODFYEAR 





GOODYEAR'S NEW 
DELIVERS SHARPER DOTS, 








FINER REPRODUCTION. ““Micro-textur- UNIFORM GAUGE. Electronically controlled 


ized” smoothness gives you clean, sharply defined and process assures uniform thickness, perfect face/body 
perfectly formed dots—no slurs or tails. balance. Absence of low spots shortens make-ready. 





BETTER SMASH-RESISTANCE. Excel- LOWER OPERATING COSTS. wniform 


lent resilience reduces smash-up effect. HI-FI snaps gauge, lower printing pressure with no loss of dot 
back fast after each impression for long mileage, clarity, top smash-resistance, faster make-ready — 
more sharp impressions per dollar. they all add up to real economy. 


O O 
a- iq 
OFFSET BLANKETS 
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Hl-Fl BLANKET SURFACE 





RESISTS WEAR LONGER 


Revolutionary “micro-texturizing” process tempers” rubber to 
produce remarkable smoothness plus long-lasting durability 


You get maximum fidelity on every impres- 
sion with HI-FI Blankets by Goodyear. And 
you get it at no extra cost. 


Run after run, you keep getting true-to-copy 
fidelity because HI-FI takes the punishment, 
and bounces back. Colors: red, green, blue- 


gray, black. Available prepunched. For more 
details, call your Goodyear Distributor or 
write Goodyear, Printers Supplies Sales 
Department, New Bedford, Mass. Remem- 
ber—lots of good things come from Goodyear. 


Secret is Goodyear’s remarkable new “‘micro- 
texturizing” curing process. It produces a 
surface that combines smoothness, hardness 
and resilience to a precisely controlled degree 
for top-notch reproduction. 


‘‘HI-FI quality takes the guesswork out of printing’’—says Joseph H. 
Kenning, Offset Superintendent, United States Playing Card Com- 
pany, Cincinnati, another satisfied HI-FI user. 

“T can’t take chances on a blanket’s performance. The back of every 
playing card in a run must be the exact match of every other one. 
Even slight variations could throw out the whole job. 

“That’s why I like HI-FI Blankets. They produce sharp, clean dot 
formations every time. No blurs or smudged edges to cause irregu- 
larities. We get top-quality results consistently —even when there’s 
an extra metallic color in some of our fancier designs. 

“HI-FI Blankets really stand up, too. I’ve never used any that give 
me better smash-resistance—more mileage.” 


PRINTERS SUPPLIES 


Hi-Fi—T.M. The Goodyear Tire & Rubber Company, Akron, Ohio 
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in the battle of 


HIGH QUALITY 


VAY 


ECONOMY . you come out on top both ways 
with EAGLE-A TROJAN BOND 





Specify Eagle-A Trojan Bond to win new heights of excel- 
lence in your printing. With this great group of 25% 
cotton fiber bond papers you get extra quality without 
paying a premium price. Ideal for letterpress, lithography, 
die stamping, raised printing . . . for business stationery 
with matching envelopes, direct mail . . . for every job 
that calls for fine appearance and good printing. For a 
| sample portfolio, write Dept. JT. 





; APER-S pee m 
\\ ERS | [PAPERS | 
‘ TROJAN BOND COCKLE FINISH * TROJAN BOND OPAQUE 
BAGLE-A PAPERS TROJAN LAID * TROJAN BOND SMOOTH VELLUM 
\ 
\ jor more creative American Writing Paper Corporation, Holyoke, Mass. 
COMMUNICATIONS | Makers of Eagle-A Coupon Bond and Other Fine Eagle-A Papers 


< 
L ’ 


lf 





Ideal products help maintain pressroom 
efficiency and finished product quality: 


Ideal Tantone (Synthetic) Lithographic Rollers 
Ideal Masterlith (Vulcanized Oil) Lithographic Rollers 
Lithocraft Lithographic Rollers 

Duroc Ink Storage Drum Rollers 

Koraltone (Plastic) Typographic Inking Rollers 
Plast-O-Damp®) System of Measured Moisture 
Synthox (Synthetic) Letterpress Rollers 

Ideal Typocraft (Solid Synthetic) Rollers 

[deal Inkmaster (Vulcanized Oil) Distributor Rollers 
DX Synthetic Newspaper Rollers 

Flexocraft Rollers 

Impression Rollers (all types) 

Ideal Process Coated Rollers 

Ace Graytone Rollers 

Coating and Varnishing Rollers 

Textile Rollers 

Durogravure Rotogravure Impression Rollers 
Paper Mill Rollers 

Ideal Photoengravers’ and Litho Proof Rollers 
Waxing Machine Rollers 

Rubber Gluing Rollers 

Tanning Machine Rollers 

Rubber Friction Rollers (all types) 

Pull and Draw Rollers 

Rubber Blanket Rollers 

Fabric-Covered Rollers 


Other Ideal Products Guaranteed 
to Render Exceptional Service 


Ideal Process Surfacing Special Rubber and Syn- 
Machines thetic Molded Items 


Ideal Automatic Sectioning Rubber and Synthetic 
Machine (for split- Plate Gums 
fountain work) Sticktite Rubber Plate 

Adhesives 

RE-NU-ROL Roller and 

Surfacing Compositions Blanket Conditioner 


Cutting Rubbers 


IDEAL ROLLER & MANUFACTURING CO. 


2512 W. 24th St. 21-24 Thirty-ninth Avenue 6069-6073 Maywood Ave. 5238 Peachtree Road, NE 33 Stirrup Brook Highway 
Chicago 8, Ill Long Island City 1, N. Y Huntington Park, Cal. Chamblee, Ga. Marlboro, Mass 
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Pee 


NO DOG EARS 
ON PARSONS { 
INDEX BRISTOLS 


, aw aetPay 


... and this is another good reason why your customers 
will give you their office forms and index printing. 
PARSONS Ledger Papers and Index Bristols are 
all made as solid sheets — not pasted. This 
means no glue lumps or “dry” holes — no split or 
dog-eared corners. These are reasons why your 


customers (and your pressmen) will like MR RR RS 


PARSONS papers. PARSONS papers perform well on PARSONS MECHANO FORM 
your presses and on your customers’ machines. Ledger and Index (50% new 
cotton fiber) offers the widest 
eansens range of colors, weights and 
customers for you? You bet! Put in a stock eet sizes. Check this Sample 


Ww of PARSONS Ledger Papers and p semeee Book No. 884 (available on 


Can this mean new business and satisfied 


ge sy Index Bristols now ... EY eke conce request from Parsons) — then 


( oor call your PARSONS Paper 
a) 


cae ad then judge for yourself. Merchant for shelf stock. 


PARSONS KING COTTON SINCE 18653 





SCOTCH LINEN LEDGER 
PARSONS INDEX & LINEN LEDGER 
DEFENDUM LEDGER 
MECHANO FORM iNDEX & LEOGER 
50% * ARKON INDEX 
50% * DURABLE LEDGER 
NATIONAL VULCANIZED FIBRE COMPANY 


25% CREST INDEX & LEDGER PARSONS PAPER DIVISION HOLYOKE, MASSACHUSETTS 
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MORE PROFIT FOR COMMERCIAL PRINTERS 


READ WHAT THIS COMMERCIAL PRINTER SAYS: 


“We have made and printed several thousand Fairchild engravings. 
We have no hesitation in recommending and using these halftones for 
our top-grade commercial work as well as for our School Arts maga- 
zine which circulates to art educators all over the world. The fidelity of 
reproduction continues to please us. The convenience and flexibility of 
having our own plate-making equipment is of considerable operating 


advantage.” 


sii 


—Francis P. Dill, Production Manager, 
The Davis Press, Inc., Worcester, Massachusetts 


saad 


Make your own halftone plates 
with FAIRCHILD SCAN-A-SIZER® 


SCAN-A-SIZER gives letterpress printers a complete, one- 
stop, in-plant facility for plate making and printing. This 
service invites the entire job from your customers. Your 
customer delivers the layout, copy and illustrations. You 
deliver the job finished. 

IMAGINE the advantages! You can estimate engraving 
costs on the spot. Full profit stays in your plant. The con- 
venience and quick availability of Fairchild electronic engrav- 
ings, added to their economy, is attractive to letterpress 
printing buyers. It means rapid and troublefree deliveries of 
urgently needed jobs, because the engraving process is always 
under your control. On the press, Fairchild engravings 
require less makeready, and are good for long runs. In the 
event of a press batter, replacement plates can be made in 
minutes, reducing expensive press down-time. 


IRGHILD 


Sales and Service offices throughout the world 


You can lease the Scan-A-Sizer. Fairchild’s nation-wide 
service Organization assumes all responsibility for mainte- 
nance, insurance, obsolescence. The desk-size electronic 
engraving machine offers automatic enlargement or reduc- 
tion up to 4 times, with assured quality reproduction from all 
kinds of copy mounted or unmounted, up to 18” x 20”. We 
train your operator on your premises, and plate making is so 
easy and fast it will require only a small part of his time. The 
Scan-A-Sizer is fully automatic and shuts itself off when the 
engraving is finished. 

If desired, the Scan-A-Sizer may be purchased with service 
available through Fairchild’s nation-wide, factory-trained 
service organization. 

For information and descriptive brochure mail the coupon 
below—today. 


"1 
! 
l 
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! 
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| 
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Fairchild Graphic Equipment, Dept. FGE 58 
Fairchild Drive, Plainview, L. I., N. Y. 


| would like to have full information about Scan-A-Sizer 
a 
Company____ 


Street___ 





City. 





1s cans tes alain aan Seam ceutical 





[, 
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CORRUGATED METAL: 





LEVEL/SMOOTH DESCRIBES A PRINTING SURFACE OF SUCH EXTRAORDINARY 
LEVELNESS AND SMOOTHNESS THAT IT TOOK A PAPER-MAKING REVOLUTION 
TO ACHIEVE IT. A CROWN ZELLERBACH BREAKTHROUGH, LEVEL/SMOOTH IS 
PRODUCED BY COMBINING THE SMOOTHENING ACTION OF THE CONVEN- 
TIONAL ROLL COATER WITH THE REMARKABLE LEVELING ACTION OF THE 
TRAILING-BLADE COATER ON-THE-MACHINE IN ONE CONTINUOUS OPERA- 
TION. WHAT DOES THIS MEAN TO LETTERPRESS PRINTERS? PREMIUM PRINT- 
ABILITY, AVAILABLE FOR THE FIRST TIME, AT NON-PREMIUM PRICES! ASK 
YOUR FAVORITE PAPER MERCHANT SALES REPRESENTATIVE FOR AN EXCIT- 


SMOOTH BUT NOT LEVEL LEVEL/SMOOTH 


ING LEVEL/SMOOTH DEMONSTRATION AND FOR YOUR FIRST PRINTED PROOF 
OF THE PREMIUM PRINTABILITY OF ALL/NEW, ROLL/BLADE, LEVEL/SMOOTH 
SURFA/GLOSS AND FRANCISCAN GLOSS’ FINE COATED LETTERPRESS PAPERS. 


viv 


er CROWN 
ZELLERBACH 


PRINTING PAPER DIVISION 


SAN FRANCISCO, CALIF 


SALES OFFICES: CHICAGO. NEW YORK 


© Crown Zellerbach Corporation 


















UNIVERSAL 
STRIP CASTER 


Gas and Electric 
Models 


Rule Cutter: 





Adjusts in points to 100 
picas, for cutting vertical 
rules and 2 pt. strip in 
notches used under heads 
(See Circles). Faster and 
better than a saw for this 
work. 


Knurling Tool: 





Makes ‘is’ and %” dash 
leaders on vertical copper 
rules. 





715 N. Central Expressway * 








PERFORMANCE 


OF UNIVERSAL EQUIPMENT 






e Outproduces all others in both quality 


wes 


and quantity, speeding up production, 


make-up and distribution. 


e Casts 2 pt. hairline as well as all other rule 


faces, free of nicks and weld marks. 


e Easily casts 1 pt. twin leads; 2 pt. twin leads 


up to 100 Ibs. an hour. 


@ Smoothly casts 18 pt. slugs up to 130 Ibs. an 


hour. 


e Casts ornamental rules. sogogggg0000000000000000x" 


UNIVERSAL MONO-TABULAR BROACH 


This form was composed using Universal Cast Rules, Honig Multiple Broach, Rule Cutter and Knurling Tool. 








It's the 
World's 


For Rule 
Form Composition 





D Most Practical System L 1) 
A Yet | Devised MN 








Any form con 


cutjon 








be registered 





THE] RULE CUTTER“) | 





within two minutes, 


| 





combining quality, 











speed and instant 


By 





register. Just 


——_ 





c couple of medium 





sized forms each 





month will pay for 





| 
| | V,”’ leader 
t 





this broach. 


Dash leader! Tine sas , | 
|- _cast| on Universa' ree 
| | 




















See Your Nearest Dealer or write to 
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NIVERSAL MONO-TABULAR CORPORATION 


Richardson, Texas 
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Stability is a desirable attribute. Elusive, too. « In any gi 

you may find it. Or, you may not. « Money, for example. 
Dollars have it. Drachmas do not. Many Orientials have an 
interest in money, but no real yen. « Here are some other 
where you will probably not find a whole lot of stability. 
conventions. Bars. Coffee Houses. Notion departments. 
Hollywood. Havana. Hades. Horse rooms. « Speaking of 
said that Seabiscuit once refused to lie down in a posh 
built just for him. Simply wasn’t stable. « Advertising 
are not noted for their stability. Of course, graphic arts 
long on it. « There is only one place we know of where 
always find stability in great quantities . . . in the better 
content paper known as PLovER Bonp. 





Dimensional stability 
means unexcelled press 
performance. When 

it comes to making a 
good impression, 
Plover Bond can’t be 
beat. With this 
bountiful bond, your 
letterhead designs are 
EEE not limited by inhibited 
behavior on the press; 
no need, for instance, to 


UN shun a fine visual that 
<4 calls for critical register 


because of some haunting 

doubt that the paper 

isn’t up to it. No need to 

avoid bleed because of 

that nameless fear that 

your design will be pulled 

down like the corners of a 

loan officer’s lips. This 

structural soundness, unique 

in Plover Bond, is assured 

by careful attention on the 

paper machine, enhanced by 

the exclusive air-drying 

process of the Whiting- 

Plover mill. On the press or 

in the storeroom, Plover 

Bond lies flat; defies curling. 

Plover Bond. Prideful result of the finest 
in raw materials, the ultimate in craftsman- 
ship and the purest papermaking water in 
the world. It’s visibly better. 











te 





i 
BONDS 


better papers are made with cotton fiber 





Tit ite 


The corporate letterhead is industry’s most 
broadly-used image-builder. It should reflect, 


among other things, stability. These fine PLoveER Bonp 
distributors will be delighted to provide you 
with the perfect backdrop for any such design. 


WHITING- 


PLOVER Bonp. Dimensionally stable. Visibly better. 


The Alling & Cory Company 

..The Whitoker Paper Company 

timore .......The Baxter Paper Company 
timore ....The Paper Supply Company 
ethiehem, Pa..Wilcox-Y’s.'er-Furlong Paper Co. 


ooo ow 


Jefferson Paper Company 

Zellerboch Paper Company 

D. F. Munroe Company 

Warren L. Wheelright Paper Co., Inc 
ridgeport, Conn Geo. W. Millar & Co., Inc 
ristol, Va.-Tenn........ Dillard Paper Company 
....The Alling & Cory Company 
..Vermont Paper Company, Inc. 
horlotte, a ..Dillord Paper Company 
.. Chicago Paper Company 


6 
Q 
% 


hicago Midland Paper Company 
hicago. . .Moser Paper Company 
Chicago...............Reliable Paper Company 


AO On 0 @ 


Zellerboch Paper Company 
.. The Chatfield Paper Corporation 
evelond..........The Alling & Cory Company 
umbia, $. C........Palmetto Paper Company 
Clampitt Paper Company 


Mid-Eastern Envelope 
& Paper Company 
Denver ; .....~-Jensen Paper Company 


Des Moines Newhouse Paper Company 
Des Moines. .. Western Newspaper Union 
Detroit The Whitaker Paper Company 
Dubuque ..++++++...Weber Paper Compony 
Duluth.........Duluth Paper & Specialties Co. 
Zelierboch Paper Company 
Zellerboch Paper Company 
Leslie Poper 

.Western Newspaper Union 
Fort Wayne, Ind... ...Taylor-Martin Papers, Inc. 
Fort Worth 
Fresno.............Zellerboch Paper Company 
Grand Rapids. .Solon & Gilhula Paper Company 
Great Folls, Mont. cwceccces eee Paper 
Greensboro, N. C........Dillard Paper Company 
..Dillard Paper Company 
The Alling & Cory Company 
Batt Paper Company 
Hartford, Conn ot R. Vonderlip Co., Inc 
Houston...... Clompitt Paper Company 


Eugene, Ore. 


Clampitt Paper Company 


Greenville, S. C 
Horrisburg, Pc 


Hortford, Conn.. 


Indianapolis The Chatfield Paper Corp. 
Indianapolis. ...MacCollum Paper Company, Inc. 
Jockson, Miss. Central Paper Company 
Jacksonville, Fla..Graham-Jones Paper Company 
Kansas City, Mo.....Midwestern Paper Company 
Kansas City, Mo Wertgame Paper Company 
Knoxville Louisville Paper and Mfg. Co. 
Lincoln, Nebr Western Newspaper Union 
Little Rock 


Los Angeles 


Western Newspaper Union 
Zellerbach Paper Company 
Louisville Louisville Paper and Mfg. Co. 
Madison, Wis 

Madison, Wis.. 
a ee Memphis Paper Company 
Menasha, Wis.....Yankee Paper & Specialty Co. 
E. C. Palmer & Company 


General Paper & Supply Co. 
..Yankee Paper & Specialty Co. 


Allman-Christiansen Paper Co. 
Dwight Brothers Paper Company 
Yankee Paper & Specialty Co. 
Leslie Poper 


Milwaukee 
Milwaukee 
Minneapolis 
Newhouse Paper Company 
Minneapolis Wilcox-Mosher-Leffhoim Co. 
Montgomery, Ala...W. H. Atkinson - Fine Papers 
Moline, Ill Newhouse Paper Compony 
Nashville 
Nework, N. J. 
New Orleans 


Minneapolis 


Clements Paper Company 
..J. B. Card & Paper Company 
Alco Paper Company 

A to Z Paper Company 

Sam A. Marks and Co. 


The Alling & Cory Company 
Miller & Wright Paper Co. 


H. P. Andrews Paper Company 
Duplicating Papers, Inc. 

M. M. Elish & Company, Inc. 
Forest Paper Company 
Linde-Lathrop Paper Co. 
Majestic Poper Corporation 
Geo. W. Millar & Co., Inc. 


New Orleons 
New Orleans 
New York 


Reinhold-Gould, Inc. 

Ris Paper Company 

Royal Paper Corporation 

Saxon Paper Corporation 

Oakland, California. .Zellerbach Paper Company 
Oklahoma City Western Newspaper Union 
Western Paper Company 


BOND 


4 PAPER COMPANY, STEVENS POINT, WISCONSIN 
oe 
better papers are made with cotton fiber 


Orlando Graham-Jones Paper Company 
Philadelphia Schuylkill Paper Company 
Philadelphia. . . .Wilcox-Walter-Furlong Paper Co. 
Phoenix Zellerbach Paper Company 
Pittsburgh The Alling & Cory Company 
Pocatello, Idaho Zellerbach Paper Company 
Zellerboch Paper Company 

Central Paper Company 

Dillard Paper Company 

Zellerbach Paper Company 

Zellerbach Paper Company 

Richmond, Va.....B. W. Wilson Paper Company 
Dillard Paper Company 
Rochester, N. Y.....The Alling & Cory Company 


Roanoke, Va. 
Sacramento Zellerbach Paper Company 
Saint Louis Acme Paper Company 
Saint Paul Leslie Paper 
Saint Paul Newhouse Paper Company 
Salt Lake City 
Salt Lake City 


San Antonio 


Western Newspaper Union 
Zellerbach Paper Company 
Clampitt Paper Company 
Zellerboch Paper Company 
.Zellerbach Paper Company 
Zellerbach Paper Company 
Zellerbach Paper Company 
Western Newspaper Union 
Western Newspaper Union 
Leslie Paper 

Zellerbach Paper Company 
Zellerbach Paper Company 
The Alling & Cory Company 
Standard Paper Company 
...Zellerbach Paper Company 
Graham-Jones Paper Company 
The Commerce Paper Company 
Topeka, Kans Midwestern Paper Company 
Trenton, N. J...... J. B. Card & Paper Company 
Tucson, Arizona.....Zellerbach Paper Company 
Tulsa Paper Company 

The Alling & Cory Company 
Zellerbach Paper Company 


Utica, N. Y 
Walla Walla 
Washington, D. C......Frank Parsons Paper Co. 
Wichita Western Newspaper Union 
Wilmington, N. C Dillard Paper Company 
Worcester, Mass...The J. C. Campbell Paper Co. 
Yakima Zellerbach Paper Company 








New RECORDAK LISTOMATIC Camera | 
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A unique advantage in shooting film \=* 
for offset printing of schedules, 
directories and other listings 





T his ingenious RECORDAK Camera makes possible 
a new system that’s simplicity in itself! Each list- 
ing (up to 3 lines) is typed on a data processing 
card . . . necessary headings (12, 24, and 
36-point type) also go on individual cards. 

These cards are then fed into the RECORDAK 
Listomatic Camera which photographs them 
at a rate of 230 per minute. . . automatically 
adjusts for number of lines or type sizes on 
each card! 

After processing, the film is made up into 
page layouts... ready for shooting with offset 
camera. That’s all there is to it! 

Keeping cards up-to-date for future edi- 
tions is simply a matter of substituting new 
cards for those that have become obsolete. 
There’s no need for a complete re-typing or 
typesetting of the job; nor is there need for 


makeovers” of existing plates or 


“ec 


wholesale 

layouts. 
Another important feature—Many different 

schedules or compilations can be printed 

from the same deck of cards. 

Free folder on REcorpDaAk Listomatic Cam- 

era suggests ‘“‘new business” possibilities for 





your company. Send for it today. 

















MAIL COUPON TODAY 
a ® : RECORDAK CORPORATION, 415 Madison Ave., New York 17, N.Y. 
=RECORDRK ° Send folder describing new Recorpak LISTOMATIC Camera. VV-7 
(Subsidiary of Eastman Kodak Company) 2 Name Position 
originator of modern microfilming * Cmpew 
—now in its 34th year a 
: Street 
IN CANADA contact Recordak of Canada Ltd., Toronto e 

° City State 
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SPEED KING 
LITHO JET H.T. BLACK 


is of the highest 
quality—has excellent 
fountain flow, resists 
greasing and prints sharp 
clean and dense. Sets 
extremely fast and dries 


quickly on coated 

















SPEED KING 
LITHO GEM BLACK 


sets extremely fast on 
coated paper and slightly 
slower on regular offset 
stocks—has good working 
qualities and is excellent 
for process work. Prints 
dense with good gloss; 
contains drier and cannot 
be left on the press 


overnight 





SPEED KING 
LITHO JOB BLACK 


is an economical, 


moderately toned black 


with good press stability. 


Especially recommended 


for absorptive stocks, 


but can be used on 
coated stocks if very 
quick dry and high rub 
resistance are not 


required, 


SPEED KING 
LP HALFTONE BLACK 


contains drier and should 
not be left on the press 
overnight. It sets and dries 
very fast with good gloss 
on enamel, coated and 
absorbent stocks, and 
performs well on some 
machine coated papers. 
For all top-quality 


letterpress work. 


ipi, 1C and Speed King are trademarks of Interchemical Corporation 


CORPORATION 


= @ 5 on Un aA ee Ok tk On 2) 


67 WEST 44th STREET, NEW YORK 36, N. Y, 


DIVISION 


SPEED KING 
LP JOB BLACK 


has a regular job press 
body and can be left on 
the press overnight 
because it contains no 
drier. It sets and 
dries quickly and is 
recommended for general 
letterpress shop use on 
enamel, coated and 


absorbent stocks. 















FOREMAN: 




















BOSS: ‘Someone have a baby?” 


“‘No sir — they've just heard we're buying 
WEBRIL WIPES. Makes it easier to 


make a better plate.’ 

















WEBRIL wipes to perfection 


NON-WOVEN FABRIC 





M 


WEBRIL 


NON-WOVEN FABRIC 


WIPES 


1 
1 
1 
1 
1 
| 
i 
PATENTED 
1 





Can’t Scratch — contains only pure, soft cotton. 


Super Absorbent — removes the last traces of etches and 
acids. 


Lintless — even with lacquer, developing ink, or gum arabic. 


Amazing Wet Strength — interlocked fibres can’t come 
apart. Perfect for applying developing ink and lacquers 
and for developing out and gumming. 


Handy-— You simply tear 8” square, precut wipe from con- 
venient wire rack. No hunting, no cutting — always at 
arms length. 


Economical — one roll will do the work of 2— even 3-— 
pounds of cotton. 


AIL THIS COUPON ——————————-—~—-—-—-—~—~—-—~—-—~—~—~—~-—-—-—--~---- 
= KENDALL company 
Fiber Products Division 
Dept. |P-71, Walpole, Mass. 
I'd like to try Webril Wipes—free. Please send me samples for 
testing. 
Nonie. —_ paeeee apes * eosin, 





Company __ — ; a Ee ee ea ee eRe 


Address ee 
S|) ie I cr Fite he 





Write dealer's name___ : 
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the 20 x 26” offset press 
which prints two colors at speeds 
up to 8500 sheets per hour 
(17000 impressions) 


This new ATF Chief 226 is the two-color 
offset press designed specifically to produce 
high quality printing with minimum operator 
effort on the most common job sizes — from 
multiples of 514 x 814” to a full 20 x 2614”. 
Its operating simplicity and high speed com- 
bine to give you maximum profits on multi- 
color work. Here are some of the advantages: 





¢ 8-up production of 514 x 814” and 
6 x 9”; 4-up on 81% x 11” and 9 x 12”; 
2-up on 11 x 17” and 12 x 18”; 1-up on 
17 x 22", 18: =:24", 19x: 26” and 20: 26” 
Speeds up to 8500 sheets per hour 
(17000 impressions) on stock from 9 lb. 
onionskin to .030” card 
Full bleed on any job up to 195% x 26” 


Lower plate and makeready costs, plus 
faster production than larger presses. 
The Chief 226 can produce short and 
medium runs more economically than a 
25 x 38” two-color, for example 
Pressman can make ready at slow speed 
and increase to running speed without 
losing register, with the ATF swing arm 
gripper construction 

Register on second color unit adjustable 
in both directions from the operator’s 
side — while running 

High pile delivery and double-loading 
stream feeder help keep downtime 

to a minimum 

ATF pyramid inking systems insure even 
flow of ink to all four form rollers on 
each unit, permit running light vignettes to 
heavy solids with minimum effort 

Ink and dampener form rollers adjustable 
from outside press frame 
Precision-ground helical gears drive all 
cylinders, insure accuracy and long life 


Many more advantages are yours with the 
ATF Chief 226. To find out how it can help 
you improve your competitive position in 
today’s multi-color market, write for our free 
illustrated booklet. 


AMERICAN TYPE FOUNDERS 


Dept. S1, 200 Elmora Ave., Elizabeth, N. J. 


ATF type faces used in this ad: Century Expanded with italics 
and News Gothic Condensed, 








THREE 
BILLIO 





To keep pace with Ohio’s dynamic growth, 
the state’s eight investor-owned electric power 
companies will spend three billion dollars in 
the coming decade to double capacity. As 
much new generating capacity will be pro- 
vided in the next ten years as was built in 
the past seventy-five. 

If you are seeking a plant site, these facts 
are important for two reasons. First, this is 
solid indication of the confidence electric util- 
ities have in Ohio’s future growth. Second, 


Koder M. Collison, Director 


State of Ohio, Department of 
Industrial and Economic Development 


7OO Bryden Road Columbus 15, Ohio 

























VOTE OF 
CONFIDENCE 


in the future of OHIO 





you can be sure there will be plentiful, de- 
pendable electric power for your industry. 
Today, Ohio’s generating capacity is 10.6 mil- 
lion kilowatts, and this state is the number 
one user of electric power in the nation. 


Additional information detailing vital plant 
site factors is yours for the asking. Send the 
coupon below on your letterhead for two new 
booklets of solid facts: Statistical Abstract of 
Ohio: 1960 and Ohio, The Growth State. 








Please Send: 
[] Statistical Abstract of Ohio: 1960 
[] Ohio, The Growth State brochure 





NAME 


TITLE 





BUSINESS ADDRESS 





ciTy 
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ZONE STATE 





ATF type faces used in this ad: Century Expanded with italics 
and News Gothic Condensed. 
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THE HAMMERMILL 
WOVE ENVELOPE 


eee e@eoeeesee @ 











°. WHAT'S IN IT 

Sm | FOR YOU? . 

" % 

_' ee 

th. Pees 

; a et a 
e © 


sd 


»>@e@eeesés#8ssé6 
> @ee&eEeées ese 
ee ee oe hoe ho CD 
a oe oe ee 4 
ae oe ee oe oe Oe es oO 


*ee2eeoeees #6 ¢. 
a om Om CD 


a oe 
> @ ee ee ae oe | 





% 


® 
2 


. 
- 

® 

en 

ae 
®@e6 6 © 
» 

. 

@®@eé6®6 
$8 


ee 

ise 
‘4 

of 
# 


2 
eeee080e 





READY-MADE MAKEREADY! Fast, easy makeready is a built-in feature of Hammermill Wove Envelopes. 
Shoulders are wide and high. Die-cutting is accurate, folding precise. Flaps stay flat. Hammermill Wove 
Envelopes cut pre-printing preparation to a minimum...make presswork go WMMERA 
more smoothly. And now they're brighter, whiter than ever! Your Hammermill 

Merchant has a style for every job. Hammermill Paper Company, Erie, Pa. WOVE ENVELOPES? | oR 











WILLIAMSON 


On target every shot! In fact, the un- 
questionable leader of the field for 


QUALITY over 15 years. For only Williamson 
SCORES HIGHEST Simp mcmeey. . wituiel terre 
IN MAKING ~ natin eng sa poy 
DUPLICATE ~ evi Mere el 
RUBBER and Shattige ch Witenes peters. 
PLASTIC at tar quel’ Gotine your ont 

PLATES @7F®a i liamson Sales Service Specialist. 





WILLIAMSON & COMPANY INC. 


Caldwell, New Jersey 
Sales and Service Coast to Coast and Canada — Bryan, Ohio © Atlanta, Georgia e San Mateo, California » Dallas, Texas e Grimsby, Ontario, Canada 
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‘ King Weisted Ge  Dirth... 
Fine « Iijpor a te Fst 


Pure-white, lasting bright 
Rising Winsted Glo-Brite accentuates 
the classic third-dimension of hair-thin lines 
in Wedding script. It brings a rich vibrancy to all colors; 
and complements the many fascinating textures made 
possible by modern thermographic reproduction of line art. 
Creative thermographers specify Rising Winsted 


Glo-Brite to satisfy their most discriminating customers. 


This Page Reproduced by Thermography on Rising Winsted Glo-Brite 80# Cover 








Cover Basis 20 x 26 


. Piiitvd V pysterl Ge ° hive 





Bristo! Basis 22/2 x 2842 


Thin Plate Finish 


r Paper Merchants Bristol Basis 22 , 
Sizes and Weights —_ scnnsiaesabaitiaaaniae 


. . Plate, Medium Piate, Calender Pilate 
ne va ° Calender Medium Plate, Linen Finishes 
> t 200M 


Sub. Basis 17 x 22 


Available Throw 


n the Follow 





Text Basis 25 x 38 


ros 


Williamhe r Enve pe Weddin 
Ann ideal Cards, inc. and Otten B 


use 
Co., Inc. t t Ca am ustrating 


Write for Rising’s New Winsted G/o-Brite Samp/e Book RISING PAPER COMPANY, HOUSATONIC, MASS 
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. . . when a new Sheridan Accu-Shear 3-knife trimmer is added to binding 
and covering line. Now the entire gathering-binding-covering-trimming se- 
quence can be integrated into one continuous operation! 

Accu-Shear trimmers are being used successfully in both edition and publi- 
cation plants, eliminating excess material handling and storage, speeding 
up delivery schedules . . . cutting costs! Quality has been more than 
satisfactory. 

The standard Accu-Shear has a capacity of 134” thickness in sizes to 17% 
x 114%” trimmed, at speeds up to 100 cuts/minute. A 2” capacity model 
is available. 

For even greater production economy, the Accu-Shear can be connected 
to a Sheridan-Taylor automatic counter-stacker, eliminating manual 


counting and piling. 


T.W. & C.B. SHERIDAN COMPANY 
220 Church St., New York 13, N. Y. 
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BECAUSE 
RL AREER 


Mercury Rollers print 
better—they do not change 


viscosity of ink nor 
s \ | * iA a Ae 
ink-water balance ... wash 
etter for faster color 
change . . . wear better 


they resist swelling and 


glazing by inks and are 
more abrasion resistant 
ere 

Mercury Blankets li/t 
better—due to higher 


resillience . . . release better 
—from enameled stock 


and foil . . . resist 
0 ers an all fi S harmful effects of 
v, inks and etches. 


RAPID ROLLER 
COMPANY 

Federal at 26th St., C 
EASTERN OFFICE 
218-224 Elizabeth Ave 


Newark 8, N. J. 
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Throw away your old ideas about printing papers. 


The old idea that only a heavy paper is bright _ beautiful printing results in halftone or line, black 
and opaque enough for fine printing is now out- and white, and color. It can cut your postage in 
moded. Olin has developed a new concept in half, and reduce the bulk and weight of your print- 
papers, called Waylite. It’s a lightweight stock as ed material. Ask your Olin fine paper merchant 
Opaque as many papers twice its weight, with ex- about Waylite or write to us. Once you’ve seen it, 
treme whiteness and great strength. Waylite gives _ you’! discard your old ideas about printing paper. 
a%, 4 
PACKAGING DIVISION wilin 


ECUSTA PAPER OPERATIONS, PISGAH FOREST, NORTH CAROLINA 








will 


— pressure-sensitive 


KLEEN-STIK TAPES 


Instantly Convert Any Printed Piece Into A Complete, Self-Sticking P.O.P. Display 


Versatile Kleen-Stik Transfer Tapes can guide you Leading Advertisers Use Kleen-Stik for 1001 
to profitable extra display jobs. Your customers P.O.P. Applications 

will appreciate the convenient peel-and-press 
application of these self-sticking adhesives. 
So easy to use... and so easy for you to apply 
on printed sheets — in your own plant, or ® Flange Displays ® Package Stick-ons 
through a nearby Kleen-Stik Service Plant. ... and many more 

Make it a point to promote Kleen-Stik — your 

extra-profit pointer. 2 Types meet every need 


e Window Streamers e Shelf Talkers 


* 3-D Displays e Slide-Stiks 


e “D” Yape — multi-purpose economy tape for all 
light-weight uses 


@ Dubl-Stik — special heavy-duty adhesive holds heavier 
displays of cardboard, plastic, wood, etc. 


7300 West Wilson Avenue Chicago 31, Illinois WRITE for full details 
Plants in Chicago, Newark, Los Angeles, and Toronto, Canada 


OVER 25 YEARS OF PRESSURE-SENSITIVE LEADERSHIP 
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Hertz Customer —Sorg Printing Company, New York City 


HERTZ gets you out of the Truck Business 
...and back into the Printing Business! 


Every hour spent on truck problems and administra- 
tive details is an hour better spent in promoting your 
own business. This is why more and more companies 
today are switching to Hertz Truck Lease Service! 
Hertz pays cash for your present trucks. Then you 
take your choice of new GMC, Chevrolet or other 
sturdy trucks. Or your own trucks can be recondi- 
tioned and leased back to you. Instead of many sepa- 
rate bills, you pay just one check per week —and that 
covers everything except the driver. 

Hertz Truck Lease Service includes complete main- 


No investment...no upkeep 


LEASE [7 TRUCKS 


HERTZ ALSO RENTS TRUCKS BY THE HOUR, DAY OR WEEK 


tenance, gas, oil, garaging, emergency road service, 
painting and lettering of trucks plus all administrative 
details such as licensing, insurance —and much more! 


The service is flexible—trucks are custom-engineered, 
for example, to suit any kind of business. Should a 
truck be tied up for repairs, Hertz provides a replace- 
ment. Or if extra trucks are needed for peak periods, 
Hertz supplies them immediately. Get out of the truck 
business today! Call your local Hertz Truck Lease office 
for more information or write for booklet —““How To 
GET OuT OF THE TRUCK BUSINESS.” 


HERTZ TRUCK LEASE, Dept. M-7 

660 Madison Avenue, New York 21, N.Y. 

Please send copy of booklet —‘‘How to Get Out of the 
Truck Business’”’ to: 


NAME 

POSITION IN COMPANY 
COMPANY 

ADDRESS- 


CITY 
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Speeds up to 


20,000 ¥ a4 


sheets per hour © 
——We W222 
EE 

17! /o ’ cut- off WEB OFFSET PRESS 


(non-variable) For high speed 


991 Yo maximum production on 


low-cost uncoated 
standard roll stock of 


web width publications, 


labels, wrappers, 
forms, place mats, 





brochures, 
folders, flyers, 
tabloids, 
stationery, 
sales letters, 
and many 
specialities. 
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Runs like a dream! You're on Cloud Nine when you run double coated Consolidated Offset 
Enamels. Consolidated’s double coating assures trouble-free press performance. Asa result, you ge* 
more profitable impressions per hour. They run better—print better—look better. Why not asi: 
your Consolidated Enamel Paper Merchant for free test sheets? Then make your own test run comparing 
quality, press performance and results. See for yourself! 

Available only through your Consolidated Paper Merchant oresokcdetece 


Double Coated Offset: Productolith, Consolith Gloss, Consolith Opaque 





LARGEST ENAMEL PAPER SPECIALIST 


Web Offset: Consoweb Brilliant, Consoweb Modern, Consoweb Velvet 


MVPLETE LINE FOR OFFSET AND LETTERPRESS PRINTING 
Consolidated Water Power & Paper Co. + Natl. Sales Offices, 135 S. La Salle St., Chicago 








MODEL §-30 
Flat-wraps, fold-wraps, band-wraps magazines— 
this machine does it all. And addresses too! 
Either dick strip or cut labels with excellent 
register. 


MODEL SR.3 i 
Signature Tipping ae te 
Machine 3-pocket model. > 


Only one operator needed. 


INSERTING PH Dual Purpose Mailing Machine han- 


dies standard labels or electronic 


| & A B E L | N G * » type. Labels magazines and news- 
) papers as well as postcards, en- 


velopes, etc. 


TIPPING 


and. 
beltor by 
MAGNACRAFT 


MODEL RS-65 


Labeling Machine handles all strip labels with perfect 
alignment every time. Fastest machine on the market. 
Handles magazines from 5x7 to 12x18 thickness up 
to 5/16” easily. 


aT :. SHERIDAN :0 


SINCE 1835 
Branch Offices 


Call or write today for complete 
information on any MAGNACRAFT 
machine. 
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no carbon/required 


“NCR PAPER 


saves us 
its 


entire cost... 
each year.” 


TV GUIDE, Radnor, Pa. 
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ASK YOUR LOCAL PRINTER OR FORMS SUPPLIER ABOUT NCR PAPER 


Another Money-Saving Product of 


THE NATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio 


“We use NCR Paper (No Carbon Required) for multiple- 
copy distribution forms to speed delivery of TV GUIDE 
to our millions of readers. 

“The cost of NCR Paper is sometimes higher than 
forms with carbons. But its time savings and other advan- 
tages have a money value that more than offsets the extra 
cost. 

“We process forms much faster and more efficiently 
because we do not have to insert or remove carbons. In- 
stead, NCR Paper originals and copies are picked up as a 
complete unit, ready for processing. All this saves valuable 
time and reduces operating expense. 

‘“‘We estimate the time savings and increased efficiency 
of NCR Paper enable us to save the entire cost of the paper, 
each year.” 


fwry SHike 


Publisher TV GUIDE 


NCR PAPER 
ELIMINATES 
CARBON PAPER 


1039 OFFICES IN 121 COUNTRIES * 77 YEARS OF HELPING BUSINESS SAVE MONEY 
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OLOR CHART... Free! 


This spread represents a portion of our new color 
chart, 25” by 40”, that we will send you free on re- 
quest. It is printed wet on a four-color press and has over a thousand 
combinations of two, three and four colors, with each color checked 


with a densitometer to insure uniformity. 


Today, after more than thirty years in the plate making field, we serve 
you better than ever with modern new cameras, 133 and 150 line 
screens big enough to accommodate your largest jobs; production 
press proofing on new Miehle presses, each color measured with 
densitometer for uniform ink coverage; and with both the proofing 
plate and final press plate made in humidity controlled departments 
to assure identical reproduction of the proof on the finished press sheet. 


Let Process help you with your plate problems . . . and let us send 
you our chart—a valuable aid in predetermining the colors you want 


for your jobs. 


PROCESS COLOR PLATE CO 
a® 


SINCE 1931 


1200 WEST MONROE STREET, CHICAGO 7, ILLINOIS 


PHONE: CHesapeake 3-2211 


complete offset, letterpress and 


flexographic service Te a 
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color chart showing. a over 1000 combinations. Available hen requested on company setters teak 




















HERE’S A NEW, LOW-COST ANSWER TO 


YOUR MULTIPLE-HOLE DRILLING NEEDS 


NEW CHALLENGE 
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‘SPINDLE POWER PAPER DRILL 


The low-cost, common-sense answer. 
This completely new Challenge Model 
EH-3 offers a new answer to the multi- 
ple round hole paper drilling needs of 
the average printing plant, duplicator 
department, and many binderies. 


Its three drilling heads adjust for all 
spacings from 3% to 4% inches be- 
tween holes making it ideal for standard 
3-hole, 4% inch spaced work — which 
represents 80% of the drilling in the 
average shop. The Model EH-3 can 
reduce job time on 3-hole work by 40% 
or even more, yet requires hundreds of 
dollars less investment than other types 
of multiple spindle drills. 


Surprisingly versatile, too! The new 
Challenge Model EH-3 can also be 
used as a single or two-hole drill just 





by removing the unneeded drills. The 
standard side guide with its automatic 
trip feature permits drilling consecutive 
holes with spacings as close as %4 of 
an inch. And the toe-tip controlled, 
hydraulically powered drilling head 
makes drilling easier, reduces operator 
fatigue and thereby shortens produc- 
tion time, particularly on long-run drill- 
ing Operations. 


Get all the facts. You'll want more in- 
formation on this new, low-cost answer 
to high-production drilling by Challenge 
— the World's Leading Manufacturer 
of Paper Drilling Machines. Contact 
your local Challenge Dealer or write us 
for complete descriptive literature and 
see how this new Challenge Model 
EH-3 can speed work, save money in 
your operation. 


Grand Haven, 


The world’s leading manufacturer of paper drilling machines. PD-112 
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THE CHALLENGE MACHINERY COMPANY 


Michigan 
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Offset, Regular Fin 
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“On my honor, I will do my best...” 
Solemnly you had recited the Scout 
Oath (stumbling only once), received 
your Tenderfoot badge — and earned 
the right to wear the official uniform. 

And as you adjusted the bright ker- 
chief, you were suddenly transformed 
into a proud knight. You stood fearless 


ly, ready to lenda compassionate hand. 


Correct an injustice. Even save a life! 

Wonderful youth! Romantic ideals! 
You've exchanged them now for ma- 
turity and accomplishment. But pride 
remains, as shining as ever. In youn 
printing. Your craftsmanship. 

Pride. We share it with you. Because 
good pi inting begins with good papers 
And that’s the only kind we make. 


EASTERN FINE PAPER AND PULP DIVISION 
STANDARD PACKAGING CORP., BANGOR, ME 











This is Atlantic Offset’s 
new fluorescent white 


-a graphic demonstration 
of how it can spark your printing 


Make your own check list of the qualities you'd like to 
see in a superior offset paper. Compare that list with the 
qualities you get in Atlantic Offset. You'll be amazed at 
how closely they match. 

Atlantic Offset gives you everything you need for 
better-looking work at top press speeds. For example: 
0 \ fluorescent white that seems to give type, illus- 

trations and colors a whole new dimension. 

D \ well-closed surface for real ink economy. 
7 Uniform bulk and caliper. High dimensional 
stability. Quick drying properties. 
a No fuzz. No lint. You get sparkling halftones. 


Cleaner ty pe. 

oe Excellent opacity for printing two sides. 

Chis explains why printers find Atlantic Offset ideal 
for everything from booklets to broadsides, catalogs to 
college yearbooks. Or any job that requiresa bright white, 
easy-to-print offset paper. 

Aclantic Offset comes in eight sizes and five weights. 
Regular and Vellum finishes. Ask your Eastern Franchised 


Merchant for samples. Or write us direct. 


EASTERN FINE PAPERS 


STERN FINE PAPER AND PULP D JN « STANDARD PACKAGING CORPORATION e BANGOR, ME 
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New Subs ription A pphic ition 


Orders accepted only from those in printing and allied fields 


THE INLAND AND AMERICAN 
Printer and Lithographer 


Please start my subscription 


[_] for 3 years at $10* 
[J for 2 years at $8* 
[] for 1 year at $5* 


] Payment enclosed ([_] Bill me ] Bill my company 


My name 

My title 

My company 

lis street address 

City, Zone, State 

If you prefer copies to be sent to your home, enter home ad 
dress here 


*Above rates for U.S. and Possessions only 
Canada, $5.50 Per year; Pan America $6; Other countries, $10 











BUSINESS REPLY MAIL 
No postage stamp necessary 
if mailed in the United States 


Postage will be paid by 

The Inland and American 
Printer and Lithographer 
79 W. Monroe Street 


Chicago 3, Illinois 


FIRST CLASS 
Permit No. 1417 
CHICAGO, ILL. 











Up-to-date Business News 


of Interest to Management in the Printing 
and Allied Industries 


Business Moving Well; 
Basic Economy Stronger 


Paperboard Output Up 


Congress Trying Again 
For Postage Increases 


Tax Changes Limited 


PIA Self-Ad Contest 
Sept. 15 Deadline 


Vandercook to Start 
Pre-Press School 


GPO Observes 100th 
Year With Dinner 





newsletter 





Business moving along well in spite of summer lull and 
higher unemployment figures due to students seeking jobs. 
Profits trend upward . .. but not in all lines. Increase in 
spending for plant and equipment evident. Tough problem 

is still labor saving and cost cutting. Business outlook 
favorable for rest of 1961 and for 1962. Basic economy 


seems getting stronger. 











Output of paperboard, an important packaging material and 
an unusually good indicator of business generally, jumped to 
336,864 tons in recent week, up 5% from year ago . 
operations about 95% of capacity. 








Postal rate increases to tune of $592-million per year are 
being put forward in Congress again. On June 29 House Post 
Office and Civil Service Committee voted 13-8 to reconsider 
its action of June 23 when it turned down the original bill 
HR 6418 . . . set to vote on plan July 11. 











Tax changes this year, if any, will be quite limited and 
depend upon how long Congress stays in session. Major tax 
revision most likely in 1962, but undoubtedly not this year. 





Printers and Lithographers Self-Advertising Exhibit and 
Awards Contest, sponsored by Printing Industry of America 
and Miller Printing Machinery Co., will have earlier 
deadline this year . . . Sept. 15. Awards will be presented 
at PIA's 75th annual convention in Pittsburgh Oct. 9-14. 














Vandercook & Sons, Chicago manufacturers of proof presses 
and other graphic arts equipment, will start a Pre-Press 
School Sept. 1 at plant, 3601 W. Touhy Ave., Chicago 45. 
Instructions on test and proof presses, other Vandercook 
equipment will be given to men sent by their employers. 











Government Printing Office celebrated its 100th anniversary 
June 27 with special dinner in Washington. Guests included 
members of Congress, representatives of printing industry 
organizations, and employees of GPO. 





OVER 
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Canada Levies Import 
Duties on Fine Papers 


Newsprint Production 
Sets All-Time High 


Life Magazine Prints 
Pix in White Ink 


Hall Printing Sees 
6-Months Period Good 


NYEPA Changes Name 


Congress Extends Tax 
Rates to July 1, 1962 


CONTINUED 


Striptype is new process developed by Long Island Newsday 
to compete with photocomposition. Face is stripped from 
slugs and metal is mounted according to layout by pasting 
lines down on a plastic base coated with adhesive material. 
Details in a forthcoming issue. 











Fine papers imported into Canada for use in company annual 
reports are no longer exempt from duty. Only papers exempt 
are those "used exclusively in the production of magazines, 
newspapers, and periodicals, printed, published and issued 
at regular intervals, not less frequently than four times 
@ year, and bearing dates of issue." 








Newsprint production in North America in May set an all-time 
record of 777,854 tons . . . increase of 5% over same month 
@ year ago. Although U.S. still produces less than 60% of 
its newsprint requirements, percentage is increasing. 








For first time Life magazine for July 4 used a white ink it 
especially developed to illustrate an article called, 

"The Beauty of a White Wedding.” The idea was to make the 
white ink brighter than the glossy white of the page. Look 
is offering the white ink to advertisers as fifth color. 
White ink has been used in packaging materials and for 
metal foils, but this appears to be the first time it has 
been used in large circulation magazines. 











W. F. Hall Printing Co., Chicago, expects earnings for six 
months ending Sept. 30 to be "somewhat better” than in 1960 
period, Arthur N. Knol, president, said after annual 
meeting. Increased earnings are expected as a result of 
improved efficiency from new equipment Hall purchased last 
year, Mr. Knol said. (See story on 54-55 this issue.) 











New York Employing Printers Assn., founded as the Typothetae 
of the City of New York and operating for 40 years under 
NYEPA title, has changed its name to Printing Industries of 
Metropolitan New York, Inc. 











Senate has approved House-passed bill extending 

corporate income and major excise tax rates to July 1 next 
year . . . no amendments because broad tax reform bill is 
due to start moving through Congress later this year. 
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But not with st ‘angers 


You can put your feet up with 
friends and be utterly yourself! But 
with the strangers, or business ac- 
quaintances to whom you write, 
such informality isn’t sound. 

Are you sure your letterhead de- 
sign says what you want it to say 
about you? Are you sure the letter- 


head paper you use is a proper com- 


HOWARD PAPER 


weit tS, 


panion for your written thoughts? 
If you aren’t certain, see samples 
the letterhead 


paper specifically made for business 


of Howarp Bonp 


correspondence of high character. In 
whiteness, strength, feel, and crackle 

and in the way it sets off your 
letterhead and letters—-Howarp 
is a Bond that improves the bond 


DIVISION OF 


Howard 


Companion Lines: Howard Ledger * Mimeograph 


**The Nation’s 


M 1 Of 


‘ois ° 


> 


between you and those who receive 
your letters. 

Many paper merchants and print- 
ers will be pleased to show you sam- 
ples. Why not have your secretary 
locate one today? 

4 7 
ALL HOWARD PAPERS are quality 


controlled by 


URBANA, OHIO 


COMPANY 


ond 


Business Paper’”’ 


Duplicator + Posting Ledger * Du- 


} 





Presenting Lealand Gustavson, prize-winner, noted 
national magazine illustrator, exhibitor in the American 


D l SCOVe ries 1n Water Color Society, among many others. In this vivid 


water color, Mr. Gustavson describes an interesting and 
American Art unusual interlude of inactivity behind the Big Top. 

Here it is, with bright colors and subtle tones, wonderfully 

reproduced on Maxwell Offset. Be certain of “prize-winning” 

color work of your own. Your success demands it... 


Maxwell Offset assures it. 


~yuswme A 
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All Howard Papers quality controlled by Ac URay Printed on Maxwell Offset — Basis 80-—Camberra Finish 


HOWARD PAPER MILLS, INC Maxwell Paper Company ¢ Subsidiary of \*) St.Regis e Franklin, Ohio 
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CoLLaR cost 


What Production Men Expect 


From Salesmen 


WE IN PRODUCTION hear daily what the 
salesmen expect when acting as repre 
sentatives of the customer. But what 
is the proper answer to this question— 
“What Does Production Expect From 
Sales?” 

There are many things that produc- 
tion expects from sales, but first and 
foremost it expects complete informa- 
tion and specifications on the product 
it is expected to produce. This, though 
fundamental, is so important it is worth 
pursuing in some detail. 

Let’s take dimensions first. Some- 
times they are standard, such as an 
8%x11-inch booklet of 8 or 16 pages, 
but frequently specifications call for 
“different” dimensions. Usually this is 
because customers like to be “differ- 
ent”; they think that unusual dimen- 
sions make their piece “distinctive.” 
This in itself may be good or bad, de- 
pending on the relationship of size to 
the chosen stock, to various steps in 


Economic Order Quantity 











1 4 i 





2000 4000 6000 8000 
NUMBER OF UNITS 


The production department has a right to expect full and accurate 


information from each salesman. It will also help both 


customer and printer if the salesman can plan a job carefully. 


@eeeeeoeeoeeeseeseseaeeseeeeeseaeaeseeaeseseaeeseseeeeseaeesese~e 


BY CHESTER B. STORY II 


Mr. Story, production manager at William G. Johnston Co., Pittsburgh, for the past 


12 years, received B.S. and Master's degrees from the University of Pittsburgh 


and did graduate work in industrial management at Carnegie Institute of 


Technology. He is amember of the American Production and Inventory Control 


Society and of the International Association of Printing House Craftsmen. 


processing the piece, and to its ultimate 
use. 

Consequently, the salesman must 
have considerable knowledge of paper 
stock, price breaks in stock quantities, 
and a general idea of processing. He 
should discuss with the customer the 
purpose of the printed piece to get the 
“big picture.” Then comes quantity. 

“Economic Order Quantity” is a 
phrase that is in popular usage. Let’s 
consider what it means by looking at 
the chart in column one. 

Job X has a very steep upward curve 
before it starts to level off perceptibly. 
This could conceivably be any job in- 
volving considerable expense prior to 
the production of the first piece. It 
might require color separations, proof- 
ing, correcting and plating before 
printing and finishing. It could also be 
a book that requires a great deal of 
composition and intricate art prepara- 
tion and plating before it goes to press. 

Job Y has fewer costs in preparation 
than Job X, but the curve does not level 
off quickly. This may be a job calling 
for die-cutting or some other process 
that does not lend itself to high-speed 
equipment or handling. 


Job Z has some costs in preparation, 
but its costs level off rather quickly— 
this could be a simple enough job but 
one that requires multiple images, for 
example, because it is too small as a 
single unit to print “one up.” 

Job W has very little preparation 
costs and can be “on press” and run- 
ning with a bare minimum of expense. 

The point is that the “Economic Or- 
der Quantity” depends on the nature 
of each job. The salesman would be 
doing a disservice to the customer if he 
failed to point out this aspect of pro- 
duction costs. Of course an estimate 
with, say, three or four quantities, 
would automatically point out the dol- 
lar values. 

Remember, also, that an important 
factor to consider is the breaks in paper 
stock prices for a package, full carton, 
four cartons, 16 cartons, etc. 

Envelopes also have price breaks in 
the one to four carton and five to nine 
carton prices, etc., that can give cus- 
tomers an advantage that should not 
be overlooked. 

Let’s consider now some other as- 
pects of specifications and some pitfalls 

(Continued on next page) 
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to avoid. Most of them are fairly ob- 
vious, but it pays to be careful. 

In folding six-page folders remem- 
ber that the part that folds in first must 
be somewhat shorter than the other 
pages, otherwise a buckle and uneven 
folding will inevitably occur. And bear 
the same thing in mind when handling 
fold-out pages; the fold-out page must 
be shorter. 

In stitching, be sure to indicate if 
there is to be Kalamazoo punching so 
the stitches will not interfere with such 
punching. 

And while we are talking of punch- 
ing, be sure that the printing layout 
leaves sufficient room for punching 
without putting holes in the printing 


Top: Robert Munroe (1.), William G 
Johnston Co. salesman, goes over 

the details of a job with Chester Story, 
Johnston’s production manager and 
author of this article. 


Left: The production department needs 
to know the exact punching re- 
quirements not only so that the job will 
fit the binder it is intended for, 

but so that margins can be 

planned properly, and printed material 
will not have holes punched in it 


Below: Salesmen must be sure production 
understands the folding (1.) and 
trimming (r.) requirements. A six-pagé 
folder can be spoiled if the 

flap that folds first is not trimmed to 

be shorter than the others. 








Also be sure of the punching specifica- 
tions. All Multo ring punching is not 
the same. Specify Multo round or 
Multo square hole punching and also 
state whether it is for standard 22-hole 
punching or for the G.B.C. punching, 
which has a different center-to-center 
specification. 

Filling envelopes is another bindery 
operation that often needs clarification. 
If there is more than one piece to be 
put in, the order of insertion is re- 
quired. Is the flap of the envelope to 
be tucked in, sealed, or left open? 

A very important specification that 
is frequently not clearly covered is col- 
or of ink. This is important from the 
very inception of the piece, more im- 
portant in some than in others, to be 
sure, but nevertheless something to be 
specified clearly in all cases. 

The best way to indicate color is 
with a previously printed piece with 
the color printed on the same kind of 
stock as the piece to be printed. 

The second best way is to match a 
color specified by an ink manufactur- 
er. Generally, this is pretty safe, al- 
though it could be misleading if the 
stock chosen is other than white. Yel- 
low stock tends to turn blue inks to- 
ward the greenish cast, etc. 

The poorest sample is a color chosen 
by an artist who mixes some pigments 
and covers a piece of paper with a 
thick coating of paint. A printer just 
can not get the same effect with the 
thin film of ink normally printed by 
either the offset or letterpress process, 
which handle most of today’s printing. 

Do not specify “sky blue” but “ap- 


proximately peacock blue number so 
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and so,” and see that you get the cus- 
tomer’s idea on color and not the sales- 
man’s interpretation unless the custom- 
er specifically leaves it to his judgment. 

Now, here are a few comments re- 
garding creative selling in relation to 
production. From time to time produc- 
tion installs new equipment or devel- 
ops a new product (printing on foil is 
an example) and production expects 
salesmen to carry this information to 
the customers. The point is to stimu- 
late orders that can take advantage of 
the new development to the mutual 
benefit of the customer and printer. 

This brings us into a phase of pro- 
duction almost entirely determined by 
the salesman’s interpretation of the 
customer's desires. What is meant here 
is “Quality Control.” To be certain, 
production must turn out clean print- 
ing, without setoff, with proper regis- 
ter, accurate alignment, and good fold- 
ing and finishing, but if the salesman 
can give production the customer’s re- 
quirements for general appearance, 
production can take the steps to pro- 
duce such a piece. 

It is also the responsibility of the 
salesman to see that production re- 
ceives from the customer proper ma- 
terial with which to work. Specific ex- 
amples will include properly prepared 
typed manuscripts for copy and photo- 
graphs that are not marked by paper 
clips or heavy writing on the back. 

This is not easy to do, but it is one 
of the differences between a salesman 
and an “order taker.” If a salesman can 
transmit the customer's requirements 
to production and production’s require- 
ments to the customer in such a way 


= 
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that the finished product is what the 
customer wants, produced economical- 
ly, and delivered on time, then the 
salesman has sold the job properly. 

The phrase, “delivered on time,” 
brings us to a very important part of 
production: “scheduling and produc- 
tion control.” Here again the salesman 
must work with production and the 
customer to develop a schedule satis- 
factory to the customer and realistic 
for the printer. To be sure, the sched- 
ule itself is usually developed by the 
production manager with the salesman 
calculating how long the customer will 
take to OK rough proofs, page proofs, 
blueprints, Van Dykes, color proofs— 
whatever the job requires. The success 
or failure of the schedule often de- 
pends on how the salesman interprets 
the customer's aims to production as 
well as how he presents the production 
schedule to the customer. This includes 
delivery instructions and samples re- 
quired, among other things. 

What does “RUSH” mean? 

As most printing concerns know the 
word “rush” is used over and over for 
delivery instructions. It can mean so 
many things that from a practical view- 
point, it has little meaning. The best 
delivery is one that is established by 
the customer and the printing concern 
arriving at a definite date. 

At this point it may be well to state 
that production control is greatly de- 
pendent on the salesman. It is the effort 
to get the greatest efficiency in all pro- 
duction centers and to meet the cus- 
tomer’s delivery requirement. To ob- 
tain this result it is necessary to have a 
sufficient volume of all types of work 
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with sufficient time for production. 
Ideally, this means in addition to jobs 
with tight schedules, that we have jobs 
with latitude in schedules to permit the 
continuous flow of work in all centers. 

This endeavor starts with the sales- 
men. For production to “gear up” for 
jobs, it needs an accurate analysis at 
the beginning of each year (or selected 
period) of the amount and type of work 
to expect for a predetermined period of 
time. This means the salesmen must sit 
down with each customer and work 
out just how much and what kind of 
order will be forthcoming during that 
period. To do this, each salesman must 
develop the confidence of his custom- 
ers. He must be able to point out the 
mutual benefit of this procedure. 

After the facts and figures are in, 
they must be analyzed, usually with 
the sales manager, and properly evalu- 
ated. These facts are then turned over 
to production for the basis of determin- 
ing the three M’s of production: Men, 
Machinery and Materials. More or dif- 
ferent equipment may be required, and 
some centers may need more manpow- 
er, others less. 

The salesmen have definite respon- 
sibilities to the company, to the cus- 
tomer, and to production. Production 
has definite responsibilities to the com- 
pany, to the customers, and to the 
salesmen. 

Production wants to produce what 
the customer wants, when he wants it, 
according to best manufacturing pro- 
cedures, at a fair price. Production ex- 
pects the salesman to represent the 
company, the customer, and produc- 
tion in obtaining this goal 


Production men want clear and complete 
color instructions. The ideal 

job specifies a particular ink or calls 

for matching a sample printed on 

the stock that is to be used. Hardest 
colors to match are swatches made 

by artists with thick paint pigments 





Robert M. Edgar, President MORE THAN A THOUSAND MEMBERS Of 
the International Association of Print- 
ing House Craftsmen are expected to 
attend the association’s 42nd annual 
convention at the Palmer House in Chi- 
cago, Aug. 6-9. The Chicago Club, 
with its nearly 1,000 members, will act 
as host as part of its own 50th anniver- 
sary celebration. 


SUNDAY, AUGUST 6 

Although registration will begin on 
Saturday, Aug. 5, opening ceremonies 
will not take place until 8:15 p.m., 
ee Sunday, when James L. Harrison, the 
‘ast President 

United States Public Printer, will pre- 
sent the keynote address, “New Fron- 
tiers for an Essential Industry.” Intro- 
duction of officers and appointment of 
committees will be part of the opening 
program. 

The Chicago Craftsmen will enter- 
tain delegates and members of their 
families at a 50th Anniversary Party at 
10 p.m., Sunday. Refreshments, enter- 
tainment, and dancing are scheduled. 






Michael Imperial 
Vice-President 


Pear! E. Oldt 
Executive Secretory 


Harry M. Faunce 
Treasurer 


MONDAY, AUGUST 7 
The association’s first business ses- 
sion is set for 9 a.m., Monday, and will 





; " run for approximately 45 minutes. Im- 
Craftsmen Ss Convention mediately following this meeting, an 
, Offset Clinic, with Thomas P. Mahoney 
as moderator, is scheduled. He is a past 
president of the International and is 
IN CHICAG O ‘ AUGUST 6-9 now associated with the Inland Litho- 
graph Co., Chicago. 
Offset Clinic speakers will include J. 
Tom Morgan, president of the Litho- 
GOVERNORS Krome Co., Columbus, Ga., and presi- 
dent of the National Association of 
Photo-Lithographers, who will speak 
on “A New Approach to Black and 
White and Color’; Harry R. Baldwin, 
supervisor of printing sales services for 
the Champion Paper and Fibre Co., 
Hamilton, Ohio, whose address is en- 
titled, “New Developments in Offset 
Papers—Sheet and Web,” and C. R. 
Williams, sales manager of the Den- 
sichron Division of the Welch Scien- 
tific Co., Chicago, who will speak on 
Reflection Densitometers as a Press- 
room Color Control Aid.” 

The Offset Clinic will continue dur- 
ing the afternoon, and perhaps Mon- 
day evening as well, with the following 
speakers and subjects: G. W. Bassett, 
vice-president of sales for the Miehle 
Co., a division of Miehle-Goss-Dexter, 
Inc., “The Past and Future of Web Off- 
set”; Ben Offen, president of B. Offen 
Co., “Thirteen Years of Web Offset 
Drying Growth,” and Richard Dunbar, 
plant superintendent of the Inland- 
Magill Weinsheimer Corp., “Web Off- 
set—the Pros and Cons of Living in the 
Past.” 

The association’s Club Management 
luncheon is scheduled for Monday at 
noon with G. W. LaVesser of the Mil- 
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waukee-Racine Club as chairman. Fea- 
tured speaker will be Herbert B. Live- 
sey, Jr., the executive secretary of the 
National Association of Printing Ink 
Makers, who will speak on “What the 
Public Thinks of You and Why.” 

Two talks on Craftsmanship in ac- 
tion will follow Mr. Livesey’s talk. Lyle 
Landrum, president of the Fox River 
Club (Wisconsin), will describe his 
club’s “Kollege of Printcraft Knowl- 
edge,” a Craftsmanship and public re- 
lations program. Edward de Beau- 
mont, a past president of the Fort 
Wayne (Ind.) Club, will outline the 
Fort Wayne Workshop Program. 

Immediately following the lunch- 
eon’s end at 2 p.m., a Club Manage- 
ment Workshop, with Mr. LaVesser as 
chairman, is scheduled to run until 
4:30 p.m. A panel will include David 
Myers, Winnipeg Club; Lewis Bres- 
wick of the Philadelphia Club; Leonard 
Schneider of Milwaukee-Racine Club, 
and Arthur Vasillion, Syracuse Club, 
who will present talks on programs, de- 
linquent members, collections and dis- 
bursements, and news coverage of 
meetings. A discussion will follow. 

A Typographic Clinic is planned for 
Monday evening. Moderator will be 
Howard N. king, typographic consult- 
ant for the Intertvpe Co. and vice-pres- 
ident of the Maple Press, York, Pa.; he 
is also the executive vice-president of 
Graphic Services, Inc., also in York. 

The clinic’s panel will include 
Charles Felten, general press manager 
of the Messenger of the Sacred Heart, 
New York City, who will speak on 
“Layout and Typography”; A. R. Tom- 
masini, superintendent of the Univer- 
sity of California printing department, 
Berkeley, Calif., whose topic is “Com- 
posing Room Procedures”; Dr. R. 
Hunter Middleton, director of type 
face design for the Ludlow Typograph 
Co., Chicago, who will speak on “Type 
Faces’; Burton Cherry of Burton 
Cherry and Associates, Chicago, who 
will take as his subject, “Typographic 
Trends.” Mr. King will close the panel 
presentation with a talk on “The Im- 
pact of Photographic Composition.” 

Present plans are to distribute a 
packet of specimen showings of new 
type faces and several keepsakes to the 
first 200 delegates who enter the clinic 
room. Also scheduled are the Typo- 
graphic Directions 61 show, recently 
displayed in New York by the Type 
Directors Club, and the Society of Ty- 
pographic Arts show of fine Chicago 
printing. Other exhibits may be added. 

Also scheduled for Monday evening 
is a Bindery Clinic with Arthur E. 
Blumenthal as moderator; he is project 
engineer for research and development 
for the W. F. Hall Printing Co. Speak- 
ers will include Allan B. Dry, W. F. 
Hall Printing Co.; Arthur S. Colton, 





Rand McNally Co., Conkey Division, 
Hammond, Ind.; E. H. Wolfe, presi- 
dent of Barrett Bindery Co., Chicago, 
and James B. Blaine, vice-president of 
the John F. Cuneo Co., Chicago. 


TUESDAY, AUGUST 8 

After a one-hour business session 
from 8:30 to 9:30 Tuesday morning, 
convention delegates will spend the 
day visiting the W. F. Hall Printing 
Co., Rand McNally & Co., and a num- 
ber of graphic arts equipment and 
supply plants. The latter group will in- 
clude the plants of the Chicago Litho- 
plate Graining Co., Process Color Plate 
Co., Robertson Photo-mechanix, Inc., 
Harris-Seybold Chicago branch, Hei- 
delberg Eastern Chicago branch, and 
the R. W. Borrowdale Co. Other plants 
may be visited upon request. No pro- 
gram has been planned for Tuesday 
evening. 


WEDNESDAY, AUGUST 9 

The Wednesday session begins at 9 
a.m. with another business session, set 
to run for 45 minutes. Highlight of the 
morning program will be a Letterpress 
Clinic with James E. Johnson, vice- 
president of Tenak Products Co., as 
moderator. 

Five speakers and their subjects are 
as follows: 

“Must Letterpress Take a Back 
Seat?” by J. Russell Parrish, manager of 
mechanical research and materials test- 
ing for the Meredith Publishing Co., 
Des Moines, Ia. 

“Wrap-Around Plate” by Robert 
Downie, supervisor of the printing de- 
velopment section for the Marathon 
Division of the American Can Co., 
Menasha, Wis. 

“Problems and Progress” by Charles 
E. Wortman, product manager for the 
wrap-around letterpress, Harris-Sey- 
bold Co., Cleveland. 

“Level Impression Printing” by W. 
H. Ticehurst, manager of the plate 
service and electro divisions of the 
Curtis Publishing Co., Philadelphia. 

“A New Approach—Flat-Bed Plus 
Wrap-Around” by Kenneth DeSoto, 
research director for Heidelberg East- 
ern, Inc. 

Panel members will include Henry 
R. Mueller, vice-president of the W. F. 
Hall Printing Co., Chicago; Harry 
Smock, vice-president of the Chicago 
Rotoprint Co., Chicago, and Arthur 
Knol, Jr., manager of the platemaking 
department of Central Typesetting and 
Electrotyping Co., Chicago. 

The annual Printing Week luncheon 
is scheduled for 12:15 p.m., Wednes- 
day. William H. Evans, International 
Printing Week chairman, Charlotte, 
N.C., will be chairman. Main speaker 
will be R. Carl Chandler, chairman of 
the board of the Standard Packaging 


Corp., New York City. Printing Week 
poster and stamp contest awards will 
be presented on the program to follow. 
Cups and certificates in the member- 
ship, club bulletin, and SYK Review 
cover contests are also scheduled to be 
presented at this time. 

A Printing Week Clinic is being 
planned to follow the luncheon. Pre- 
sentations of special interest to Print- 
ing Week chairman for 1962 are on 
the program. 

After a cocktail party from 6 to 7 
p.m., Wednesday, the association’s an- 
nual banquet will be held. Meetings of 
the new officers and board of governors 
are set for Thursday, Aug. 10. 

A comprehensive program for wom- 
en and children attending the conven- 
tion has been planned, and special ar- 
rangements are being made for those in 
the teen-age group. 


A. E. (Gus) Giegengack, United States 
Public Printer from 1934 to 1948 and pres- 
ident of the International Association of 
Printing House Craftsmen from 1929 to 
1931 won the Benjamin Franklin plaque 
as “The Outstanding International Crafts- 
man of the Year” at the Atlanta conven- 
tion of IAPHC last year. The award has 
been made annually since 1949 by THE 
INLAND AND AMERICAN PRINTER AND LJ- 
THOGRAPHER. Balloting among interna- 
tional officers, members of the board of 
governors, and district representatives of 
IAPHC to determine the 1961 winner has 
just been concluded. The plaque for 1961 
will be awarded Monday morning, Aug. 7, 
at the close of the association’s first busi- 
ness session and will be presented by 


Wayne V. Harsha, IAPL editor. Candi- 


dates for the plaque may not be elected 
officers of IAPHC and must have worked 
unselfishly for years for the good of the 
association. 

























Chicago 


A Leading Printing Center of the Nation 


3,650 graphic arts plants in metropolitan area range from 


dingy walk-up shops with one hand-fed press to the three largest 


printing concerns in the world 


EVEN THE BEST INFORMED MEMBERS of 
the printing industry are not certain 
whether Chicago or New York City is 
the biggest in the field. But Chicago is 
more than willing to let its printing 
record speak for itself in terms of quan- 
tity or quality of its publications, sales, 
and number of printing establishments, 
among other things. For instance, it 
now takes 50 railroad cars to transport 
the New York City telephone directo- 
ries which are produced in Chicago. 

In the metropolitan area of Chicago 
there are approximately 3,650 graphic 
arts plants. These range from small 
shops with one or several platen presses 
to the world’s three largest; namely, R. 
R. Donnelley & Sons Co., W. F. Hall 
Printing Co., and the Cuneo Press. A 
number of plants in Chicago have a 
volume of more than $1,000,000 a 
vear 

Of the 2,100 plants in Chicago prop- 
er, 1,660 have presses. Of these, 753 
have small and large offset presses, and 


458 plants have offset presses that are 
17x22 and larger in size. 

Printed material of every conceiv- 
able kind is produced in Chicago. This 
ranges from simple cards, forms, letter- 
heads, tags, tickets and the like to mass 
publications, catalogs, full-color repro- 
ductions, billboard posters, maps, de- 
cals, and_ silk-screened point-of-pur- 
chase displays. 

All known processes of printing pro- 
duction are used in Chicago. These in- 
clude letterpress, offset lithography, 
sheet-fed gravure, rotogravure, flexog- 
raphy, metal decorating, silk-screen, 
collotype, and xerography. 

The city has many service plants 
that do such auxiliary work as typeset- 
ting, offset platemaking, photoengrav- 
ing, electrotyping, rubber platemaking, 
stereotyping, pamphlet binding, book 
binding, and finishing work of various 
kinds, such as scoring, folding, punch- 
ing, stitching, die-cutting, easeling, 
mounting, laminating, and paper con- 


R. R. Donnelley & Sons Co., world’s largest printer, has headquarters in Chicago. 


verting. And, of course, there are plants 
that do such specialized work as music 
printing, map- and globe-making, car- 
ton and package manufacturing, etc. 

Printing is Chicago’s eighth biggest 
industry, producing more than one- 
sixth of the nation’s commercial print- 
ing. Its 100,000-plus employees draw 
more than a half billion dollars in 
wages and salaries for producing sales 
of nearly $1%-billion dollars a year. Of 
all industries in the Chicago metropoli- 
tan area, printing ranks first in the 
number of establishments. 

The enormous volume of printing 
performed in the Chicago area is large- 
ly accounted for by the presence of the 
three largest commercial printing 
plants in the United States. Employing 
a total of 13,000 persons, the three 
firms, namely, R. R. Donnelley & Sons 
Co., W. F. Hall Printing Co., and the 
Cuneo Press, produce mail-order and 
other kinds of catalogs, telephone and 
business directories, books, encyclope- 
dias, and mass-circulation magazines in 
tremendous quantities. 

The largest printing company in 
Chicago, as well as in the world, is R. 
R. Donnelly & Sons Co. on the shore of 
Lake Michigan. Known also as the 
Lakeside Press, this company in its 
Chicago plant alone employs more 
than 6.000 employees, and a total of 
more than 9,000 employees in all its 
plants which, in addition to the main 
one in Chicago, are located in Warsaw, 
Ind.; Crawfordsville, Ind.; Willard, 
Ohio; Detroit; Lancaster, Pa., and Old 
Saybrook, Conn. 

Donnelley prints national magazines 
such as Life, Time, Fortune, Sports II- 
lustrated, Look, National Geographic, 
Farm Journal, Road and Track, and 
Dun’s Review. The company also pro- 
duces catalogs for Sears Roebuck & 
Co., Continental, Western Auto, and 
Firestone Tire & Rubber Co. It pro- 
duces more than 1,200 different tele- 
phone directories for the Bell System 
as well as for independent companies. 

Its case-bound book and reference 
works include the Encyclopedia Bri- 
tannica, World Book Encyclopedia, 
Compton’s Encyclopedia and various 
editions of the Bible. Other works in- 
clude religious printing, school texts, 
industrial supply catalogs, financial 
printing, annual reports, wrappers and 
labels for food products, employee 
magazines, and medical, educational 
and business publications. 

Donnelley’s sales run well over 
$130,000,000 a vear, and its assets are 
more than $120,000,000. Its net prof- 
its are said to run more than $9,000,- 
000 a year. 

The company is noted in the graphic 
arts industry for its Apprenticeship 
School, which has graduated about 
2.000 persons in the past 52 vears. 





More than three-fourths of these grad- 
uates are still with the company. 

The W. F. Hall Printing Co., with 
its three affiliated companies, the Chi- 
cago Rotaprint Co., the Central Type- 
setting and Electrotyping Co. in Chi- 
cago, and the Art Color Printing Co. in 
Dunellen, N.J., does a tremendous 
amount of catalog and magazine print- 
ing. Hall and its subsidiaries employ 
approximately 5,000 persons. 

The firm now has a 10-year contract 
worth $100,000,000 for the printing of 
the Montgomery Ward catalogs. Ten 
catalogs a year with a total volume 
of more than 46,000,000 copies are is- 
sued each year by Montgomery Ward. 
The big spring and fall books issued in 
January and July contain more than 
1,000 pages each and weigh about five 
pounds each. To do some of the work 
for these catalogs Hall has recently in- 
stalled rotogravure presses in the Chi- 
cago Rotaprint plant. 

Hall prints catalogs also for Rexall 
Drugs and National Bellas Hess, and 
it produces such nationally-circulated 
magazines as Playboy, Esquire, and 
Coronet, and in the Art Color plant in 
New Jersey the Eastern edition of 
Newsweek. It prints, in Chicago, the 
Simplicity magazine for the Simplicity 
Patterns Co. 

The W. F. Hall Printing Co. is the 
printer for 16 of the largest and most 
distinguished publishers of pocket-size 
books. The company has pioneered the 
production miracle which has made 


possible these low -cost paperbacks 


from their inception some 20 years ago. 
Hall is the largest single producer of 
pocket-size books in the world. It pro- 
duced some 195-million of these books 
in 1958. 

In its most recent annual report, Hall 
announced a gross income from all op- 
erations of nearly $100,000,000. Its net 
income for the year, after all charges, 
amounted to $2,463,615. Total wage 


and salary payments for its 5,000 


employees were $32,296,000. 

Cuneo Press also has plants in Phil- 
adelphia; Weehawken, N.J.; Kokomo, 
Ind.; Cambridge, Mass.; Milwaukee, 
and Los Angeles. Its employees in all 


plants total about 4,800 with some 
2,000 of these in the Chicago opera- 
tion. Cuneo is the printer of the world’s 
longest run paper-back, The Boy Scout 
Handbook, and is also the country’s 
leading producer of Sunday supple- 
ments (American Weekly, Family 
Week, and National Weekly) and vari- 
ous other Sunday magazine sections 
for daily newspapers. The company 
also prints such nationally distributed 
magazines as Good Housekeeping, 
American Home, Sports Afield, and 
Boys’ Life. 

Chicago is the home of several large 
manufacturers of printing machinery, 
equipment, and supplies. Among these 
is Miehle-Goss-Dexter, parent compa- 
nv of the Goss Company, one of the 
world’s largest manufacturers of letter- 
press and offset newspaper presses, 
and the Miehle Company, again one of 

(Turn to page 115) 


Left: Cuneo Press, third largest printer in 
the world, has seven plants and employs 
about 4,800 persons. Approximately 2,000 
work in the Chicago headquarters plant. 


Below: W. F. Hall Printing Co., second 
only to Donnelley in size, is the world’s 
largest producer of pocket-size books and 
a major catalog and magazine printer. 


Below, left: Officers of the Chicago Club 
of Printing house Craftsmen, which will 
host the Craftsmen’s international conven- 
tion Aug. 6-9, are (1. to r.) Allan B. Dry, 
financial secretary; Sam W. Kelley, second 
vice-president; Harry J. Deck, president; 
A. Norman Romsted, first vice-president: 
Donald A. Smith, treasurer, and Harry R. 
Geserick, recording secretary. 


Below, right: Ann and Gradie Oakes are a 
husband and wife team shouldering major 
responsibility for the Craftsmen’s conven- 
tion. Mr. Oakes is convention chairman. 
Mrs. Oakes is in charge of the ladies’ 
entertainment. 
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WHERE IS 
Letterpress 


GOING? 


BY ALAN S. HOLLIDAY 


President, Science Press, Lancaster, Pa 


THE RIGID THERMOPLASTIC PLATE is 
utilized primarily in book publication 
and folding-box board printing. The 
rubber plate is used for continuous 
forms, business forms, books, enve- 
lopes, and some forms of packaging. 
The rubber plate may be used on both 
rotary and flat-bed equipment. 

Plastic plates have ink transfer char- 
acteristics superior to metal. They are 
light in weight and economical to man- 
ufacture. Rubber plates have these 
same advantages plus flexibility for 
both flat-bed and rotary presses. Vari- 
ous hardnesses can be provided at time 
of manufacture. They range from 
sponge softness to wood hardness. 

Plastic plates on line work will out- 
wear type. As many as 500,000 impres- 
sions have been recorded. On 120-line 
screen, 50,000 runs are not uncommon, 
although on screens above 120-line. 
runs are shorter. Rubber plates have 
been run up to 2-million impressions. 
This, of course, is line work. On a pro- 
duction basis, subject matter is re- 
stricted to a screen value of 85 lines. 

As far as we can determine, both 
plastic and rubber are the most eco- 
nomical duplicate plates on the mar- 
ket, with rubber the more economical 
of the two. Plastic platemaking equip- 
ment includes a molding press, pre- 
heater, chiller, shaver, router, trimmer, 
and beveller. Capital investment will 
run from $15,000 to $25,000. For the 
rubber plate equipment, capital invest- 
ment would run from $1,500 to $15,- 
000, depending on the type of applica- 
tion; e.g. imprint envelope work of six 
square inches and publication work 
plates of 600 square inches. A molding 
press, grinder, and trimmer are the 
units needed. 

In smaller shops where specializa- 
tion can be carried out, there may be a 
place for these plates. 


Many of you are familiar with the 
Fairchild Scan-A-Graver and Scan-A- 
Sizer. These two machines represent 
one of the best ways a small or medi- 
um letterpress plant can compete with 
the offset printer. In fact, if he is lo- 
cated far from a source of engravings, 
this equipment can fulfill his needs 
adequately. 

The Scan-A-Graver and the Scan-A- 
Sizer both utilize electronic principles 
whereby a scanned photo is translated 
through a reading head and electronic 
tubes to a stylus which reproduces the 
scanned image on a plastic material. 
The result is an engraving suitable for 
mounting on wood or metal and ready 
for the press. 

A small printer who wanted to get 
into the yearbook field could do so if he 
had this equipment. Student photo- 
graphs could be reproduced inexpen- 
sively by the Fairchild method, and 
angling the plastic plates offers flex- 
ibility in layout. The actual engraving 
could be done by office help, and if the 
Scan-A-Sizer were utilized, reductions 
or enlargements could be made. 
Screens up to 133 lines can be used. 

The Elgrama, a Swiss machine, pro- 
duces either a plastic or a metal plate 
in a manner similar to the Fairchild 
equipment. It differs from the Scan-A- 
Graver in that the halftones are repro- 
duced by cutting lines with a stylus. 
The degree of thickness of the line will 
vary with the density of the copy. This 
machine will cut a plate 12x18 inches 
in about 41 minutes. 

Mergenthaler Linotype Co. is exper- 
imenting with a German plate quite 
similar to the Dycril plate. This is the 
FOGRA plate, also a plastic material. 

For the larger printer who may have 
a problem with damaged cuts, this 
equipment could mean the difference 
between a long delay in the pressroom 
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In Part | in the June issue (pages 45-47), Mr. Holliday dis- 
cussed recent advances in hot metal typesetting machines, 
the advent of the camera in the composing room, and vari- 
ous new plates now on the market. 


New engraving devices, which can be operated 
in printer's own plant in some cases, 

are revolutionizing the printing industry. 

New wrap-around presses help letterpress to 
compete with offset; other cost-cutting 


equipment designed to speed up production 


and a quick means of reproducing a 
picture so the run could be finished. 

Printers ought to control as much of 
the customer’s job as possible. It is not 
enough to do just the typesetting, 
presswork, and the bindery operations. 
They should purchase paper, and pro- 
vide engravings and mailing lists if 
possible. In this way competition has 
to offer as much to make a change prac- 
tical, and printers have an added op- 
portunity to mark up these additional 
services and make an extra dollar. 

With the Dycril plate, plastic and 
rubber plates, and the plastic scanned 
plate, printers have the means of con- 
trolling the platemaking operation. 

In addition, there is also the wrap- 
around plate. With this subject we 
enter an area wherein presses are also 
considered. 

Two of the prime advantages of off- 
set, we have always been told, are the 


The Fairchild Scan-A-Graver 
(shown below) and the Scan-A-Sizer 
for automatic engraving of half- 
tones are now in many plants 











1 The Vario-Klischograph is another 
automatic, electronic engraving 
device for making halftones. 


Miehle’s rotary letterpress has been 
adapted to use the new wrap-around 
plates currently being made in 40 plants. 


The Harris wrap-around press, of which 
there are now about 20 in use, has 
a radically different inking system. 


facts that they have very little make- 
ready and that the light weight of the 
plate allows much faster press speeds. 

Now don’t get the impression that 
offset printing has no makeready. 
What lithographers call preparatory 
time can be classed as makeready; 
however, they do have the advantage 
of quick press starts once a plate is 
ready. We do not in letterpress. Offset 
plates can be stacked up with only 
minimum delays to produce printed 
sheets. 

Rotary relief printing with wrap- 
around plates gives the letterpress 
printer these same advantages. When 
we talk about wrap-around plates, we 
tend to narrow our thinking. Wrap- 
around is not an all-embracing answer. 
We should think also of other kinds of 
plates, too. What we are dealing with 
is a fast-applied direct printing plate. 

For many years letterpress printers 
have dreamed about a lightweight re- 
lief plate which could be put on a press 
(rotary) and run like hell. Up until a 
few years ago this was a dream, and 
then some of the plate manufacturers 
came up with a powderless etch tech- 
nique which, when applied to zinc and 
magnesium, produced a relief plate 
rapidly with a minimum of hand work. 

Working independently, both Har- 
ris-Intertype and the Cottrell Co. ex- 
plored the press aspects of wrap- 
around. Later, with Cottrell joining 
Harris, this work was coérdinated and 
a press was developed. 

It is interesting to note that two 
printers, Marathon Corp., a division of 
the American Can Co., and Speaker- 
Hines-Thomas were the pioneers in 
this field. They had the idea and were 
working independently to prove their 
particular press. Marathon, utilizing a 





























35x45 Harris two-color on which was 
mounted an inking mechanism of its 
own design, made significant progress 
and joined with Harris to develop the 
23x30 wrap-around rotary press. 
Speaker-Hines-Thomas continued _ its 
work until Cottrell joined Harris and, 
as far as I am able to ascertain, has 
adopted the press developed by Mara- 
thon and Harris. 

The Miehle Co. in the meantime has 
been working on a wrap-around press, 
but has not yet produced it in quantity. 

The basic difference between the 
Harris and Miehle presses is the inking 
system. The Harris press utilizes a 
large diameter inking drum coupled to 
the plate cylinder, both being sup- 
ported by bearers. This drum prevents 
any sag or bottoming of the rollers and 
lays down an extremely fine ink film. 
The Miehle press, utilizing form roll- 
ers, has demonstrated that with a 30- 
inch press size it can print with 0.012 
depth of etch. 

The plates both manufacturers are 
testing are 0.025 zinc or magnesium 
etched to 0.012. Thinner plates have 
been used experimentally and, as I 
understand it, have proved successful. 





At present the largest press size is 
the 23x30 Harris. The manufacturer 
has stated that presses of larger sizes 
can be built, and a larger one may be 
on the market soon. 

Plates can now be made up to 48 
inches; there seems every possibility 
that this size can be increased. Split 
lockups on the press may prove advan- 
tageous, especially when last minute 
changes may be introduced. 

Again, we must point out the role of 
the camera. The wrap-around plate 
must be exposed through a right-read- 
ing, emulsion-down negative. Strip- 
ping of halftones, strip up of flats, and 
all other aspects so familiar to the off- 
set printer must be learned by the let- 
terpress Man. 

I must emphasize that you can’t 
make ready an 0.025 relief plate. If 
your pressman starts working under- 
neath this plate, you've lost a lot of 
time and money. If you should go into 
this field, try to get a bright young 
pressman (or a bright old one!), who 
will listen to this advice. 

While conversion processes provide 
an area you might think would afford 
little interest to the letterpress printer 
with wrap-around and Dycril plates 
and all the other kinds available fon 
faster, easier press start-up, the cam- 
era must play an important role. In this 
respect we must consider how we get 
from type to film or from copy to film. 

Most of you have heard of Brigh- 
type. The Brightype principle employs 
a specially-constructed camera which 
has a rotary bank of lights. The letter- 
press form to be converted to film is 
locked up in a chase. The surface of the 
form is cleaned with an electrotyper’s 
rubber. The surface is then sprayed 
with lamp black. Again, the top of the 
form is polished to obtain a_ bright, 
shiny surface of type or halftones set in 
a background of black—a negative if 
you will. Great care is exercised here to 
get each character clean and the back- 
ground completely black. 

After this is done, the form is locked 
on the bed of the camera, the bed tilted 
to horizontal, the film placed in the 
back of the camera, and the exposure 
started. The result is a film positive. 
Negatives are produced by contact 
printing or chemical reversal. From 
here you may proceed to Dycril, wrap- 
around, or offset plates. 

Of course, there are still the stand- 
ard conversion processes, repro proofs, 
acetate proofs, and others. 

At this point we might dwell for a 
moment on cold or photocomposition. 
Certainly, with this kind of composi- 
tion the transition from copy to plate is 
easier. There are many kinds of equip- 
ment available, but I don’t have the 
space to go into them in any detail. 

(Turn to page 104) 
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How to Find the Cost 


of Making 


Reproduction Proofs 


EXCEPT FOR ONE experimental period 
several vears ago, time and production 
records for proof presses had not been 
kept in our shop. Proof press time rec- 
ords are not used by us for billing pur- 
poses for two reasons: first, it takes 
time for the office to post the time to 
the cost sheets: second, if jobs were 
billed according to the press time, the 
time would have to be compared to the 
proofs in the job tickets. 

On some jobs the time would be 
higher than that which would be con- 
sidered normal because of defective 
type or press trouble, and it would not 
be fair to ¢ harge the customer for all of 
this time. 

On other jobs the time might be less 
than normal, and it would not be fair 
to the firm to bill the customer for the 
time shown. The result would be that 
billing would be handled as it is now— 
on a flat price per galley basis. 

In our office the profitability of the 
repro department had been checked by 
compiling a monthly total of billings 
for reproduction proofs and comparing 
it with costs taken from our cost ac- 
counting figures for w ages and over- 
head for the proof press department. 
This was not completely satisfactory as 
it did not show the productivity of the 
individual pressmen and did not estab- 
lish standards for production. 

Since this study is based on the op- 
eration in our plant, a description of its 
facilities and methods is required. For 
reproduction proofs we use one No. 3 
and two No. 4 Vandercook proof press- 
es manned days by three men, three on 
the second shift, and one on the third 
shift. Precision double-walled galleys 
are used exclusively and type is proofed 
on the galley. 

A number of different kinds of paper 
is stocked: news, bond, English finish, 
tissue, glassine, Kromekote, light and 
heavy Relyon, Cumberland Dull 
White, gummed Kromekote, Kleenstik 
Kromekote, acetate and various col- 
ored papers. Because of this variety 
there is not room to stock all of this pa- 
per in all sizes: generally, only 9x12 





inch and 12x18-inch sheets are kept 
near the presses. 

Each press has its own infrared proof 
drier. We normally supply the custom- 
er with one tissue and four repros and 
pull two news proofs for our own use. 

For the purpose of this study, a spe- 
cial time sheet was printed which 
could be used on all shifts. Time is re- 
corded manually in units of 1/10 hour 
or six minutes. A code letter is used to 
indicate the kind of work done: ink 
press, pull reader’s proofs, pull repro 
proofs, replace bad letters, etc. 

Before time-keeping was started a 
notice was posted in the proof depart- 
ment to explain the reason for keeping 
time: that the firm needed the informa- 
tion in order to know how much to 
charge the customer. The procedure 
for filling in the sheets was described 
in detail, and the different kinds of 
work to be recorded were defined. 

One news proof was to be pulled of 
each galley reproed and this proof was 
to be handed in with the time sheet. 
This proof, after being checked in the 
office against the time sheet, would 
later be used as a guide for killing the 
type when it was no longer needed. 

There was little difficulty or confu- 
sion in using the time sheets. Only a 
few entries were questioned—those 
where the time seemed exceptionally 
high. Questioning these entries showed 
the men that their time was being 
checked and impressed them with the 
importance of their time and with the 
need for keeping accurate records. 
Close surveillance was avoided to pre- 
vent a feeling of pressure which might 
have resulted in faked time sheets and 
skimping on the quality of the work in 
order to make a good time showing. 

Making separate time sheet entries 
for replacing battered type or fixing 
hairlines proved to be too time-con- 
suming, and the pressmen instead indi- 
cated which work was involved by 
combining the appropriate code letters 
in a single entry. 

To keep the number of proofs pulled 
on a standard basis, a galley proofed on 
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Printers and Lithographers 
who have a repro proof 
department can use this 
system as a guide 


for determining their costs 


BY JOHN WARNER 
Vice-President, Oscar Leventhal, Inc. 
New York City 


12x18 stock was counted as two 9x12 
galleys. If more than the normal four 
repros per galley were pulled, each 
eight additional proofs were counted as 
four from one galley. 

A daily summary was kept of each 
pressman’s production. At the end of 
11 days each pressman’s production 
was averaged, as well as the produc- 
tion of the whole department. Eleven 
days later the same averages were com- 
puted as a check for consistency with 
the results of the first 11 days. The re- 
sults are shown in Table I. 

A list was made of one-galley jobs to 
determine how many were proofed in 
one unit, how many took two units, 
etc., with the results shown in Table II. 

For a minimum job, two units seems 
to be a reasonable time: one unit for 
the actual proofing, examining and per- 
haps touching up the proofs, and an- 
other unit to pick up the OK'd proof 
and job ticket, read the instructions, 
make time sheet entry, walk to galley 
rack, take out galley, bring it to press, 
position it on press, pull ticket proofs, 
then, after pulling repros and while 
they are in drier, wash type, put galley 
back in rack, address customer's enve- 
lope and insert proofs in envelope and 
job ticket. 

When there is more than one galley 
on a job, some of the operations do not 
have to be repeated for the additional 
galleys. The pressman does not have to 
make additional time sheet entries, and 
only one envelope has to be addressed. 
He has to handle the job ticket only 
once, and when he returns a galley to 
the rack he picks up the next one at the 
same location, thus saving walking. 
Large jobs are put in a rolling rack and 
the whole rack moved to the proof 
press. 

To see if there is any saving in time 
on jobs consisting of more than one gal- 
ley, a list was made of the average time 
per galley for multiple-galley jobs as 
shown in Table ITI. 

The results are not consistent be- 
cause of the variables involved: differ- 
ent pressmen, jobs of varying difficulty 








and possibility of battered type. Con- 
sideration must also be taken of the 
fact that many one-galley jobs contain 
only a few lines of type and can be 
proofed quickly. If there is more than 
one galley on a job, each galley may be 
quite full and the actual proofing time 
of each galley may be longer than for 
small one-galley jobs. 

In the analysis shown in Tables II 
and III, 12x18-inch galleys, which had 
been rated in Table I as two galleys 
each, and galleys on which more than 
four repros had been pulled, were ex- 
cluded as it was felt that their inclu- 
sion distorted the results. 

This distortion seems to be verified 
by the fact that each grouping in 
Tables II and III shows a higher aver- 
age time per galley than the 2.4 units 
per galley of Table I. 

This means that a 12x18 galley may 
take less than twice as long to proof as 
two 9x12 galleys. After this study was 
completed, it was decided to count a 
12x18 galley as one-and-a-half 9x12 








TABLE I. 


January 17 to 31, 1961: 


Total hours spent on repros 
Hours spent on other work 


Hours overtime 


Percent of time on repros 


January 17 to 31 


Fastest individual's average 


per galley 


Slowest individual’s average 


per galley 


Overall average time per galley 


SUMMARY OF REPRO PROOF PRODUCTION 


February 1 to 16, 1961: 


264.7 Total hours spent on repros 
187.9 Hours spent on other work 
452.6 
45.8 Hours overtime 
498.4 
53.0 Percent of time on repros 
February 1 to 16 
Fastest individual's average 
0.19 hour per galley 
Slowest individual's average 
0.33 hour per galley 


0.25 hour 


Overall average time per galley 


$/38 
Qo 


5 | 
28.0 
72.1 
51.0 


4 


0.18 hour 


0.29 hour 
0.24 hour 


Total galleys checked: 2,041. Total time: 503.2 hours. Average 0.24 hour per galley 


TABLE Il. 


TABLE Ill. 


TIME PER GALLEY FOR ONE GALLEY JOBS 


1 unit each 
2 units each 
3 units each 
4 units each 
5 units each 
6 units each 
7 units each 
8 units 

9 units 
10 units 

11 units 
1,078 units, average 


40 galleys took 
163 galleys took 
126 galleys took 
34 galleys took 
17 galleys took 
7 galleys took 
3 galleys took 

1 galley took 

1 galley took 

1 galley took 

1 galley took 
394 galleys took 


2.7 


TIME PER GALLEY FOR MULTIPLE GALLEY JOBS 


units per galley 






























































































































































































































































































































galley Ss. Two-galley jobs - Three-galley jobs Average of 31 4-galley jobs: 2.8 units per galley 
Fis li . th averave ti ‘ ae | for 2 galleys for 3 galleys Average of 15 5-galley jobs: 3.2 units per galley 
' - Ing — or ae — - 14 jobs took 3 units each 1 job took 4 units Average of 12 6-galley jobs 3.1 units per galley 
for pulling a repro proof of a certain 25 jobs took 4 units each 5 jobs took 5 units each Average = 5 pao = 2.7 units per — 
riiaaire as go z re ee 17 jobs took 5 units each 2 jobs took 6 units each Average of 6 8-galley jobs: 2.4 units per galley 
class is only half the problem. The cost 24 jobs tock Gunite cach 5 ehidal t alinieam Average of 6 9-galley jobs: 3.3 units per galley 
of that time is also needed. The cost 4 jobs took 7 units each 4 jobs took 8 units each Average of 2 10 galley jobs: 2.6 units per galley 
ea 2 . ae a ; 9 jobs took 8 units each 4 jobs took 9 units each Average of 1 11-galley job: 3.7 units per galley 
factors w ill vary ; in eac h shop and 7 jobs took 9 units each 5 jobs took 10 units each Average of 2 13-galley jobs 2.2 units per galley 
should be determined by setting up a 5 jobs took 10 units each 4 jobs took 11 units each Average . 2 — = 2.0 units per —_ 
en ee = > . . , _— eee 2 jobs took 11 units each 2 jobs took 13 units each Average of 1 18-galley job: 1.9 units per galley 
cost center for the proof press depart- 1 job took 15 units 2 jobs took 14 units each Average of 1 19-galley job: 2.5 units per galley 
ment in the firm’s cost accounting sys- 108 jobs, 216 galleys, took 1 job took 17 units a . : = ae y a - rexel cow — 
. 2 a — ™ . 621 units, average 29 32 jobs, 96 galleys, took Average 0! 25-galley jo! 9 units per galley 
tem. Know Ing the cost per hour of units per galley . 288 units, average 3.0 Average of 1 28-galley job: 1.9 units per galley 
proof press operation and the average units per galley 
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Rigid Dycril printing plates are backed 
with lightweight aluminum 
supplied by Aluminum Co. of America 


In Part | of his article based on a 
survey of makers and users of Dycril 
plates, Mr. Whitney discussed various 
procedures in making the plate, steps 
in molding it for electros, and its wear- 
ing qualities on the press. 


This Dycril processing facility was 
installed by Fairchild Graphic 

in the plant of Foilcraft Printing 
Corp., West Hempstead, L.1., N.Y. 


Dycril Plates 


AID LETTERPRESS PROCESS 


Du Pont’s photopolymer plate may be made in 


20 minutes on relatively inexpensive equipment. Survey of some 


controversial points reveals experiences of printers, 


engravers, and typesetters 


BY JAMES R. WHITNEY 


THE COST FACTOR Of Dycril plates is an 
extremely controversial one. However, 
there is agreement in some minor areas. 
There is no dispute that Dycril is im- 
practical for short book runs consisting 
largely of text matter; or newspaper 
work in which runs consist of many 
stereotypes. The higher the percentage 
of halftones, the greater the economy 
with Dycril. 

There is agreement on the definite 
reduction of shipping cost because Dy- 
cril weighs about one-fifth as much as 
lead-backed electrotypes. Most users 
agree that ink consumption is consid- 
erably less than that of metal, but the 
actual monetary savings ranged, in the 
survey, from negligible to 10 and 15%. 
The reduction in makeready is impor- 
tant since the time savings experienced 
is upwards of 50%. 

In addition, the lengths of press runs 
experienced with Dycril are extremely 
favorable. The survey indicates that 
Dycril for the most part exceeds the 
press life of copper and approaches or 
equals that of nickel. The question- 
naire from Central Engraving in St. 





Louis states that Dycril will outlast 
copper engravings and electros five to 
one. 

So much for the areas of agreement. 
The diversification of answers comes in 
the area of over-all cost, and indicates 
that some firms are not using the plate 
to best advantage. If some printers 
have cut costs with Dycril, it must be 
possible. 

To begin with, the cost of the plate 
itself is generally higher than electro- 
types, but less than electrotypes and 
engravings combined. The finished 
plate (including platemaking and neg- 
ative cost) can be produced to sell for 
a price between that of copper and 
zinc or magnesium. In figures, Dycril 
is at present selling for 7¢ per square 
inch for the raw plate. About 2¢ should 
be added for labor and waste (80% uti- 
lization can be expected). Plain copper 
electros range from 6¢ to 10¢ per 
square inch. Here, consideration must 
be made for the media involved— 
whether metal type and engravings or 
phototypesetting and halftone nega 
tives are used. 








The cost of Dycril has thus been es- 
tablished as being similar to that of 
metal plates. If the runs on the press 
are longer (lessening the necessity for 
duplicate plates), less makeready is 
necessary, less ink is used, and, in addi- 
tion, Dycril has the ability to “come 
back” after battering, why should cost 
prove a disadvantage for so many? The 
answer lies in the basic attitude toward 
the new plate: printers must change 
their ideas and methods to suit the new 
plate, and not try to fit the new plate 
into operations with as few changes as 
possible. 

The first major decision is to make 
the plates in your own plant. The dif- 
ference between 20 minutes and two 
days is quite significant. The cost of 
pulling a job to avoid excessive down 
time may be appreciable when keep- 
ing a tight schedule. 

It is necessary to control carefully 
each operation. The presses must be 
considered and adjustments made to 
accommodate Dycril, such as the 
amount of squeeze to eliminate exces- 
sive wear and damage. Consideration 
must be given to the types of stock and 
pigments which will be used. 

Another important aspect is the 
“critical negative,” the heart of the 
process. Users agree that Dycril repro- 
duces the negative exactly. To produce 
a critical negative with its specified 
contrast and sharpness, the copy is 
shot, and the negative obtained is con- 
verted to a positive by contact printing. 
This is converted back to a negative by 
contact printing. 

When this operation is done on the 
outside, the rates are high for the last 
two steps. They can be done simply 
and cheaply in your own shop. 

Even with current prices, Dycril can 
compete with metal plates. It is inter- 
esting to speculate how great an effect 


Processing Equipment For 
DYCRIL Printing Plates 


Although the process for making DYCRIL print- 
ing plates into relief plates is relatively simple, 


some basic equipment is needed. 


Necessary Equipment Flat Rotary 
Conditioning cabinet, controls (the 
same cabinet handles both flat 
and rotary plates) 

Flat exposure frame 

Rotary exposure frame* 

Light collimator 

Carbon arc (140 amps @ 40 volts 
. .. the same arc can be used for 
both flat and rotary plates) 

Flat washout unit 


Rotary washout unit** x 


*Rotary exposure unit has rotary plate-holding 
chucks designed for specific curvatures. 


**Rotary woshout unit has rotary cylinder for all 
curved plates. 


Fairchild Graphic’s line (above) of rotary Dycril 


plate processing equipment are (I. to r.) the 


plate conditioning equipment, rotary exposure unit, 


and rotary washout unit. Fairchild also makes 
flat processing equipment. At right is Robertson 


Photo-mechanix’s rotary exposure unit; right, 


below, is the Robertson flat exposure unit, and 


to its left is the Robertson automatic flat 


plate washer. Robertson also makes a rotary plate 


washer unit and a plate conditioning cabinet. 


Master Sales & Service Corp. also manufactures 


a line of Dycril platemaking equipment. 


will be produced when Dycril costs go 
down—as they definitely will—perhaps 
as low as 4 to 4%¢ per square inch. 

Because the Dycril plate is plastic, 
there seems to be a general feeling that 
the plate cannot be as stable as a metal 
one. It is. The fact that there is no ex- 
pansion or contraction has previously 
been mentioned. Even lead-mold elec- 
tros sometimes fall short of this critical 
demand. 

Plastics possess an amorphous quali- 
ty as compared to a crystalline metal. 
Regardless of the complexity of their 
long interlocking molecular structure, 
they will not become as rigid as crystal- 
line metal. This is an advantage. The 
“memory” which they possess enables 
them, after distortion, to return to their 
original shape. It is this ability which 
permits Dycril to “come back” after 
battering. 

The plate is also of higher resolution 
than the negative used to produce the 
plate, of the order of one thousand lines 
per inch. Process color plates register 
better than electros. This is insured by 
the thermal stability of the aluminum 
support. 

Our total evaluation of the Dycril 
plate must be a favorable one. Its fideli- 
ty is excellent, according to all users. 
Speed is one of its main attractions. 
Cost is reasonable and coming down. 

Like most innovations, Dycril is 
viewed with some distrust and is being 


accepted slowly. Even where it is ac- 
cepted, Dycril must be fabricated to fit 
into existing environments and any of 
its faults can be traced to this. Presses 
and systems designed to utilize its po- 
tential are almost certain to be made. 
Dycril is, after all, a newcomer which 
must compete with a familiar, well-es- 
tablished order. To make things more 
difficult, Dycril needs a special care 
which it is not always accorded. 

As with any new product, improve- 
ments are sure to follow rapidly. Du 
Pont is working in electronic color sep- 
aration as well as with conventional 
camera techniques. In the realm of 
wrap-around plates, great possibilities 
are opening up. There also seems to be 
a good chance that Dycril will be ap- 
plied to gravure by use of positives. 

The last question of the survey 
asked: Do you feel that Dycril, or sim- 
ilar plates, will eventually replace en- 
graving and electrotyping? This was 
a drastic question, and a predomi- 
nantly negative response was. antici- 
pated. It was surprising, however, how 
many users, in spite of their various 
complaints, believed that Dycril would 
replace the older methods, either to a 
large extent or entirely. To borrow a 
phrase from George Strausser, who 
completed the questionnaire for the 
Star Engraving Co. in Akron, Ohio: 
= 1 can only remember what hap- 
pened to the horse and the sailboat . . .” 
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Left and below: Clean floors, clear aisles, work stacked 
neatly in predetermined areas where it is easily accessible—all 
are essential for top performance in an offset plant. 


HOW TO KEEP A 


Clean 
Offset Plant 


Here's how to set up an effective housekeeping 
program. Orderliness, cleanliness, 


and safety will show up in higher quality 


ORDERLINESS, Cleanliness and_ safety 
don't just happen; they have to be 
planned. In fact, there should be a 
written plan to cover all details of good 
housekeeping in an offset plant. 

Machine operators should be made 
responsible for keeping equipment or- 
derly and for putting away tools. Floor 
men are responsible for skid platforms 
and trucks, office personnel for desks 
and files. This list can go on and on, 
but it should be written. There will also 
be men who devote their entire time to 
sweeping, cleaning, etc 

The first step in planning a house- 
keeping system is to list what is to be 
done and how often. This in itself is not 
an easy task. Every foreman will have 
to cooperate in supplying details and 
may have to have help trom some of 
his men, particularly regarding the fre- 
quency item 

The lists will then have to be con- 
sidered by the manager, who decides 
whether they are insufficient or over- 
done. There is a happy medium be- 
tween too much and too little cleanli- 
ness. A certain amount of disorder is 
inevitable, and to lose product time so 
that a station can be spic and span 
every minute of the day is not good 
management. 


and production 


BY CHARLES W. LATHAM 
Offset Editor of Printer and Lithographer 


On the other hand, a station that 
stays disorderly for a week or more can 
also cause a loss in production. Man- 
agement must decide how much is to 
be done and when it must be done, 
then the foremen are held responsible 
for seeing that it is done. 

When the manager walks through a 
department, looks at the disorder and 
tells the foreman to have it cleaned up, 
just what does he mean? Without a 
policy or written rules, who is to decide 
whether the disorder is ordinary pro- 
duction disorder or a continuing con- 
fusion. For instance, during a make- 
ready there will be some tools out of 
place and some waste paper on the 
floor, but soon after the press is running 
and other things are under control, a 
little housecleaning is in order. Make- 
ready tools should be put away and 
waste picked up and disposed of. 

What one man may consider good 
enough, another might consider slop- 
py. A foreman may overlook some old 
blankets tucked under the table, old 
ink cans behind a bench, a few rollers 
leaning against the walls, coke bottles 
on top of a cabinet, as long as there is 
nothing in the aisle to fall over. The 
manager may have another idea about 
these things. As long as there are no 
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written instructions, good housekeep- 
ing remains a matter of opinion. 

Management's first step then is to 
devise a set of detailed rules for good 
housekeeping. But before they go into 
effect it must be decided who does 
what. So management, including the 
foremen, distributes the tasks among 
the men. Next, it adds the items to the 
job descriptions for each man. 

If a management which has permit- 
ted a plant to get disorderly and con- 
fused suddenly decides upon a cleanup 
program, someone should be put in 
charge of the project. Not only must a 
housekeeping plan be devised, but a 
study of each situation must be made. 
It is practically impossible to maintain 
order around a machine with insuffi- 
cient storage space for accessories. 

In the plateroom there must be racks 
for fresh plates and finished plates, 
cabinets for stored chemicals and mix- 
ing equipment, shelves for bottles and 
equipment in use, for tools, carbons, 
cotton, etc. There must be drawers 
near the vacuum frame for a day’s 
stock of flats, used and unused, and a 
place for the workman’s personal ef- 
fects and aprons, etc. Kitchen-type 
wall cabinets, plate racks, and drawers 
will make most platerooms more order- 








ly. It is also wise to dump a lot of 
sample chemicals that will never be 
used. 

Darkrooms should be compact, with 
everything within very easy reach and 
should be stripped of all unnecessary 
bottles, trays and film boxes. Stored 
chemicals and film can go in wall cab- 
inets above the sinks and work bench. 
Kitchen-type floor cabinets make good 
supports for work tops. 

Suggestions will come from every 
side if it is thought that management 
really intends to eliminate the confu- 
sion caused by poor housekeeping. It 
is almost certain that the stockroom 
clerk will have suggestions regarding 
bins, shelves, drawers, and improved 
arrangement. The cutting department 
should be studied as well as ink stor- 
age, paper storage, shipping depart- 
ment, and all areas in between. 

Perhaps the most difficult depart- 
ment to keep orderly is the pressroom. 


Above: Scrap paper can be disposed of 
automatically in modern plants. 
Pick-up ducts carry it by vacuum from 
the plant to a storage room or baler, 


Above, right: Cleanliness and order 
prevail in any high-quality 

composing room. Racks providing plenty 
of storage are also desirable 


Presses can not be rearranged easily; 
only the auxiliary equipment can be 
moved. Here, the job should start with 
a floor plan, showing press positions, 
pillars, windows, doors, elevators etc. 
A new layout can be attempted if nec- 
essary, leaving the presses as they are, 
but if no real improvement can be 
made regarding the relocation of aisles, 
etc., study what can be done to relieve 
untidiness. Lay out positions for a max- 
imum number of skid platforms. Mark 
them on the sheet and later paint lines 
on the floor for their position, not only 
in the pressroom, but in all other de- 
partments, such as cutting and paper 
storage departments where skids are 
normally found. 

There may be more skids than can 
be accommodated on the floor in an 
orderly manner, meaning skids must 
be disposed of or stacked, or more 
room must be found. But usually empty 
skids and boxes, waste sheets, and 


trash occupy valuable space. When 
good housekeeping rules are followed 
there is often more room to work with 
than before. For example, good waste 
sheets for makeready purposes can be 
kept in shelves, with a separate shelf 
for each size and weight. Sheets that 
will not be used must go to the baler 
without too much delay. The house- 
keeping man should make a careful 
study of everything that occupies floor 
space and devise means of reducing 
the number of skids to the working 
minimum. 

Among the many things that must 
have a place are packing sheets, spare 
blankets, old OK sheets, rollers, tools, 
instruments, spare parts, inks, chemi- 


cals, etc. Packing sheets must have 
shelves, one for each caliper. Blankets 
beyond repair should go out with the 
trash. Good spare blankets should be 
rolled and stored accordingly. Rollers 
should be kept in racks, not leaned 
against the wall. Old OK sheets if they 
are of any value should be kept on a 
shelf; otherwise, they should be thrown 
away. All tools, instruments, and small 
spare parts should be kept in a drawer, 
with a lock if necessary. There should 
also be a place for employees’ personal 
belongings—coats, sweaters, etc. 

A properly designed inspection table 
has drawers and shelves to accommo- 
date the many necessary items around 
every press. A cabinet should also be 
provided at each press for ink, var- 
nishes, powders, fountain etch, etc. A 
list of items at each press station makes 
it easier to design tables and cabinets. 

On large presses where the men op- 
erate from platforms, there must be 


shelves supported from the railings to 
hold a number of things, such as a 
cigar box of powder for the blanket 
and another for the plate powder (each 
with its wad of cotton), bottles of gum, 
cheesecloth for rubbing down, washup 
fluids and towels. All volatiles must be 
kept in safety cans and conveniently 
located. 

On the floor will be a large waste 
paper container on wheels, that can be 
rolled to the baler when full, and a 
safe container for dirty towels. Each of 
these will be kept in a designated place 
that is marked on the floor. 

The rules for good housekeeping can 
not be enforced until management pro- 

(Turn to page 112) 
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Printing Sale I'll Never Forget 


No. 25 of a Series 


This client was fussy, 

and our estimate was a few 
hundred dollars high— 

not only because 


of a mathematical error. 


BY GLEN F. OSTER 


as told to John M. Trytten 


THE SALE I WON'T FORGET was closed 
several years ago under most unusual 
conditions. 

For a number of years, the firm I 
represented then had been printing a 
parts catalog for a distributor. The 
parts company was owned by a Mr. 
Daniels, who felt that every printing 
dollar he spent was just that much cash 
out of his pocket. Consequently, he 
asked for three bids, ours and two oth- 
er firms’ 

I was new with the firm and not too 
familiar with the workings of the plant. 
Nor had I any experience with the pro- 
duction procedures on this particular 
catalog 

Next time the catalog came up, I 
was assigned to handle it; the previous 
salesman on the account was no longer 
with the company. To complicate mat- 
ters, the estimator had recently died, 
and his replacement, Johnny Mason, 
was also new at the job. 

My first surprise in calling on Mr 
Daniels was to learn that he wanted all 
engravings and stereos included in the 
firm price. In the past, the price had 
covered only production of 4,000 cop- 
ies of the 176-page catalog, with all en- 
gravings and stereos to be billed extra 

Mr. Daniels had all art work com- 
pleted and furnished all the mats and 


photos needed for the job, so we were 


able to get a firm bid from the engraver 


and the electrotyper—and competitive 


prices at that 

So with this information, a copy of 
last vear’s catalog, and our plant cost 
schedule, Johnny prepared the esti- 
mate. I added on the cost of the stereos 
and engravings and prepared the pro- 
posal. To my amazement, the total was 


Keeping An Account 
The Hard Way 


and catalogs. 





almost the same as our selling price of 
the vear before, and showed about the 
same margin of profit. 

This looked like shooting fish in a 
barrel, but I should have suspected a 
joker in the woodpile somewhere. 

I submitted the bid, stipulating that 
any additional engravings, stereos, art 
work, or alterations would be charged 
extra. I gave Mr. Daniels my sales 
clinchers on personal attention to all 
details and assured him of the same 
high quality workmanship throughout 
that we had given him in the past. He 
said he would let me know as soon as 
he had made his decision. 

So the anxious period of waiting set 
in .. . waiting for the customer to de- 
cide in our favor. After several days I 
wondered if he said I was to call him 
or he to call me. Should I phone him, 
or shouldn't I? 

While debating these questions, I 
got my call from Mr. Daniels. “Glen,” 
he said, “I'm awfully sorry, but I guess 
you'd better pack up all our cuts and 
send them out here. You fellows were 
way high this time.” 

Any salesman knows what a jolt such 
a statement can be. But, being a 
Dutchman, I didn’t give up easily. I 
felt quite certain that he would like to 
give us the job again if he possibly 
could. So { kept on talking. 

He wouldn't tell me how much too 
high our price was. I gathered from his 
conversation that it was a matter of 
several hundred dollars. We couldn't 
be that much off. Something was 
wrong. 

“Mr. Daniels,” I said, “I honestly 
can't see how anyone could underbid 
us by that much unless either they 
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Glen F. Oster heads the sales department of the Boyd 
Printing and Publishing Co., Dallas. He began his 

career in the late 1920's as a typesetter and pressman. 

Later he worked in the newspaper field as a reporter, edi- 

tor, and publisher. 

In the sales field, he has sold advertising and 

printing equipment. Although equipped to handle all types of 
commercial work, his company specializes in publications 


Mr. Oster is amember of the Dallas Advertising 
League, Dallas Craftsmen’s Club, and Dallas Industrial 
Editors Association. 


made a mistake or we did. It is possi- 
ble our estimator made an error some- 
where and I'd like to check his figures 
myself to see. Would you let me do 
that before placing your order, Mr. 
Daniels?” Of course we both knew the 
chance of closing the gap was slim. 

Nevertheless, Johnny and I went 
over his work sheet one item at a time. 
When we came to the stereos and en- 
gravings, I turned to Johnny. 

“Do you see what I see?” 

“Yes, you added on the cost of ster- 
eos and engravings after I had already 
included it. But...” 

“But what?” I wanted to know. 

“You'd have to take out double that 
amount to be competitive,” Johnny 
said, “and to do that would leave very 
little profit in the job.” 

Johnny was right, but I still wanted 
this job for the house, and at a profit. 
My next step was to study the cost 
sheet on last vear’s catalog. No room, 
however, to squeeze on stock, or print- 
ing, or binding. 

The only area left was the compos- 
ing room. The figures indicated exces- 
sive composing room charges. 

I learned from the composing room 
foreman that a great deal of time was 
spent in locating cuts in the page forms 
in the preceding catalog. This not only 
shot up composition costs, of course, 
but required additional unnecessary 
typesetting. Quite a few cuts were on 
wrong pages and the errors not caught 
until after proofs were pulled. New 
tvpe had to be set on different meas- 
ures to fit. 

So I then worked out a system for 
the composing room. It was far from a 

(Turn to page 121) 
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Fix your gaze on a brand new blue-white NORTH STAR— 
Polar Superfine Enamel. Note how its blue-white brilliance 
and exceptional gloss heighten the contrast between the 
spectrum and the jet black of night. The insert was printed 
in two impressions on a conventional single color press, 
running black for one impression and five colors in a split 
fountain for the second-impression. The effect is striking: 


full color with unusual snap, produced at minimum cost. 


Oxford North Star trailing-blade-coated papers are distin- 
guished for their exceptional brightness, levelness, polish 
and affinity for inks. When you select paper, consider 
North Star. Your nearby Oxford merchant can meet your 
printing and budget needs from his stock of Oxford quality 
coated text and matching cover papers. For his name, 
drop us a card at 230 Park Avenue, New York 17, N. Y. 


lord 


NORTH STAR LETTERPRESS PAPERS 
Polar Superfine Enamel 4 

(for this insert, basis 25 x 38—100 Ibs.) 

Mainefold Enamel 

NORTH STAR OFFSET PAPERS 

Polar Offset Enamel 

Polar Offset Enamel Dull 

Mainefiex Offset Enamel 

Maineflex Offset Enamel Dull 


OXFORD PAPER COMPANY 


SALES OFFICES: NEW YORK © CHICAGO « BOSTON 
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Inland and American Printer and Lithographer pays $5 for each item published in this department 


Signs Are Useful Reminders 


In the typesetting department of our 
shop we have found the use of various 
signs has many advantages and results in 
fewer errors and omissions by employees. 

For example, when the machinist re- 
moves the spacebands from a machine for 
cleaning, he places a sign reading, “Space- 
bands Being Cleaned” on the copyholder 
of the machine he is working on. There- 
fore, any operator will know immediately 
that the machine cannot be used at pres- 
ent, and he will move on to another one. 

On Friday evening, after the comple- 
tion of the last shift’s work, the gas is 
turned off on all machines, and each op- 
erator places a sign on the copyholder 
reading, “Light Pot.” This serves as a re- 
minder to the night porter to be sure all 
gas is turned on and burners lit early Mon- 
day morning so operations can begin im- 
mediately—Don Lane, Scott Printing 
Co., Jersey City, N.J. 


Cutting Small! Stock 


When cutting small strips of stock one 
inch or less, place two or three strips of 
%-inch Nylon tape on the edge of the part 
you are cutting off, just as you would if 
you were padding it. The tape can be left 
on for delivery or it can be removed.— 
RicHarp SpuHatt, Castle-Pierce Printing 
Co., Oshkosh, Wis. 


Removing Press Piston 


We are now running two 15x20%-inch 
Heidelberg cylinders on heavy label print- 
ing. Because we use heavy non-setoff pow- 
der, our pumps are constantly clogging. 
These have to be dismantled about once 
each month. 

I find that by removing the lock nut on 
the end of the piston shaft and forcing air 
through the filter hole, the piston can be 
removed from the shaft with ease. This 
saves removing the entire pump from the 
side of the press.—C. C. MIsKELL, Printing 
Department, Morton Salt Co., Rittman, 
Ohio. 


Toning Black Inks 


For a really sharp black print, add Re- 
flex blue or a good strong blue toner to 
your black inks.—Martin E. OpELL, An- 
derson, Ind. 


Simplify Slug Correcting 

To relieve eyestrain when making cor- 
rections in very small type on line-cast 
slugs, place the correction lines on a gal- 
ley and run the proof press rollers across 
them. The black ink on the type face 
against the shine of the metal slug gives a 
contrast that relieves eyestrain and facili- 


tates checking corrections before inserting 
the corrected lines in the galley type or 
form.—J. W. Hitt, Vancouver 15, B.C., 
Canada. 


Feeding Card Stock 


On a 1250 Multilith press it is often dif- 
ficult to feed card stock. The separator fin- 
gers may have to be removed or only one 
of them used, creating the possibility of 
double-sheeting. To prevent this, cover 
the bottom two air blast holes on both 
sides of the press pile. This concentrates 
the air blast at the top hole. Consequently, 
the sheets float much better, while at the 
same time the separator fingers can be left 
intact.—GrorcE R. Brew, Lithographer 
2/C, U.S. Navy, Washington, D.C. 


Proofreader’s Chart 


When we send a proof to a customer, 
we attach a proofreader’s chart to facili- 
tate his marking of corrections and addi- 
tions. The chart contains the proofreader’s 
marks plus our firm’s name, address, and 
telephone number.—CuHartes D. Wert- 
HEIM, Wertheim Co., New York City. 


Cleaning Spacebands 


Here is an idea that can save the Lino- 
type operator time when cleaning space- 
bands. Most operators clean the space- 
bands and then throw them on a table 
until the job is completed. They later 
have to pick them up one by one and 
place them in proper order for installation 
in the machine. By driving a nail into a 
small wood block and filing off the nail 
head, the operator can easily place each 
band in proper order on this nail. After 
cleaning, the spacebands are ready for re- 
placement in the machine.—G. CoMEa- 
pow, Broken Hill, New South Wales, 
Australia. 
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IDEAS 


The Inland and American Printer and 
Lithographer pays $5 for each item pub- 
lished in this department. Address your 
letters to Pointers for Printers Editor, The 
Inland and American Printer and Lithog- 
rapher, 79 W. Monroe St., Chicago 3. 


Payment will be made on publication. 














J. L. Frazier Retires; 
47-Year Record 


J. L. Frazier, who was editor and man- 
ager of The Inland Printer from 1928 until 
1951 when he retired, has “retired” for the 
second time—as conductor of the “Speci- 
men Review” department which he has 
operated since 1914 when he was named 
associate editor. His doctor and his wife 
both insist that he take life a little easier, 
forget about printing, typography, and de- 
sign for awhile, and do a bit of traveling. 
He has been editor of the department for 
47 years—with only a few misses. He was 
75 years old last September. 

“JL,” as he is familiarily known in the 
graphic arts industry, has relinquished his 
post as “Specimen Review” editor to Igor 
de Lissovoy, a typographer and designer 
for R. R. Donnelley & Sons Co., Chicago 
printers. Mr. de Lissovoy now does all 
major layouts for this publication and de- 
signed the department headings currently 
used. 





J. L. Frazier 


Igor de Lissovoy 


Readers of THE INLAND AND AMERICAN 
PRINTER AND LITHOGRAPHER are re- 
quested to continue sending pieces of 
good design and fine printing to the Spec- 
imen Review department for possible re- 
production in the department and for 
comment. Pieces are reproduced in two 
colors ordinarily, but with the effects 
created by screens and tints additional 
colors can be represented. Process color 
work cannot be reproduced satisfactorily 
except as color-corrected black-and-white 
tones. 

Mr. Frazier was born in Quenemo, 
Kan., and attended Baker University in 
Baldwin, Kan. He entered newspaper 
work at 17 and served on papers in Pitts- 
burg, Ottawa, and Lawrence, all in Kan- 
sas. He was editor of the Herington Sun at 
22, youngest newspaper editor in Kansas 
at that time. He came to Chicago in 1914. 
He is the author of Modern Type Display 
(1920, 1924, 1929) and Type Lore (1925). 

Mr. Frazier is a life member of the Chi- 
cago Club of Printing House Craftsmen 
and was at one time president of the Chi- 
cago Business Editors Assn. and the So- 
ciety of Typographic Arts. He has also 
been a member of the National Editorial 
Association and Sigma Delta Chi. 

Mr. de Lissovoy left Russia at the age of 
seven and lived in Turkey, Yugoslavia, 
and France before his high school educa- 
tion was completed. Two weeks after ar- 
riving in the United States 33 years ago, 
he joined the staff of the Donnelley Co. 
and is now classified as a “Senior Design- 
er-Typographer.” 
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Can type faces be mixed effectively? Some of us will agree, some of us will not. The 
question can not be answered flatly with a yes or no. If we have book makeup in mind, it 
would be well to stick to one family of type. If we want a touch of flair and plan to use 
the type in an ornamental way, then it’s an entirely different thing. The two examples 
ibove, which are reproduced from an announcement of the Peoria Advertising and Sell- 


ing Club, show what can be accomplished. 

















A dignified label of William G. Johnston 
Co. of Pittsburgh creates label upon label 
impression. Especially nice is the ragged 
edge of the white border and the free- 
hand rendition of the borders. Fine line 
drawing of the doorway and the line of 























script add to the over-all impression of 








quality. It is printed in light green and 


black. 
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On the left is a calendar from Germany. 
Measuring 24x19 inches, it is printed in 
black on Chromolux, which is a high-gloss 
heavy paper resembling Kromekote. The 
days of the month and the dates run ver- 
tically, rather than horizontally. Each 
month carries a scenic photo from differ- 
ent countries. 
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This one, below, is really for the books! It is called “continuous calendar” and was de- 
vised by Harry Weese & Associates of Chicago. Around each day is a clock, and quoting 
their explanation, “the hours revolve clockwise, the juxtaposed days march in columns 
of seven through the weeks from month to month . . . hours can be spaced in each day’s 
clock as you like them, days reserved ahead . . .” (see sketch). The calendar is bound into 
a gray cloth folder with black leatherette trim. It has 27 parallel folds, and when com- 
pletely unfolded, it is 17 feet long! Printed in black by Alfred Mossner Co., Chicago. 








Here is something unusual in the world 


























of calendar design. Above is a month of 
June page from a 1961 calendar printed 

vee ‘ & ea po coéperatively by several members of the 
Amalgamated Printers’ Association. Each 
month of the calendar is designed and 
printed by a different member, and the 
month of June, which we believe is the 

ae 7 “ a most outstanding, was done by Arthur 
Meeks and printed at the Lead Balloon, 
his private press, in Wausau, Wis. The 

aoa colors are orange and yellow. 

' a bd 's 22 

2 . . 23 

s 10 7 24 

4 " 18 






































ray y 
ITT: 
y 
J < Py 
One can almost hear the strains of the Star Spangled Banner while looking at the cover () S I 


of the booklet at the right and an exhibition invitation below. The booklet was prepared 


for the Advertising Council by McCann-Erickson, Inc. The back cover carries the red and Oy 


AWVERIC | 


white stripe design of the front. The invitation comes from the Art Institute of Chicago. 
Note the interesting treatment of the letter “I” in the word “American.” Both pieces are 
printed by offset in our national colors. 


j 
The Present and Trustees of The Art Institute of Chcage | 
jf 
smeste you te the opening of the MIMTD-F 


on Thursday. Jonwary 5. 6! from 4.3) to 9-D o clack | 


om the East Wing Galleries | lr) 
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An example of simplicity and graceful de- 
sign is this booklet of the Advertising 
Agency Production Club of New York, 
Inc. The cover is solid beige with the ini- 
tials “PC” in reverse and the rest over- 
printing in dark brown. The body is in 
black, utilizing clean-cut typography. It 
was designed by Klaus F. Schmidt and 
printed by Finley Offset Corp. 


This is one of five advertising pieces from 
Jaylen Offset Lithography Co. of New 
York. All five, part of the firm’s current 
promotional literature, rely upon humor. 


for increasing sales and Stylized drawings are by Stan Phillips. 
influencing people, nothing The folder has three parallel folds and is 
matches Jaylen's exciting, printed in red, black, and blue. 


vividly alive printing 
@ o 
Jaylen ¢ 
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All printers work with paper, Ink 
and presses. But that dosent 
necessarily make them all alike 
Manhardt-Alexander, for example 
truly @ “horse of @ different color 

wn the printing feid. What makes 

ws unique? Many things. Equioment 
for one... ours is modern, complete, 
kept constantly up to date as the 
next page shows. Craftemanship 

"8 another @ production staff of 
skilled speciahets who stilt take 
pride in pertect work. Imagination 
plays « vital pert we can offer 
valuable creative asestance in 

the design of printed material that's 
different and effective. Service. 

of course, guides alt our thinking 
we know the importance of « job 
that's both right and on time 

But above ail is the experience 
born of @ proud tradition that 
marks our performance with the 
“thoroughbred” stamp 


A HORSE OF A DIFFERENT COLOR 



























An outstanding advertising piece of Manhardt-Alexander, Inc. 
of Buffalo, N.Y., shows good balance and proportion of the three 
items on a page. The illustration acts as a strong base. The type, 
flush left, is well leaded and set just wide enough to balance the 
weight of the illustration. The head breaks up the white space 
and is close enough to the trim to lead the reader on to the next 
page. The piece is printed four-color process by offset. 


Limit of Restraint 


ALLAN HARRISON of Montreal—The 
specimens designed by you and printed 
by various printers are highly distinc- 
tive. Their most admirable quality is 
sound modern design, using unusually 
small display types. The more unusual 
the piece, the stronger is its demand for 
attention and interest, assuming, of 
course, it is well designed. 

An instance is the front of your own 


We're sure that Jack Shaffer Advertising Typography, Inc. of 
Miami, Fla., has a big heart for good design. This bright and 
cheerful blotter shows how an ornament may be utilized for an 
over-all pattern. The original was printed red and black. 
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An invitation, below, was sent out by the Waltham Press, Ltd. 0 
Ottawa, for its open house which it called “designed profits.” The 
original has a dark blue background with the letters “s” in orange 
except one, which is in reverse and appears white. The $ mark 
is cleverly formed by overprinting an abstract version of the 
artists’ pencil and brush over the letter “s.” 




















The old captain of the sea sees through his sextant that realistic art is done artistically. 
Ralph Creasman, a Chicago artist, sent out this self-advertising piece which he cut out 
of linoleum block and printed (in person) at the Newberry Library workshop. The origi- 
nal is about 17x9 inches and printed in red, green, and beige. 





promotion folder, “Design / Graphics.” 
A halftone illustration in black covers 
and bleeds off all sides of the 3%x8- 
inch page. The top of a characteristic 
factory chimney at the bottom edge of 
the page belches white smoke all the 
way to the top. 

“Design Graphics” appears close to 
the page top in an 18-point extended 
lightface sans serif in all caps. The only 
other type is a short line of much small- 
er and bolder sans serif (your name) 
below and near the right end of the 
main line. The type is double-printed 
in the halftone and is net conspicuous 
on the all-black page. 
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Here is a page from another German cal- 
endar. Small in size and tastefully engi- 
neered, it shows only seven days on each 
sheet, with four to five sheets for each 
month. The drawings, etchings, and color 
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sketches by different artists decorate the 
upper part of each leaf. It was printed by 
offset. 
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It’s always nice to get a Valentine and to 
discover that printers are the nicest peo- 
ple! This one, in the form of “Endless 
Knot of Love,” was sent out as an adver- 
tising piece by Finlay Brothers of Hart- 
ford, Conn. Printed in black and red, it is 





BIDGEWOOD ESTATES 


HOMES BY JACK LAVENDER 
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a useful coaster-blotter. 
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1. Red and black on gray bond is a pleasing color combination on the Princely Press, Inc. 
letterhead. 


2. The letterhead of Russell, Marsh & Kennedy was printed by Hennage Lithograph Co. 
of Washington, D.C., in black and light blue. 


3. The name, Emjay Press, and the address used in the same size forms a straight line 
effect which is very pleasing. The letter J is cleverly done, blending into the name. Colors 
on original are turquoise and olive. 


4. A looseness of design, but dignified appearance characterize Crown Printing Co.’s 
letterhead, printed in black and beige. 


5. Plenty of punch in this one. It is printed by Century Press of Seaford, N.Y., in pink and 
blue with a third color effect achieved by overprinting. 


6. This is a very appropriate design for a fine arts museum. The letterhead was printed 
in black and beige by Sorg Printing Co. in Texas. 


7. Mobile-like theme is the predominant factor of Ridgewood Estates letterhead printed 
in four colors by Sarasota Printing & Lithograph Co. of Florida. 


8. Modernistic letterhead of Delzer Marlow Lithograph Co. is printed in mustard and 
black, creating strong contrast. 


9. From John Guy of Durban, Natal, South Africa, come these two letterheads which 
are examples of South African printing. The “Amersham Stud” is in black and green. The 
“Dennis Folbigge” is in gray and bluish green. 


10. These two letterheads were printed by Scheb Printing, Inc. of Sarasota, Fla. The 
“Specialume” is in four colors and has embossed initials. The “Mayshark” is in two colors 
with embossed emblem. 


Birth Announcements 

MANY READERS, perhaps surprisingly, 
have asked, “Why not show more birth 
announcements in Specimen Review?” 
The reply is that, while flooded with big 
work such as brochures and stationery 
forms, few send samples of that form— 
which may be cute—involving ideas 
worth passing along to all. We bid for 
more novel and exciting ones such as 
that from the James D. Young Co., 
Middletown, Conn. 

Featured on the blotter-size white 
card, are footprints, toe to toe, simulat- 
ing those made just after birth in hos- 
pitals; the plate in all probability was 
made from the recorded prints of the 
baby announced. They are printed in 
light yellow, spotted nearer the top 
than the bottom of the card and about 
two-thirds the way from its left side. 
Type matter in black is of one long, 
slanting line starting near the left on 
the card and striking between the toes 
of the picture and three short ones— 
giving date and place—near the lower 
right-hand corner. 

Excellent design and typography dis- 
tinguish other items submitted by 
Young; for the most part they are for 
Wesleyan University. Essentially dis- 
play pages, such as covers and folder 
title pages, they feature bleeds, usually 
on all four sides. The advantages in 
contrast with the routine and larger 
illustrations on a particular size of page 
stir us to feel that margins are out- 
moded on such designs. 

The front of a folder for the univer- 
sity’s Olin Library is most ingenious. 
Featured is a narrow halftone, near lat- 
eral center, illustrating a section of the 
building’s facade; this is flanked direct- 
ly on the right by a line illustration of a 
lateral half (as if split) of an Tonic col- 
umn like those of the building. The ex- 
tending finial of the column in the line 
cut ends in a spiral which is counter- 
balanced on the left by a comparatively 
large “O,” while other letters of “Olin” 
appear directly above the halftone in 
condensed bold sans serif caps. The 
outline of type, halftone, and line illus- 
tration simulates the upper section of 
one column; the two plates bleed off 
the bottom of the page. 

The offset presswork was done on 
small presses, one an office machine, 
and is very good. 
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1. For a Prompt Reply 

You can reproduce each five-line caption with the accom- 
panying Idea Sketch to mail or hand out to your prospects 
in your own sales letters, folders, booklets, etc. Idea No. 1 
enables your customer to write a short business note, fold it 
once to expose address of prospect through window enve- 
lope. Recipient writes his message below note, reverses the 
fold, moistens gummed edge, and returns it by mail. 


Let us print your letterhead at the top of this 6x7-inch memo 
sheet. You fill in the name and address of your prospect or cus- 
tomer in the oval area to show through the window envelope. On 
receipt, the prospect simply writes his short reply below, reverses 
the fold, and seals at gummed edge to make business reply folder 
bearing your firm’s name and address, with reply indicia. 


2. Tiny Booklet Is Letter 

Here is a way to run a covering letter and a 16-page booklet 
together on an 8%x14-inch sheet, or 14x17-inch work-and- 
turn. By changing the color of the bond or book paper half 
way through the printing run, you can provide a novel two- 
color effect. Often it is easier to read a lengthy sales message 
set in short lines in a booklet of small page size than one 
conventionally set in long lines on a sales letter. 


If you must write a lengthy sales story to properly describe your 
product or service, instead of making it fill a three- or four-page 
letter of conventional size, let us print it all on one sheet, 84x14 
inches (both sides). It is then cut apart to make short covering 
note with the remainder forming a novel 16-page booklet, 24x3% 
inches, to attach to the note. Mail in Monarch envelope. 


3. Giant Reply Card, Booklet 

Your printing buyer will welcome a change of pace in his 
promotional pieces. This self-mailer combines functions of 
a booklet of large size, a display ad or picture of the product 
or service, address area cover, and extra-large reply card to 
gain attention. All these are on an 8%x20-inch sheet of heavy 
book, light cover, or cardboard stock. Text is set on 20-pica 
measure making five columns of seven-inch depth. 


If you have a good deal of text matter to send out, but prefer not 
to put it in booklet form in order to trim expenses, let us print 
this six-page, self-mailer which opens to an 8%x20-inch broadside. 
It holds from five to seven columns of text, set on 20-pica meas- 
ure, and a giant reply card. Two folds reduce its size to T4x8% 
inches 





Short Letter & 16-Page Booklet 


From 8'2x14” Sheet 
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4. Address Serves as Order 

This idea uses an 8%4x11-inch sheet of heavy book stock, such 
as 70* or 80* offset book, or a light cover or card stock, and 
folds once to mail 54x8% inches in size. Recipient reads the 
illustrated letter inside, signs his name below the address on 
the outer surface, then detaches and mails the 3x44-inch 
business reply card to signify his acceptance of the sales 
offer. Back surface can contain remainder of the letter. 


The balloon in the lower left corner of this sketch shows how you 
can use the address area of this folded, self-mailer card as an 
order form. Perforations mark off the 3x4%-inch business reply 
card. By signing on the dotted line below his name and address, 
your prospect signifies his acceptance of the offer you have made 
in your sales letter. 


5. Animated Telegram Poster 


A giant animated telegram can be used to send a short but 
important message and at the same time provide the recipi- 
ent with a poster to mount on his office wall or in his store 
or office window. The message can be typewritten in caps 
and double or triple-spaced, then enlarged to twice or three 
times original size with several cartoons or photos inserted 
to separate the sentences. 


A short message, such as a future club or sales meeting, communi- 
ty program, benefit performance, or exhibit attracts extra atten- 
tion when enlarged in the form of this giant telegram. A sheet of 
yellow bond or book paper 11x17 inches is printed both sides and 
folds to 5%x8% inches. Copy may be typewritten and enlarged 
two or three times its original size. 


6. Sketch Booklet (For the Printer) 
This business card-booklet will make an impressive keep- 
sake to leave with prospects. The piece also serves as a 
handy pocket notebook. Its 12 pages and 3%x4-inch cover 
(stitched short way), cut without waste from a single 8%x11- 
inch sheet of bond or book paper. Reproduce three Idea 
Sketches on inside front and both sides of back cover leav- 
ing a 4-inch margin on all pages. 


The accompanying paragraph tells how to use this 12-page, self- 
cover booklet for three Idea Sketches while supplying your pros- 
pect with a seven-page notebook. Allow one page to advertise 
your printing plant, its staff, and facilities, or supply dummies and 
prices on the enclosed sketches. The notebook could also be used 
to reproduce seven additional Idea Sketches. 
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the composing room 


First shown in 1812 
under the name Roman No. 1, 
Oxford is still an 


outstanding book type. 


By vintve of the inspired intervention 
of Steve Watts and his “kitty-pot” cast- 
ing scheme, a number of small printers 
can afford to commune with the typo- 
graphic gods. These printers are now 
happily acquiring fonts of Oxford in 
the 12-point size, reproduced for Mr. 
Watts by American Type Founders. 

Although called Oxford for the past 
70 years, this fine type was originally 
known as “Roman No. 1,” produced by 
the first fully successful American type 
founders, Binny and Ronaldson of Phil- 
adelphia. It was first shown in their 
1812 specimen book. 

Prior to 1800, American printers 
were completely dependent upon the 
European sources for their types. Al- 
though the first known American type 
casting was done in Germantown, Pa., 
by Christopher Sower, he still im- 
ported his matrices. In 1769, Abel 
Buell of Connecticut became the first 
to cut punches, strike matrices, and 
cast types. However, this effort of 
Buell, a silversmith, engraver, type- 
founder, counterfeiter, etc., was not at 
all successful 

Three other typefounding experi- 
ments were also of short duration. Two 
of Sower’s former workmen—Justus 
Fox and Jacob Bey—cut type for the 
Pennsylvania Mercury. In 1785, John 
Baine, a punchcutter from Edinburgh, 
Scotland, established a typefoundry in 
Philadelphia, but it lasted only five 
years. A Dutchman named Adam Map- 
pa began his foundry in New York in 
1789, but he too accomplished little of 
note. 

It remained for two Scotsmen, Arch- 
ibald Binny and James Ronaldson to 
achieve recognition for starting the 


Case History of a Famous Type— 


Oxford 


firm which became the first permanent 
American type foundry. Ronaldson 
was a baker whose business was des- 
troved by fire in 1796. By chance he 
met Archibald Binny, a typefounder 
whom he had known briefly in Scot- 
land and who had come to the United 
States in 1794. 

Pooling their resources, the two men 
set up the firm of Binny & Ronaldson in 
Philadelphia in 1796. The firm suc- 
ceeded in issuing its first specimen 
book in 1809. This volume showed 
only a number of wood blocks and 
metal cuts, but no type. It was not until 
1812 that the firm issued its now fam- 
ous specimen book, of which only two 
or three copies still exist. This showing 
included a number of types, mostly 
modern ones which were beginning to 
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dominate the typography of the peri- 
od, and which were influenced by the 
letters of Didot and Bodoni, so popular 
in Europe. 

The specimen book of Binny & Ron- 
aldson continued the practice, credited 
to William Caslon, of using the Latin 
quotation from Cicero, “Quosque tan- 
dem abutere, Catilina, patientia nos- 
tra?” (How long will you abuse our pa- 
tience, Catiline?). Latin has long been 
a favorite of type founders in specimen 
books because of its preponderance of 
round letters, and the phrase is the 
forerunner of today’s “quick brown 
fox” and other alphabetical sentences. 

The firm of Binny & Ronaldson went 
through a number of changes of owner- 
ship during the 19th century, finally 
becoming the renowned firm of Mac- 


Roman No. 1 and its 
italic face 

were first produced 
in Philadelphia 

in 1812. Known for 
70 years as Oxford, 

a version of it 

is being used by 
Princeton University 
to print some 50 
volumes of the papers 
of Thomas Jefferson. 











Kellar, Smiths, and Jordan, and merg- 
ing into the American Type Founders 
in 1892. In that year, Joseph W. Phin- 
ney, vice-president of the new amal- 
gamation, resurrected the matrices of 
Roman No. 1 and assigned to them 
the name of Oxford. 

Since that time the type has contin- 
ued to have an appeal to traditional 
printers. It was used by Will Bradley, 
the first important advertising typog- 
rapher. Daniel Berkeley Updike ac- 
quired it for his Merrymount Press in 
1903 and used it with distinction for 
almost 40 years. His most notable use 
of Oxford occurs in the great two-vol- 
ume work, Printing Types. 

In volume two, chapter XXIII, “The 
Choice of Types for a Composing 
Room,” Updike mentions Oxford. “A 
third type (which originated with 
Binny & Ronaldson of Philadelphia 
over a hundred years ago) is in design 
transitional between oldstyle and mod- 
ern face. For books where the old-fash- 
ioned air of Caslon would be too obtru- 
sive, and yet which call for a letter 
more interesting in design than the 
somewhat bald Scotch face, there is 
nothing better. . . . It seems to me a 
type of real distinction.” 

Stanley Morison stated in a paper 
which he wrote about Updike that 
“Oxford was the face which, of all 
those at his command, Updike took 
most pleasure in using for the class of 
work for which it was fitted.” Morison 
noted on another occasion that Roman 
No. 1 was quite similar to the type used 
by John Bell, the English publisher. 

There is indeed a similarity between 
the two faces, particularly in the fig- 
ures. Bell's type, now available from 
Monotype and bearing his name, was 
originally cut by Richard Austin in 
1788. Since this was the period in 
which Binny served as an Edinburgh 
punchcutter, it is quite possible that he 
was familiar with Austin’s design when 
he later cut types for the Philadelphia 
foundry. 

Another well known American print- 
er who uses and admires Oxford is 
Fred Anthoensen, of Portland, Me., 
who acquired the letter in 1931 for the 
Southworth-Anthoensen Press in 1931. 
In his Notes concerning the books 
printed by this printing office, Antho- 
ensen said, “Binny & Ronaldson’s 
Roman No. | has a closer affinity to the 
delicate and high-keyed engravings of 
the Bewick school than is found in any 
other type, partly owing to the in- 
creased contrast between its fine and 
thick lines. It is without doubt one of 
the soundest and most brilliant types 
produced in any country.” 

Oxford was admired and used by the 
late Bruce Rogers, the most widely rec- 
ognized typographer of our time. The 

(Turn to page 121) 


RICHARD W. 


45 8 


Designs Books With 


“Rightness” 


In 1925 a young typographer named 
Richard Ellis struck off the first impres- 
sion of a broadside which he printed as 
the initial project of the Georgian 
Press. The first sentence of this sheet 
expressed the philosophy of the design- 
er. It read: “Good taste, skill and severe 
training are as requisite and necessary 
in the proper production of books as in 
any other of the fine arts.” 

Thirty-six years and over 150 books 
later, Richard Ellis stated in a letter 
addressed to the writer that he still be- 
lieved in the credo expressed in the 
broadside. The interim period has seen 
the original dedication of the young 
designer blossom into acceptance as 
one of the best book designers of our 
time. 

Unquestionably, the finest single 
book designed by Ellis was the recent 
The Four Gospels and The Acts of the 
Apostles produced in 1959 by the Sam- 
uel H. Kress Foundation in an edition 
of 3,500 copies. His close association 
with this work is evident in its general 
reference as the Kress-Ellis Bible. 

First planned in 1956, the book took 
three years to finish. For the page size, 
about 8%x12% inches, Ellis selected the 
crisp Deepdene type of Frederic W. 
Goudy. This type—in the 16-point size 
—is the private property of Ellis, as he 
made a number of design changes in 
the face, which were approved by the 
tvpe designer prior to his death in 
1947. The Deepdene is complemented 
by Goudy’s last type—Thirty—in the 
chapter headings throughout the vol- 
ume. The book is illustrated with 44 
paintings from the famous Kress Col- 
lection, printed by gravure. The final 
result fulfilled the designer's long 
standing desire to produce a first-rate 
Bible in the tradition of all the great 
printers of the past. 

The typographic career of Richard 
Ellis was almost stillborn, as he was 
trained as a physical chemist. How- 
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ever, a devotion to books and art 
brought him to printing. As a young 
man he was attracted by the book de- 
sign work of the late Bruce Rogers. 

Following two years as research 
chemist for the Chemical Warfare 
Service in World War I, he became ac- 
tive in typography. His early associa- 
tions were with the Baltimore printer, 
Norman T. A. Munder, and with the 
De Vinne Press of New York. 

He established the Georgian Press in 
New York and after two years moved 
it to Westport, Conn. Here, in a re- 
modelled 18th century barn he pro- 
duced over 50 fine editions for publish- 
ers and his private clients. The barn 
housed his library-studio and the print- 
ing office, enabling Ellis to follow every 
stage of production. 

After seven years, the Georgian 
Press had became world-renowned, 
but the decline in special edition print- 
ing during the depression forced the 
closing of this unique establishment. 
Ellis then became director of typogra- 
phy for Haddon Craftsmen, a book 
manufacturing concern in Camden, N. 
J. In 1942 he set up an office as typo- 
graphic advisor to publishers and book 
printers. Following this period, Ellis 
was typographic director of Curtis 
Publishing Co. from 1948 to 1956. 

Since that time, Ellis has returned 
to his original career in book publish- 
ing, in which he is continuing in the 
traditions expressed by Paul Bennett, 
writing in Linotype News as long ago 
as 1937: “In the world of bookmaking, 
the imprint, “Richard W. Ellis: The 
Georgian Press’ means something. It 
stands for decently designed and well- 
printed books. And the books it ap- 
pears in convey that not too common 
quality of rightness—the desirable fit- 
ness of format to manuscript which 
somehow is attained completely only 
by men who thoroughly know their 
business.”—ALEXANDER LAwson. 


—— 





the pressroom 


BY MEL KERNAN 


HOW THE PROCESSES COMPARE IN 


Carton Printing 


Color control is all-important in printing cartons; ink may change color when it 


dries and penetration may vary with the surface of the stock to create problems for the pressmen 


Part Il 


COLOR CONTROL, all-important in car- 
ton work as in many other kinds of 
printing, creates similar problems for 
offset and letterpress pressmen. In let- 
terpress, the pressman generally de- 
cides how much ink should be used on 
a job, but that pressman may not run 
the entire job. If succeeding men who 
handle it do not make the same judg- 
ments about ink quantity, the color will 
change. 

Furthermore, ink will change color 
when it dries, penetration varies with 
and the ink-retaining 
properties of sheets vary. The press- 


stock surfaces 


man can not evaluate retention prop- 
erties until the ink sets two to four 
hours later. At that time, he will dis- 
cover if it has penetrated normally, or 
if it has dropped in or set up on top. 
Color variation will result if ink drops 
in or stays on top. 

The same problems confront an off- 
set pressman. In fact, his problem is 
worse, because he is limited to a rela- 
tively thin film of ink, for in the water 
repellency basis of the offset operation, 
you just cannot print as heavy a film as 
letterpress can. Heavy films have more 
of a surplus of color strength. They can 
lose some depth to drop in; light films 
can't. The loss of color strength is easily 
seen when the ink is set up. 

Due to difference in film thickness, 
offset is more susceptible to color vari- 
ation. But there is still another weak- 


ness of offset which further aggravates 
this difference. As offset presses con- 
tinue on their run, the ink system grad- 
ually becomes contaminated by the 
plate dampening mechanism, and this 
gradual addition of fountain solutions 
to the ink reduces its color strength. 
Ink fountains are changed and new 
inks added, but the process neverthe- 
less has an inherent deterioration of 
color strength. 

In gravure, printing ink is actually 
metered on by the depth of the cell 
holding the ink. The doctor blade, con- 
stantly scraping the entire cylinder, al- 
lows no surplus. To hold color density, 
the viscosity of the highly fluid ink 
must be watched for pigment-to-sol- 
vent ratio. Final color can be checked 
immediately due to instantaneous dry- 
ing. If the receptivity of the stock is 
changing, it can be detected at once by 
the change in the dried final color. 
There is no two- to four-hour lag as in 
letterpress and offset. 

The actual metering of ink by the 
cells of the cylinder and the ability to 
check dried out color instantly enable 
the gravure process to have control su- 
perior to that of letterpress or offset. 

Offset rates in third place due to its 
use of light films and its weakening of 
ink by the fountain solution of its 
dampener system. Offset is a very poor 
third in color control when there are 
large expanses of solids to be printed. 


PRINTER AND LITHOGRAPHER ° July, 1961 


It is much more difficult to hold reg- 
ister on boxboard than it is on paper. 
Stiffness of board, unevenness of edges, 
and relative roughness induce register 
variation. 

In making engravings, offset plates, 
and gravure cylinders, it is industry’s 
practice to lap abutting colors so as to 
allow for normal register variation. 
With most designs on which expanses 
of solid colors are featured, this color 
lap does not detract from the design. 

In extremely close register design, 
on which there is no abutting of colors, 
or on which color lap may be tolerated, 
as in the case of most true process 
printing, offset has a distinct advantage 
over letterpress or gravure, for it is cap- 
able of better register control. 

The reason is twofold: In offset 
printing the lightest impression of the 
three processes is used. The rubber 
blanket conforms to the surface, and 
forces the ink into the surface irregu- 
larities. Also at printing contact, the 
sheet is held with uniform pressure 
across the nip of the rubber blanket 
cylinder and the sheet cylinder (im- 
pression cylinder). Therefore, there is 
no distortion due to heavy or unequal 
pressure. 

In gravure, the web is held with uni- 
form pressure between the gravure cyl- 
inder and impression roll, but there is 
no high nip pressure all the way across 
the print line which tends to distort the 














web in both directions. The greatest 
cause of variation in gravure is the 
stretching of the boxboard because of 
the tension that must be carried in pull- 
ing the web through the press. 

With letterpress it is necessary to 
use very heavy impressions to over- 
come caliper or thickness variations. 
These same variations do not affect off- 
set or gravure appreciably. Heavy im- 
pression is needed to force the relief 
print areas of the electrotype to the ul- 
timate smoothness of the stock to over- 
come surface irregularities. Offset has 
its rubber blanket, and gravure has a 
highly fluid ink to fill the voids of the 
surface. Pressure is the basis of ink 
transfer in letterpress, but this same 
pressure causes distortion of the stock 
with a resulting effect on register. This 
pressure is applied on different areas 
from color to color, further affecting 
register. 

Offset, by virtue of minimum pres- 
sure, will have the least register varia- 
tion, and its margin of superiority is 
great. 

Now let’s summarize: 

Letterpress does the best job in 
printing high color-intensity solids— 
strong solids. 

Offset is usually superior in repro- 
ducing halftones, particularly process 
color pictorial prints. It will hold much 
closer register, than either letterpress 
or gravure. 

Gravure does a good job on both 
solids and halftones. When these com- 
binations are present, this process can 
give the best quality level. Gravure will 
vary less in color throughout a run than 
either letterpress or offset. 

In checking the shelves of today’s su- 
permarkets and drug stores, you will 
find that the use of masses of strong 
color is the most popular basic sales 





approach. Illustrations of products are 
gaining ground rapidly as compared to 
10 years ago, but most of these illus- 
trations fall short of true reproductions 
of the product and are pretty much 
limited to certain food lines, such as 
pies, cake mixes, and frozen foods. 

Letterpress will do a superior job on 
most of today’s carton designs, but as 
pictorials are used more extensively, 
offset and gravure will tend to be more 
competitive. 

The gravure process is far superior 
to letterpress or offset when printing on 
foil. Gravure lays a heavy film of ink, a 
greater volume than even letterpress. 
Its density is light, and viscosity is low. 
It is very fluid. Solvents are volatile. On 
board there is a high degree of pene- 
tration, but on foil with no penetration 
and instantaneous drying, gravure pro- 
duces a film that is superior to the other 
two processes. 

Fluorescent inks are becoming pop- 
ular in the soap field and will expand 
to other segments of carton users. 
These inks can be more easily and ef- 
fectively applied by the gravure proc- 
ess. Heavy ink film thickness is neces- 
sary to get the best fluorescent results, 
the most vivid or vibrating color. Deep- 
etch, 100-line gravure cylinders (much 
more ink than even letterpress can han- 
dle) which apply ink over an undercoat 
constitute the most successful tech- 
nique to date. 

With metallic inks gravure again ex- 
cels due primarily to its heavy applica- 
tion of ink and the absence of set-off 
because of the instantaneous drying of 
the gravure process. 

About 75% of the cartons used in this 
country are printed by the letterpress 
process. This figure in itself attests to 
the acceptability of the process by car- 
ton buyers. Its wide margin over offset 











and gravure is indicative of its general 
adaptability to carton work, but the 
fact that it is the oldest process and 
available in all carton plants certainly 
has a bearing on its status. Cartons 
have been printed for 60 years by let- 
terpress. Except for some rather iso- 
lated cases, both offset and gravure 
date back only about 10 years in the 
carton field. 

Offset and gravure have had to over- 
come some major technical problems 
in adapting to carton work, and they 
still have limitations. But as the de- 
mand in the merchandising field calls 
for more halftone and pictorial work on 
cartons and the use of metallic and 
fluorescent inks, offset and gravure will 
be more extensively used. 

What improvements have to be 
made in letterpress printing so that it 
can hold its present position in today’s 
billion dollar carton industry? 

Here is my listing arranged in order 
of importance: 

1. Instantaneous drying of ink is 
needed for better color control, for a 
speeded up printing cycle, and for 
economy of floor space. Offset will like- 
wise be benefited. 

2. Improved makeready techniques 
needed to speed up the printing cycle, 
and for more profitable utilization of 
the machinery. 

3. Further improvements in sharp 
clean etching of engravings, elimina- 
tion of shoulders and wavey outlines, 
are needed for better electrotypes, 
sharper print results, and longer plate 
life. 

4. Improvement in ink rollers, abili- 
ty to carry a precise ink roller, and elec- 
trotype contact needed for a sharper 
print, better control over ink applica- 
tion on combination line and tone 
plates. 


Letterpress units such as this one at the 
Rittman, Ohio, plant of the Packaging 
Corp. of America handle 75% of all 
carton printing. But continuing devel- 
opments in offset and gravure make 
them increasingly aggressive rivals. 











printer 


Western Printing & Litho- 
graphing Co. in Hannibal, 
Mo., has a way of 
producing yearbooks and 
magazines that is a boon to 


the plant and the editors 


the specialty 





IN TWO AND A HALF YEARS the Hanni- 
bal division of Western Printing & 
Lithographing Co. in Hannibal, Mo., 
built up a publication department that 
presently handles 60 publications. 

The plant, opened seven years ago 
to produce yearbooks for the American 
Year Book Co., today also specializes 
in the production of publications, trad- 
ing stamps, and reading and spelling 
kits for elementary and secondary 
schools. 

The yearbook production has moved 
up from about 2,000 orders the first 
year to the current level of more than 
2.700 orders. Even with this volume 
the all-offset plant found itself with 
some low periods because of the nature 
of the yearbook business. 

The logical way to solve this prob- 
lem was to develop a publications busi- 
ness which would fit neatly into the 
same procedure pattern the company 
had established for producing year- 
books. 

One of the important reasons for the 
company’s success with yearbooks is 
its use of an editor's kit which not only 
makes the preparation of copy by the 
school editorial staff practically fool- 
proof and painless, but also fits into an 
assembly line method of production 
worked out within the printing plant. 

Al Beste, who was superintendent of 
the Hannibal plant for four years and 
today is sales representative for the 
Hannibal division, says the schools, 
under this method, are asked to send 
in a fourth of their copy every 30 days 









How a Major Publications 
Plant Operates 


BY MILDRED WEILER 


for four months. “The theory is,” he ex- 
plained, “that we will have three- 
fourths of the book printed and stored 
by the time the final fourth of the copy 
comes in.” This system also gives the 
editor the chance to handle late news 
covering spring activities in the school. 

Along with the first fourth of copy, 
the editor is required to send his cover 
copy. This gives the printer the oppor- 
tunity to make the cases first and store 
them along with finished signatures un- 
til date for final production. Almost all 
covers are done by silk screen for the 
yearbooks; some, however, are pro- 
duced by offset, others are embossed. 

The plant does the work on an as- 
sembly line basis which makes it prac- 
tical to handle short runs averaging 
325 copies for a yearbook, and at the 
same time build volume. As copy 
comes in, it is sent to the creative lay- 
out department where it is marked for 
composition and where the pictures are 
cropped. The copy then goes to plant’s 
Linotype, IBM, VariTyper, or Fotoset- 
ter machines, and the photographs go 
to the camera department. 

In addition to specifying any re- 
touching or hand lettering that is to be 
done by the artists, the layout depart- 
ment also sends complete instructions 
to the paste-up department, which has 
a staff of about 100 people. 

After the copy is proofread, line 
shots are made of the text, and camera 
shots are coérdinated. As each element 
is finished, it is filed by page number 
in a large envelope marked by the job 


50 PRINTER AND LITHOGRAPHER * July, 1961 


number and title. As soon as one eight- 
page section is complete, it is taken out 
of the file, plates are made, and the 
eight pages are printed. 

During peak seasons there are more 
than 100,000 pages in production in 
the plant at one time. 

Two and a half years ago the com- 
pany issued its house magazine kit, 
called the Edi-Kit, fashioned after the 
vearbook kit. The loose leaf kit is di- 
vided into five categories: Planning, 
typography, layout ideas, stock photos, 
and dummy sheets. It is a simple guide 
book for house magazine editors who 
themselves may change jobs frequent- 
ly, or who are plagued by the constant 
turnover of personnel on their staffs. 
Even the neophyte or the executive 
who is just entering the house maga- 
zine field finds the Edi-Kit is a help in 
getting his publication off the ground. 
The more experienced editor also wel- 
comes the kit as a short cut in handling 
the work because of the forms supplied 
which tie in with the printer’s methods. 

Samples of typography help the edi- 
tor decide just what to use for body 
type, what kind of headlines to use, 
and so on. At the same time, a form 
which the editor is required to fill out 
for the printer, indicating body type, 
main headlines, subheads, amount of 
space between captions, and policy re- 
garding photos, becomes part of the 
printer's log book which he keeps on 
every publication. 

“With so many magazines in pro- 
duction, people could be confused,” 





ba 1 2 3 
Place point of this orrow 16 21 25 


30 34 38 42 47 51 56 





at upper left corner of 
copy area. Find the num- 
ber of words ot lower 


1 right corner of copy area 33 42 51 





50 63 76 


90 102 116 128 142 154 168 





120 136 154 171 189 206 224 





85 106 127 


150 171 193 214 237 258 280 








117 149 178 


210 239 271 300 332 361 393 





240 273 309 343 379 413 449 _| 











184 234 280 


330 376 425 472 521 567 617 | 



































Mr. Beste explained, “so in the art de- 
partment we keep a log on every maga- 
zine we handle.” 


Forms for typing copy to measure 


and aids to assist the editor in cropping 
photos are included. Layout sheets for 


the editor’s rough idea of just what he 


wants on each page are also provided 
in the Edi-Kit. 

These forms are not only intended 
to be a helpful aid to the editor, but if 
the Hannibal plant prints the maga- 
zine, the editor is required to use the 
forms and go along with the system. 
Large pocket envelopes are also given 
to the editor for assembling the ele- 
ments of each of his pages and sending 
each unit on to the printer at a speci- 
fied time. 

A check of editors who use the sys- 
tem indicates that they welcome the 
routine which, once it is established on 
a systematic basis, gets the job done 
easier, better, and faster, often with 
unseasoned help. 

Simple instructions on preparing art 
work, such as making line drawings, 
preparing grayed-down or tinted art, 
an explanation of overprints, mortises, 
reverse type, etc., are also included. 

Because of the system, the publica- 
tion work travels through the same pro- 
duction departments as the yearbook 
work. Carol Morris, production control 
supervisor has charge of the Kardex 

















as 


system which controls the flow of work. 
As one part of a job is completed in one 
department, one part of a card from 
the master ticket is returned to the pro- 
duction control room, where the infor- 
mation is put on the Kardex system. 
The job then goes on to the next de- 
partment, and when work is finished 
there, another part of the ticket is torn 
off. In this way, any job can be located 
in seconds. A staff of eight people work 
on the Kardex system under the pro- 
duction control supervisor. 

Air-conditioned throughout, with 
95,000 square feet all on one floor, the 
Hannibal plant is completely inte- 
grated. There are four 22x34-inch, 
single-color presses; two 25x38, two- 
color presses; one 25x38 single-color, 
and 22x34, 17x22, and 42x58 two-col- 
or presses. 

The average run on yearbooks is 
325. Runs on publications range from 
200 to more than 20,000. 

Plates, made in the plant, are War- 
ren’s paper plates used on the short- 
run yearbooks, and grainless aluminum 
plates for the publications. 

Because of the multicolor press 
equipment, it is possible to offer a sec- 
ond color at a reasonable figure, and 
most magazines use it. 

A staff of 550 employees at peak sea- 
sons work on a two- and three-shift 
basis in most departments. 
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Left: A copy assignment guide is part of 
the kit material Western supplies to edi- 
tors. Printed on transparent paper, each 
guide is for a certain type size. When 
placed over a given copy area the number 
that appears in the lower right corner of 
the area is the number of words that will 


fill it. 


Below, top: Negatives for a yearbook 
spread are assembled for platemaking. 
Western urges editors to supply a fourth 
of their yearbook copy every 30 days for 
four months to expedite handling. 


Below, bottom: Western’s Hannibal plant 
prints 60 publications as well as yearbooks 
for more than 2,700 schools. All presses 
are offset. 







































































Ascoriume Light 
By American 


The Ascorlume, an improved copyboard 
light source for the graphic arts industry, 
has been introduced by American Speed- 
light Corp. The unit incorporates the new 
General Electric Quartzline lamp into an 
optically-engineered reflector body. 





The General Electric Quartzline lamp is 
utilized in the Ascorlume copyboard light 
source by American Speedlight Corp. 


The Quartzline lamp utilizes the iodine 
cycle principle which eliminates the com- 
mon failing of incandescent lamps—bulb 
blackening. The lamps are rated at 500 
watts when operated at 120 volts. 

Power control units, light units, and op- 
erational accessories complete the Ascor- 
lume system. The power units adjust the 
voltage to provide the desired light out- 
put and color temperature by means of 
push-button controls. 

For information: The American Speed- 
light Corp., 63-01 Metropolitan Ave., 
Middle Village, N.Y. 


3M Deletion Fiuid 


3M Deletion Fluid, for removing un- 
wanted image areas from 3M _ presensi- 
tized offset plates, has been introduced by 
Minnesota Mining and Manufacturing Co. 
The fluid is designed as a companion prod- 
uct for the 3M Plate Tusche, an addition 
fluid used to repair broken images, add 
lines, and correct blemishes. Both fluids 
may be used when the plate is on the 
press, the company reported. 

For information: The Minnesota Mining 
and Manufacturing Co., 900 Bush Ave., 
St. Paul 6 


Nine Eastman Kodak 
Magenta Contact Screens 

Nine Kodak Magenta contact screens 
have been developed by the Eastman 
Kodak Co. The screens are made in two 
types, positive in sizes 120, 133, and 150 
lines per inch, and negative in 65, 85, 100, 
110, 120, and 133 lines per inch. 

Designed for engravers and lithogra- 
phers, the positive screens are for making 
halftone positives from color separation 
negatives, the negative screens for black 
and white halftone negatives. 

Magenta screens are available in sizes 
8x10 through 29x29 inches with the ex- 
ception of the 65-, 85-, 100-, and 110-line 
per inch negatives. 

For information: The Eastman Kodak 
Co., Rochester 4, N.Y. 


Puglisi-Dutro Produces 
Special Speed-Flex Model 


Puglisi-Dutro, Inc., has completed a 
special model of its Speed-Flex web rotary 
press, incorporating offset units, letter- 
press imprinting units, a publication fold- 
er, and a receding pile delivery. 

A double-ending device has been in- 
stalled to provide two-color printing on 
each side of the web when a half web is 
processed through to the piler point. 

For information: Puglisi-Dutro, Inc., 
117 W. Ninth St., Los Angeles 15. 


Goodkin Model B 
Projector Viewer 


The M. P. Goodkin Co., has redesigned 
its Model B projector viewer. The func- 
tional portion of the new Model 5B is now 
set at an angle to the worker, allowing 
him to sit facing the unit’s focal plate 
drawing board. The enlargement-reduc- 
tion range has been increased to 5X and 
the 14x16-inch viewing and 224%x21%-inch 
working areas represent increases in size 
over the previous model. 

The viewer employs a_ chain-and- 
sprocket drive and a ball-bearing track 
mechanism to raise and lower the lens and 
copyboard. When viewing heavy objects, 
the operator can secure the copyboard by 
means of an adjustable brake. The light 
source consists of four 250-watt bulbs. 

For information: The M. P. Goodkin 
Co., 112 Arlington St., Newark, N.J. 





The new Model 5B projector viewer in- 
cludes several improvements over the M. 
P. Goodkin Co.'s previous models. 





Offset units, letterpress imprinting units, publication folder, and receding pile delivery 
have been incorporated into the special model of the Speed-Flex web rotary press. 
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In color, in black and white 
Union-Camp 
fine papers 

give you excellent 
reproduction at 
moderate cost 


This particular sample is Union-Camp’s new 
WILLIAMSBURG OFFSET. It is a high quality util- 
ity paper made from Southern woods. Note how 
clean and bright it is. 

You'll like working with Williamsburg Off- 
set. It lies flat. Feeds well. Has good dimensional 
stability and ink receptivity. It offers good fold- 
ing and scuff-resistant qualities, so necessary in 
price lists, catalogs and directories. 

Print Williamsburg Offset in black and white 
or in color, for booklets and direct mail adver- 
tising pieces. Our illustrations are typical 
examples of the fine reproduction qualities you 
can expect—and at moderate cost. 

You can order Williamsburg Offset in both 
regular and vellum finishes. And in all popular 
stock sizes and weights or in special sizes to fit 
your special jobs. Ask your local Union-Camp 
distributor for samples and prices. 


in college, eventually go into politics. 





BONNIE TROMPETER—Just 16 years old. Intends to major in political science 





ee 





“Bonnie Trompeter’s beauty has 
all the bloom and radiance of youth. 
Her face shows no trace of past hap- 
piness or sorrow. Will her striking 
grace gradually become an inner 
quality that will remain—and keep 
her beautiful—always?”’ 





Have you sampled these 
UNION-CAMP fine papers? 


FRANKLIN GRADES—Surface sized for 
excellent reproduction plus good snap 
and durability. You'll find them 
versatile, dependable. 

FRANKOTE BRISTOL—(Coated one 
side). Use it for book covers and 
jackets, postcards, menus and mail- 
ers, to name a few. Scores, die-cuts 
and folds well. Provides excellent 
hold-out for gloss ink, varnish and 
lacquer coatings. 

PRINCESS ANNE BOND and MIMEO BOND 
—Economy papers for all-round 
business and office use. 


S UNION-CAMP 


FINE PAPERS 


Union Bag-Camp Paper Corporation 233 Broadway N.Y. 7. N.Y 








MICR Comparator, 
Character Chart 


The MICR Comparator, an optical 
measuring instrument for inspecting type 
characters printed in magnetic ink on bank 
checks, has been introduced by the Re- 
cordak Corp., a subsidiary of the Eastman 
Kodak Co. The measurements are accom- 
plished by projecting enlarged character 
images onto a brightly illuminated screen 
equipped with an E-13B printed charac- 
ter comparator chart. 

With the unit, field boundaries, charac- 
ter spacing and alignment, character di- 
mensions, skew, width of line, voids, and 
extraneous inking can be checked for con- 
formity with American Bankers Associa- 
tion standards. 

The comparator accepts standard ABA 
paper or punched card checks used with 





The Recordak Comparator simplifies in- 
spection of type characters for conform- 
ance with American Bankers Association 
standards. Characters are compared on il- 
luminated screen against the ABA chart. 


automatic check handling equipment in 
sizes ranging from 2%x6 to 3%x8% inches. 
Checks are positioned in the check car- 
riage support for micrometer control of 
character alignment in required positions 
on the chart. 

For information: The Recordak Corp., 
Rochester 4, N.Y. 


Standard Drying Conveyor 

A drying conveyor for specialty printing 
has been developed by the Standard Con- 
veyor Co. A portable, self-contained unit, 
it has specially designed ends to fit the de- 
livery board. Printed items are carried 
under drying lamps by a solid woven cot- 
ton belt, the speed of which is adjustable. 
It is designed for drying ink on plastics 
and other hard-to-print materials. 

For information: Standard Conveyor 
Co., North St. Paul, Minn. 


Strathmore Grandee Paper 


Strathmore Paper Co. will soon intro- 
duce a new text and cover line, Strathmore 
Grandee, in a wide range of colors, ac- 
cording to the firm. 

For information: The Strathmore Paper 
Co., West Springfield, Mass. 





This is the gum-up sink, one of a series 
of sinks and tables for photomechanical 
work, by the Brown Manufacturing Co. 


Line of Sinks, Tables 
By W. A. Brown Mfg. Co. 


A line of photomechanical sinks and 
tables have been introduced by the W. A. 
Brown Manufacturing Co. Included in the 
line are the dot-etching, gum-up, plate, 
darkroom developing and _ utility sinks, 
and a utility table. 

Units have fiber glass tops, ribbed sink 
bottoms, adjustable leveling screws, and 
fluorescent lighting on those with illumi- 
nated working areas. 

For information: W. A. Brown Manu- 
facturing Co., Prudential Plaza, Chicago. 


General Binding Corp. 
GBC 150 Collator 


General Binding Corp., has introduced 
an automatic, electric collator designed to 
perform complete collating, stapling, and 
stacking operations. Called the GBC 150, 
it utilizes the firm’s Micro-Detector, which 
provides an accurate sheet count for every 
cycle, regardless of the thickness of paper 
stock. The detector will automatically stop 
the machine and an illuminated signal will 
indicate when a collated set has either an 
extra or a missing sheet. 

The model also features an elevator re- 
ceiving bin, which permits loading while 
the machine is operating, and 15 loading 
bins. It can be adjusted for 5- or 10-bin 
operation. 

For information: The General Binding 
Corp., 1101 Skokie Hwy., Northbrook, III. 


Automatic collating, stapling, and stack- 
ing is possible with GBC 150 collator. 
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Double-Deck Lamps 
From NuArc Co. 


Double-deck are lamps for large cam- 
eras or oversize copyboards have been in- 
troduced by the nuAre Co., Inc. Available 
in floor or carrier models, the units in- 
corporate nuArc’s amplifier mechanism 
which automatically controls the feed of 
the carbons to assure the correct gap at 
all times. 

For information: The nuAre Co., Inc., 
4110 W. Grand Ave., Chicago 51 


This is a floor model of nuArc, Inc.'s dou- 
ble-deck carbon arc lamps. 








Goodkin Vacuum Back 


A new vacuum back for use with its 
vertical process cameras has been intro- 
duced by the M. P. Goodkin Co. It is de- 
signed for darkroom use with Gevacopy, 
Photoplax, and regular lithographic films 
A sliding zone selector insures that full 
vacuum force is applied only across the 
area of the particular film used. 

For information: The M. P. Goodkin 
Co., 112 Arlington St., Newark, N.]. 


Wire Coils Have Red Core 

The Prentiss Wire Mills of H. K. Porter 
Co., Inc., have added a red core to coils 
of bookbinders’ wire. The core will act as 
a warning that the coil of wire is almost 
empty, the firm said. 

For information: Prentiss Wire Mills, 
Riverside-Alloy Metal Division of H. Kk 
Porter Co., Inc., Riverside, N.J. 


Qe 








This is one model of a line of automatic collators introduced by Automated Business Ma- 
chines Corp. The units will collate or nest a wide variety of sizes and types of papers. 


- 


ABM Corp. Line 
Of Collators 


A line of automatic collators for either 
nesting or straight collating has been in- 
troduced by the Automated Business Ma- 
chines Corp subsidiary of the Cutler 
Mail Chute Co. The machines will collate 
signatures and nest single- or double-sheet 
inserts into booklets or magazines of a 
wide variety of sizes and types of paper 

The units will also insert cards or letters 
of transmittal into magazines or booklets 
Speeds range to 5,000 cycles per hour, ac- 
ding to ABM. Specia! attachments 
idapt the collators for stitching 

Automatic controls will stop the ma- 

1 indicate the location of error 
vent of a miss or double. Loading 


ir 


is done from the top. Available in a range 
t tour to 16 stations, in increments of two, 
he ABM equipment will handle work 
inging from 3%x5 to 9x13 inches 
For information: Automated Business 
Machines Corp., Box 1819, Rochester 4 
N.Y 


Slitter-Winder Unit 
By Web Controls Corp. 


Web Ci 
slitter-winder unit for paper, plastic film, 


} 
ntrols Corp., has introduced a 


ind laminated foils. The machine features 


ulr-ope rated sensing head 


i low-pressure 
hi h « in be set and locked, de pending 
upon the width of the web 4 magnetic 
Burst, score, shear, or razor blade slitting 
may be done with Web Controls’ Slitter- 


Winder unit 


PRINTER 


proportioning brake with a bayonet lock 
and a self-aligning pin eliminates binding 
caused by misalignment. 

An electrical trimmer adjusts the stop- 
ping of the brake, and holds the web edges 
in alignment regardless of web speed. The 
Slitter-Winder is available in 16, 20, 24, 
30, 36, 48, 60, and 72-inch widths. 

For information: Web Controls Corp., 
318 Briarcliffe Rd., West Englewood, N.J 


Fotorite Processor 
Makes Contact Prints 


The Fotorite processor, designed to pro- 
duce photographic contact prints or en- 
largements in a minimum of time, has 


Semidry contact prints or enlargements 
can be obtained in 14 seconds from the 
Fotorite processor, according to Fotorite, 
Inc., U.S. distributor. 


been introduced by Fotorite, Inc., United 
States distributor. Manufactured in West 
Germany, the machine will make semidry 
prints or enlargements up to 11x14 inches 
in from 4 to 15 seconds, according to the 
distributor. No darkroom is necessary to 


operate the processor, and all necessary 
chemicals are stored within the machine 

For information: Fotorite, Inc., 6424 N 
Western Ave., Chicago 45. 


IMAC APC Label Paper 


IMAC APC label paper, a heat-seal 
grade designed for labeling bakery prod- 
ucts packaged in films and other materials, 
has been introduced by the Nashua Corp. 
The new grade replaces both Pervenac CL 
and IMAC PL grades. APC is suited to 
two-phase labeling machine operations as 
well as labeling which requires simultan- 
cous applications of heat and pressure, ac- 
cording to Nashua. 

For information: The 


Nashua, N.H. 


Nashua Corp., 
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Hartman Paper 
Handling System 


A paper-handling system, claimed to 
greatly reduce handling costs in printing 
plants, letter shops, etc., has been devel- 
oped by Hartman Metal Fabricators, Inc. 
Designated as multipurpose equipment, 
the system consists of portable paper trays 
which hook on to a traveling rack having 
a maximum capacity of 26 trays. 

Racks are available with different types 
of casters to meet varying floor conditions. 
After loading they can be moved between 
printing operations or provide a means for 
temporary storage. 

Trays, which come in four sizes, have 
a capacity of 40 pounds each and can also 
be attached to stationary floor or wall 
racks. 

For information: Hartman Metal Fabri- 
cators, Inc., Waterloo, N.Y. 


Metal stock trays which attach to movabl 
storage racks comprise the paper handling 
system by Hartman. 


Didde-Glaser Model 
Creeper Delivery Unit 


The Model 159G Creeper Delivery unit 
has been introduced by Didde-Glaser, 
Inc., for use with its Gather-All sheet and 
signature collator. The unit will deliver 
completed sets in a manner that permits 
easy removal while the Gather-All is op- 
erating. Speed is adjustable to allow stag- 
gering of the sets up to three inches over 
the 42-inch delivery belt. 

For information: Didde-Glaser, In 
Box 608, Emporia, Kans. 


Didde-Glaser, Inc., has developed the 
Creeper Delivery unit for its Gather-All 
sheet and signature collator. 





Paper in stacks up to 3%-feet high can be 
counted and tabbed by the Mark IV paper 
stack counter. 


Mark IV Paper Stack 
Counter From Crosfield 


The Mark IV paper stack counter, the 
newest model in the Vacuumatic line of 
paper and bank note counters, has been 
introduced by Crosfield Electronics, Inc. 
The unit will count from the top of a 
three-foot, six-inch stack of paper while 
simultaneously tabbing the stock. 

The machine will count at a rate of 
300,000 sheets during an eight-hour shift, 
according to the firm. The standard tab 
mechanism will insert tabs at every 100, 
250, or 500 sheets. Through an accessory, 
the Vacuumatic tab inserter will operate 
at any selection from 6 to 999 sheets. 

For information: Crosfield Electronics, 


Inc., 47 New York Ave., Westbury, N.Y. 


Stanford Model Doctor 
Machine Reslitter 


Stanford Engineering Co., has intro- 
duced the Model 184 doctor machine re- 
slitter, an open-end unit designed with 
cantilevered shafts for loading and un- 
loading and web threading. Besides han- 
dling normal salvage operations, the Mod- 
el 184 can also be utilized for inspection, 
or separating, production slitting, stag- 
gered multiroll winding, and_ single-roll 
winding or rewinding. 

A wide range of materials, papers, lam- 
inated stock, films, pressure-sensitive 
tapes, etc., can be doctored, slit, and re- 
wound automatically, according to the 
firm. The rewind roll diameter limit is 18 
inches. Standard web speed is 1,000 feet 
per minute, 

For information: Stanford Engineering 
Co., Salem, Hl. 


Besides normal salvage operations, the 
Model 184 doctor machine reslitter is de- 
signed for inspection or separating, pro- 
duction slitting, staggered multi-roll wind- 
ing, and single roll unwind and rewind. 


Riegel Paper Sizes 


Three new stock sizes, 20x26, 23x29, 
and 35x46 inches, have been added to 
Riegel Paper Corp.’s line of Carolina 
coated cover printing papers. The sizes 
are available in both 10- and 12-point. 

For information: Riegel Paper Corp., 
260 Madison Ave., New York 16. 


K-C Paper Name Changed 


Kimberly-Clark Corp., has announced 
a change in name from Glacier Bond to 
Kimberly Bond for its Neenah Paper di- 
vision watermarked regular No. 1 sulphite 
bond typewriter paper. 

For information: Kimberly-Clark Corp., 
Neenah, Wis. 


Reprocopy Photographic 
Paper Base by Ansco 


The Ansco division of General Aniline 
& Film Corp., has introduced Reprocopy, 
a translucent, photographic paper base 
designed for reproducing schematics, en- 
gineering drawings, line copy, etc. The 
single-weight base is water resistant and 
coated with Ansco’s Reprolith Ortho Type 
B emulsion, 

Reprocopy can be held in position for 
exposure with a vacuum back, between 
glass, or on a glass plate coated with a thin 
layer of Ansco Stayflat solution. 

For information: The Ansco Division, 
General Aniline & Film Corp., Bingham- 
ton, N.Y. 








PRECISION 


Send for Bulletin A375-I 


.-*" another 
Po LT-RIGHT 
“.., PRICED-RIGHT ..-° 
“*+e., product °° 


LIGHT TABLES 


AT A PRICE 


Fe y 


LIT 


STRIPPING 
TABLES 


WITH EITHER HORIZONTAL 
OR VERTICAL 
MOVING STRAIGHT EDGE 


For jet fast, accurate 

ruling, opaquing, layout and 
stripping, the JET LINE 
Table has no equal... 

at any price. Why buy a light 
table when for a few more 
dollars you can own the 
all-purpose JET LINE. 


All moving parts are 
precision machined and 
aligned at the factory. 
Straight edge assembly rides 
accurately and effortlessly 
on a heavy duty rack and 
gear mechanism. All 
calibrations are in Ye”. 


Tables incorporate nuArc's 
famous light table lighting 
system and many other 
features you would expect to 
pay much more for. nuArc 
quality means reduced 
“make-over”... better and 
more efficient reproduction. 


THREE SIZES: 24 x 31—$395 
31x 41—$495 ¢ 43x 52—$795 


COMPANY, INC. 
General Office and Factory: 

4110 W. Grand Ave. © Chicago 51, Illl. © U.S.A. 
Sales and Service: New York © Los Angeles 


Feature: chrome plated 
precision straight: edges 


on four sides; fluorescent 


<</99 


lighting;.metal construc- 
tion. Shipped set-up, 
ready to use. Five sizes 


to 42 x 62. Send for 


Bulletin A217. 
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Carbons are automatically spaced and 
controlled in the NuArc N-110 lamp 


Step-and-Repeat 
Lamp by NuArc 


The Model N-110 lamp, designed to fit 
ll ste p-and-re peat mac hines, has been de- 
ve lope d by the NuArc Co., Inc. It iIncorpo- 
rates a motor-driven mechanism which 
automatically controls the feed of the car- 
bons and keeps them correctly spaced at 
all times, according to NuArc. The model 
has heavy duty, glass-insulated transform- 
ers and a blower mounted to the power 
unit to prevent overheating. 

For information: The NuArc Co., Inc., 
4110 W. Grand Ave., Chicago 51 


Flat Plate Beveling Tool 


A flat plate beveling system has been 
introduced by North American Products 
Corp The tool « 
idaptor unit and the actual cutting knives. 
The cutter has a rigid, vibration-free body 


onsists of two pieces, an 


with sharpened carbide tips. Cutters with 
several different cutting angles can be in- 
terchanged on the same adaptor, eliminat- 
g the problem of positioning and reposi- 
ming cutting knives. 

For information: The North American 


Products Corp., Box 2912, Jasper, Ind. 


Several different cutting knives can be in- 
terchanged on the adaptor of the flat plat 
beveling tool by North American. 





Hess & Barker 
Web Offset Press 


A new custom-built web offset press de- 
signed primarily for printing books has 
been announced by Hess & Barker. 

The new press has a cylinder circumfer- 
ence of 40 inches with a maximum web 
width of 38% inches. The same basic de- 
sign is offered in cylinder circumferences 
ranging from 35 inches to 45% inches. 

The company will build the press with 
from one to four blanket-to-blanket per- 
fecting units with either one or two webs. 
The folder includes angle-bar superstruc- 
ture; cross-way and running-way perfora- 
tion; collecting and jaw folding cylinders, 
and two chopper folders, each with packer 
box deliveries. Folded products with one 
web include two 16's, two 24’s, or one 32 
up to a maximum 8%x10 inches untrimmed 
size with twice the number of pages when 
double webbed. Speed is rated at 800 feet 
per minute by the maker. 

The new press supplements the compa- 
ny’s standard line of web offset presses. 


Currently under construction is a special 
17% x 25%-inch web offset perfector. 

For information: Hess & Barker, 212-22 
S. Darien St. Philadelphia. 





Leiman Bros. has introduced the Model 
K-5 integral air pump and motor. 


Model K-5 Air Pump, Motor 


The Model K-5 integral air pump and 
motor has been introduced by Leiman 
Bros. It is designed to prov ide 27 inches of 
Hg. vacuum continuous, 15 pounds pres- 
sure, and 12 cfm volume, according to the 
manufacturer. Powered by a %-hp motor, 
the pump measures 22%x12x7% inches. 

For information: Leiman Bros., 102 


Christie St., Newark 5, N.J. 


Increase Collating Speed 
For Tara Carbon Papers 


Tara one-time spot or area-printed car- 
bon rolls may now be run at regular colla- 
tor speeds when interleaving is done, ac- 
cording to the manufacturer, American 
Carbon Paper Corp. The feature elimi- 
nates slow-down usually necessary when 
inserting this type of paper, the firm said. 

Carbon paper length is held to a toler- 
ance of plus ; to % inch in a 10-foot 
length for printing cylinders of 14, 17, and 
22 inches. 

For information: The American Carbon 
Paper Corp., 1313 W. Lake St., Chicago 7. 
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The CMC Slitter-Grinder eliminates the 
necessity of sending slitter-knives out of 
the plant for sharpening. 


CMC Slitter-Grinder 

The CMC Slitter-Grinder has been in- 
troduced by Convertors’ Machinery & 
Controls, Inc. The hydraulic unit is de- 
signed to sharpen slitter-knives within the 
plant and thereby reduce down time. 

For information: Convertors’ Machin- 
ery & Controls, Inc., Butler, Wis. 


Shuttle-Piler Device 
By Clark-Aiken Co. 


The Clark-Aiken Co., has introduced 
the Shuttle-Piler, a lifting device adapt- 
able to most sheeter or printing equip- 
ment having a pile removal requirement. 
Two platform lifts, linked together by a 
metal housing which contains the drive 
motor, facilitate the removal of completed 
paper piles. 

Paper is removed on one platform while 
the machine simultaneously positions the 
second platform. Each lift is an electric- 
hydraulic, scissors-type table with station- 
ary wheels. The unit can be pit mounted 
so table tops become flush with the floor 

For information: The Clark-Aiken Co., 
Lee, Mass. 


The Shuttle-Piler utilizes two platform 
lifts for continuous removal of paper piles 
on sheeter or printing equipment. 








How 
Would You 
Decide 


This is one of a series of articles on employees’ problems and 
how they were handled by management. Each incident is 
from a true-life grievance which went to arbitration. 

Names of some principals have been changed. Readers who 
want the source of any of these cases may write to 

THE INLAND AND AMERICAN PRINTER AND LITHOGRAPHER. 











If a department closes, are 
employees on layoff entitled to severance pay? 


What happened: The company had a severance-pay policy which 
said: 
“When a department is permanently discontinued, employ- 
ees whose jobs are terminated shall receive severance pay.” 
The severance pay schedule ran as follows: 
Weeks of 


Continuous Service Severance Pay 


3 years but less than 5 years 4 
5 years but less than 7 years 6 
7 years but less than 10 years 7 
10 years or more 8 


At the time the company decided to close one department, 23 
employees were on layoff. They demanded severance pay. This 
was refused. The company argued: 

1. Severance pay applies only to employees who are actually 

displaced from their jobs as a result of the closing of the 


department. 


to 


. These employees were laid off long before the decision to 
close the department was made. They were without jobs 
because of poor business, not as a result of the discontinu- 
ance of a department. Therefore, our liberal severance 


policy does not apply to them. 
Was the Company: [_] Right? [_] Wrong? 


What Arbitrator 1. Robert Feinberg ruled: “The 23 employees 
are entitled to severance pay. A laid-off employee does not lose 
his status as an employee. Only when the company closed down 
the department were these employees terminated. They are en- 


titled to be paid.” 
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Do employees 







have to obey 


a “speed up” 


What happened: The department was having a real problem. 
Employees were not following instructions. The situation grew 
so bad that management felt it necessary to issue the following 
communication: 

“The foreman is the man who is to direct the working force 

and he will tell you what is required to make a quality prod- 

uct. We expect you to follow his directions and orders. If 
anyone does not follow these orders, he will be suspended.” 

A week later the supervisor noticed that Harris seemed to be 
dawdling on his job. He told Harris to “speed up the line.” The 
worker didn’t answer. The foreman repeated the order. Harris 
ignored him—and continued at the same pace. The foreman took 
action. He suspended the worker for five days. Harris took his 
case to arbitration. He had a story to tell: 

“l’'ve been working at my regular pace. This pace had been 
established for some time. The foreman is trying to change the 
standard. He wants me to work faster than I did before. Why? 
My work was good enough in the past. Now he says ‘speed up.’ 
I don't feel it’s fair for him to change the standard without dis- 
cussing it with my union.” 

The foreman answered: “We have to improve our efficiency. 
I have the responsibility to see that employees keep up their end 
of things. It’s my job to decide whether workers are doing their 
part or not. We have no rigid standards of performance. When 
I need the production, I want employees to coéperate and work 
faster. That’s not unreasonable. Besides, if the worker is dissatis- 
fied with my order, he can use the grievance machinery—not 
just stand there and disobey.” 


Was the Supervisor: ["] Right? [|] Wrong? 


What Arbitrator Harry H. Platt ruled: “The evidence convinces 
me that the discipline was proper. The aggrieved employee flatly 
refused to follow the foreman’s instructions to speed up. There 
was nothing unreasonable in the request. If a contract prescribes 
a grievance procedure for the resolution of disputes arising under 
it, employees do NOT have the right to resort to self-help. For 
the very purpose of the grievance procedure is to provide an 
orderly method of testing the correctness of conflicting interpre- 
tations of contract language and of rights and obligations. Its 
basic aim is to prevent a disruption of production. The employee 


was properly disciplined. The grievance is denied.” 
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a showroom on paper! Renault’s “take-away” piece is a handsome, 16-page brochure covering everything 
a prospect sees in the showroom. For this reason, color reproduction of body styles, interiors and uphol- 


stery have to be letter perfect. And they are. 


Arrow Press, Inc. chose West Virginia's Sterling Letterpress Enamel for the job. Its bright white style 
compliments the full spectrum of inks. Its level glossy surface is ideal for catching minute variations of 
high light and shade. Opacity is excellent and the paper’s uniformity further aids press performance and 


register. Result: clear, sharp, lifelike reproduction — a showroom on paper. 


A Westvaco representative will be happy to demonstrate how our full line of coated and uncoated papers 
adds extra impact to a selling message. He'll also explain the benefits of our modern marketing program 
that gives you direct access to technical service and research facilities along with direct sales and ship- 
ment. Write: 230 Park Avenue, New York 17, New York. Or contact one of the sales offices listed below. 


Fine Papers Division 

Commercial Printing Paper Sales 
Chicago — FR 2-7620 

New York — MU 6-8400 

Detroit — DI 1-5522 

Cincinnati — RE 1-6350 

Philadelphia — LO 8-3680 

Pittsburgh — CO 1-6660 

San Francisco — GA 1-5104 

In Baltimore, Cleveland, Los Angeles, 
Milwaukee, Minneapolis, St. Louis, St. 
Paul, ask operator for Enterprise Service. 
The Renault promotional literature was 
printed by Arrow Press, Inc., New York. 
The text was run on a 52 x 76 Miehle 
5-color press, using 90# basis, Sterling 
Letterpress Enamel. The cover was run 
on 36 x 48 Cottrell 5-color press, using 
145# basis, Sterling Letterpress Enamel. 
For a complete set of the Renault Liter- 
ature write our New York office. 


This insert is printed on Sterling Letter- 
press Enamel, 25 x 38 — 807. 


West Virginia 
Pulp and Paper 
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Management Aids 


for Small Printers and 


Lithographers 





BY M. D. BINFORD 


OVER-INVESTMENT IN EQUIPMENT spells trouble. Idle equip 
ment brings in no cash return 

Buy vourself a new car, one of those the dealer claims will 
give you 30 miles to the gallon. It’s a pretty safe bet you 
will do some close checking the first few thousand miles. The 
same goes for a new piece of equipment. It is installed and 
working to your satisfaction, production is good, backing up 
all the claims made by the manufacturer. So vou relax and 
begin to take things for granted. But if vou are going to at- 
tain the utmost in value from the equipment for the re- 
mainder of its useful life, you cannot afford to rest on the 
oars and let the old boat drift by itself. 

You must take stock of vour own ability to keep the 
equipment productive at a price which will show a decent 
profit. It requires some action on your part, definite action, 
backed up by authentic records. Other industries can set 
man and machine capacity by pieces, pounds, tons, and 
other units. Printing is confined mostly to the productive 
hour as the capacity base. 

For illustration, take a small letterpress shop. There are 
enough type and composing room equipment to accommo- 
date two compositors. The girls’ hand bindery can use two 
regular workers. A stitcher, drill, and perforator make up 
the small bindery machines, counted as one unit. There are 
also a cutter and a folding machine 

Each machine could run the full number of hours in the 
work day if sufficient work were available. Such production 
would be quite rare in the average commercial plant, so we 
set our machine capacity at an activity of 75% of the daily 
available hours, this being the basis on which hour-cost 
standards are usually determined. 

If we do not have enough volume to warrant a full com- 
plement of workers in each department, this does not alter 
the fact that the machine is there, ready for production. So 
we must base the capacity on the machine. 

If you are keeping daily production time records, it will 
be an easy matter for you to prepare a normal daily capacity 
against which to check actual performance. 

If you do not have these records, it will be to your ad- 
vantage to keep a daily record of productive hours in each 
work center for a period of several weeks. Take a night off 
from television to prepare a schedule of your plant capacity 
You won't miss more than three or four killings. You might 
come up with something along this line: 
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in each work center. 








Know Your Plant 
Capacity 
and How It Is Utilized 


You must keep your equipment producing at a 
price which will show a decent profit. It will be to your 


advantage to keep a daily record of productive hours 





Actual Results 


Normal Daily Capacity 

















Machs. Canter ae EE 
Hand Composition 11.2 9.00 100.80 8.0 72.00 

l Linotype 5.6 10.00 56.00 4.0 40.00 
l 10x15 automatic 5.6 8.00 44.80 6.0 48.00 
l 14x20 automatic 5.6 9.00 50.40 5.0 45.00 
l Miehle 41 5.6 12.00 67.20 7.0 84.00 
l Cutter 5.6 8.00 44.80 20 16.00 
l Folder 5.6 7.00 39.20 2.0 14.00 
3. Sm. Bdry. Mchs 5.6 6.50 36.40 3.0 19.50 
Girls Hand Work 8.4 4.50 37.80 10.0 45.00 
Total Plant 58.8 477.40 417.0 383.50 





Based on 7.5 hour work day, 75% productive or 5.6 hours. 





If you are working an eight-hour day, you will adjust your 
calculations accordingly. 

Actual results above are only 80% of normal capacity. 
Three centers exceeded normal hours; others were below. If 
these average results held good for any extended period of 
time, action would have to be taken. One compositor and a 
combination man could handle all of the composition with 
a few hours overtime. The presses have 16.8 hours available 
with a production of 18 hours. 

It is evident to every shop owner that his presses are the 
best profit potential of any equipment. It took only 12 hours 
of composition preparatory work to keep them busy 

The bindery poses another problem: 25.2 hours were pos- 
sible but production amounts to only 17 hours. One operator 
could have handled all the machine work for the day. On 
the other hand, all the machines are necessary unless a trade 
bindery service is available. An increase in orders requiring 
folding and stitching operations would be of help. 

It is discernible to anyone that this plant has no need for 
additional equipment—not with the present volume of work 
flow. If prospects for a much larger volume is in the offing, 
every precaution should be taken to determine the number 
of years ahead the volume will be available. Otherwise, it 
would be foolish to rush into the market for equipment to 
handle only a few months’ work with prospects slim for 
other work of a like nature. 

A firm opened a branch plant in a small town for process 
ing one of its products requiring large amounts of a ma- 
terial obtainable in the territory. An over-ambitious printing 
salesman, lunching with one of the office force, pumped him 
for information as to the printing requirements of the new 
company. The salesman was so elated with the prospective 
field that he almost convinced his boss to purchase added 
equipment which would be required to handle the work. 
But the boss did some checking and found out that what 
the office worker did not tell his salesman was that all sup- 
plies, even to scratch pads, came from the home office. 
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Devoted to timely items concerning men and 


events associated with printing. Copy must reach 
editor by 15th of month preceding issue date 





Web Offset Paper 
Manual Out Soon 


National Paper Trade Association has 
announced that a Web Printing Paper 
Training Manual will be available to 
member companies and mill executives 
later this year. The announcement was 
made in the association’s new Web Print- 
ing Training Institute Bulletin while the 
second and final Web Offset Paper Sales 
Training Course was running in Chicago. 

More than 20 experts conducted the 
two, six-day seminars. Students visited 
seven plants and laboratories. Minimum 
curriculum time for the course, not count- 
ing homework, was 60 hours, while the 
average total cost per student exceeded 
$1,000, according to NPTA. 

Because total attendance was limited to 
60, the association arranged for taping or 
stenotyping of the proceedings, plus pic- 
tures and drawings of technical operations 
to bring the course to a wider audience of 
merchant and mill executives and person- 
nel. The bound manual will run to approx- 
imately 300 pages with room for adding 
reports on further web printing develop- 
ments. With their manuals, purchasers 
will receive 60 35-mm slides. The rest of 
the course will come in installments over 
a period of about 10 weeks, with bulletins 
following thereafter. 

Prices are $95 for the manual with the 
60 slides, and $83 for each additional copy 
if no slides are required. Deadline for or- 
ders is Aug. 1. 


NPTA Holds Second Web 
Offset Training Institute 

The second and final Web Offset Print- 
ing Training Institute, sponsored by the 
National Paper Trade Association, was 
held the week of May 22-27 at Hotel 
Knickerbocker in Chicago. Director for 
the institute was again Charles A. Mor- 
ton, vice-president of the Alden Press, 
Chicago. 

Twenty-seven representatives of mer- 
chant members of NPTA attended the 


course, 


Mechanical Conference 

The 1961 Pacific Newspaper Mechani- 
cal Conference will be held in San Fran- 
cisco Sept. 8-10 at the Jack Tarr Hotel. 
John Bates, mechanical superintendent of 
the Richmond (Calif.) Independent has 
been named general chairman. 





TAGA Elects Warren L. Rhodes 
President at June Meetings 


Warren L.. Rhodes, head of the Graphic 
Arts Research Department at the Roches- 
ter (N.Y.) Institute of Technology, was 
elected president of the Technical Associ- 
ation of Graphic Arts at the organization’s 
13th annual meeting in Columbus, Ohio, 
June 12-14. TAGA has more than 560 
members; 180 attended the convention. 

William T. Reid of Battelle Memorial 
Institute, Columbus, was named first vice- 
president, and F. L. Wurzburg, Jr. of the 
Interchemical Corp., New York City, be- 
came second vice-president. New  secre- 
tary-treasurer is Norman R. Reamer of the 
Stanford Research Institute, Menlo Park, 
Calif. 

Named to the board of directors was 
William C. Walker of the West Virginia 
Pulp and Paper Co., Williamsburg, Pa. He 
is the immediate past president of TAGA. 
Bernard R. Halpern of the E. I. du Pont 
de Nemours & Co., Parlin, N.J., was also 
elected a board member. Albert Materazzi 
of the Litho Chemical & Supply Co. con- 
tinues as a board member. Earl I. Sundeen 
of the Eastman Kodak Co. continues as 
executive secretary. 

Next year’s convention is slated for the 
Radisson Hotel in Minneapolis, June 11- 
13. Dr. Frank Ireland, director of research 
for Brown & Bigelow, St. Paul, will be 
convention chairman. 

The first day’s program included such 
subjects as powderless etching of copper, 
flexible plates molded from thermosetting 
liquid system, analysis of the optics of the 
crossline screen; halftone color reproduc- 
tion requirements, continuous tone graph- 
ic arts films and plates, and masks made 
by xerography. 

On Tuesday, June 13, members heard 
talks on novel chemistry for use in the 


graphic arts, electrostatic reproduction 
processes, and three-dimension printing. 

A symposium on “High Speed Printing 
of Computer and Tape Information” was 
held Wednesday morning. Dr. Donald R. 
Cone, research program coérdinator for 
the Stanford Research Institute, was the 
keynote speaker. During the day, TAGA 
members visited Battelle Memorial Insti- 
tute’s King Ave. Laboratories and its nu- 
clear reactor facility. 


Seven New Printing 
4-Year Scholarships 


The National Scholarship Trust Fund 
of the Education Council of the Graphic 
Arts Industry has provided seven more 
four-year scholarships for study in the 
fields of printing management, design, en- 
gineering, and teaching. 

Funds for these scholarships came from 
Kimberly-Clark Corp.; Eureka Press, Inc., 
Los Angeles; Southwest School of Printing 
Foundation, Dallas; Graphic Arts Equip- 
ment Co., Chicago; Consolidated Litho- 
graphing Corp., Carle Place, N.Y.; Hughes 
Corp. Foundation and Samlottie Founda- 
tion, New York City. 

Other awards this year will include the 
Daniel S$. Browne Memorial Scholarship 
for a senior in one of California’s teacher 
colleges, and nine Elmer G. Voigt teacher 
scholarships for attendance at the Con- 
ference on Printing Education. 

Thirty-five scholarship students will be 
taking college courses in September. All 
plan to serve the printing industry in ex- 
ecutive and professional capacities. 

Further information may be obtained 
from the Education Council at 1411 K 
St., N.W., Washington 5, D.C. 


New officers of the Technical Association of the Graphic Arts are (front row, l. to r.) 
William T. Reid, first vice-president; Warren L. Rhodes, president, and F. L. Wurzburg, 
Jr., second vice-president; back row, l. to r.: Albert Materazzi, board member; William C. 
Walker, immediate past president; Norman R. Reamer, secretary-treasurer, and Earl 1. 
Sundeen, executive secretary. TAGA will meet in Minneapolis next year. 
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BROKAW OPAQUE OFFSET 


WAUSAU TEXT 
EVEREST TEXT * BROKOTE * WAUSAU INDEX * WAUSAU LEDGER 


MIMEO * DUPLICATOR * ENVELOPES * WAUSAU OFFICE PAPERS 


WAUSAU BOND 


c 
+ 


Inspired by a Paris Flea Market antique . . . this 


handsome Directoire chest by Baker faithfully 

reproduces the beautiful design, 
extraordinary woods, and careful handcrafting of the original. 
Another example of how meticulous 
attention to detail creates product excellence. 
Holds true in fine papermaking, too. That is why 
the people of Wausau always make sure 
that every sheet you receive has this special quality— 


‘‘made with extra care.” 
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36th Printing Education Conference Begins July 30 


The 36th Annual Conference on Print- 
ing Education, sponsored by the Interna- 
tional Graphic Arts Education Associa- 
tion, will start July 30 and continue for 
five days at the Ferris Institute in Big 
Rapids, Mich. Advance registrations indi- 
cate record attendance. 

Technical education for the printing in- 
dustry is the theme for speaker treatment, 
¢ urriculum workshop sessions, and general 
discussion. 

Dr. W. M. Arnold of the U. S$. Depart- 
ment of Health, Education and Welfare 
will sound the keynote at the first general 
session with IGAEA president S. Wayne 
Taylor serving as chairman. Results of a 
job standard qualifications study for 
graphic arts teachers are due for review by 
Richard J. Hoffman of Los Angeles State 
College. Elmer G. Voigt summer school 
scholarships for teachers will be given. 

How to bring basic sciences applicabl 
to printing into the graphic arts education- 
al program is the topic assigned to Dr. 
Lawrence Boss of the Ferris Institute. 

Timed for Aug. 3 is a report by Samuel 
M. Burt, who went to Europe on June 11 
to study England’s technical education 
and training programs for developing 
printing industry manpower. Mr. Burt is 
IGAEA’s executive secretary and manag- 
ing director of the Education Council of 
the Graphic Arts Industry. His report is 
expected to indicate English experience 





Samuel M. Burt 


S. Wayne Taylor 


that can be adapted for developing pro- 
grams benefitting the American printing 
industry. 

New frontiers in professional graphic 
arts education is the subject for a talk by 
Dr. Kenneth G. Scheid, head of the De- 
partment of Graphic Arts at Carnegie In- 
stitute of Technology. 

The program for another general ses- 
sion calls for a talk by Norman P. Mitby, 
director of the Madison (Wis.) Vocational 
and Adult School. Scheduled for the an- 
nual banquet is an address by Harry E. 
Brinkman of the Cincinnati Lithographing 
Co., who is president of the Education 
Council of the Graphic Arts Industry. 

Workshop discussions of industrial arts, 
vocational school, technical institute, and 
college curricula will be conducted by Dr. 
Ray Schwalm of the Western Washington 





x 
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Kenneth G. Scheid 


Richard J. Hoffman 


College of Education, Vernon G. Eck of 
the William Hood Dunwoody Institute, 
Donald H. Shreve of the Ferris Institute, 
and Richard J. Hoffman of Los Angeles 
State College. 

One afternoon will be set aside for reg- 
istrants to review Ferris Institute’s visual 
reproduction technician course, which in- 
cludes microfilming, photography, photo- 
copying, xerographic-electrostatic copy- 
ing, blueprint and diazo reproduction. 


Supplymen’s Guild Meeting 

The International Printers Supplymen’s 
Guild will hold its 1961 convention Aug. 
4-5 at the Palmer House, Chicago. Regis- 
tration will open at 9 a.m. on Saturday, 
Aug. 5, and be followed by business ses- 
sions and a luncheon. Election of officers 
is scheduled for Sunday, Aug. 6. 





seeeeee.. nd the fine Wausau papers listed on the facing page for printing, 


writing, and general business requirements may be obtained 


from the following Wausau distributors . . . 








WAUSAU DISTRIBUTORS 


Baltimore, Md. Stanford Paper Co. 
General Paper Co., Inc. 
Beaumont, Texas 
Magnolia Paper Co 
Bellows Falls, Vt 
Mt. Kilburn Paper Co., Inc. 
Boston, Mass. Arlin Paper Co. 
Empire Paper Corp. 
Pilgrim Paper Co. 
Shawmut Paper Co. 
Warren L. Wheelwright 
Paper Co. 
Brooklyn, N.Y 
Price Nocks Paper Co., Inc 
Buffalo, N.Y. 
The Union Paper & Twine Co. Inc 
Cedar Rapids, lowa 
Evans Paper Co 
Chicago, Il. 
Berkshire Papers, In 
Hobart Paper Co. 
La Salle Paper Co 
Reliable Paper Co 
Warner Paper Co 
Cincinnati, Ohio 
The Chatfield Paper Corp 
Cleveland, Ohio 
The Union Paper & Twine Co. 
Columbus, Ohio 
The Scioto Paper Co 
Corpus Christi, Tex 
Magnolia Paper Co 


Dallas, Texas Western Paper Co 


Denver, Colo Jensen Paper Co. 

Des Moines, lowa 
Newhouse Paper Co. 

Detroit, Mich 

The Union Paper & Twine Co 
of Mich. 
Fargo Paper Co 
Pontiac Paper Co 


Fargo, N. D 

Fernwood, Pa 

Fort Wayne, Ind 

The Chatfield Paper Corp 

Fort Worth, Texas 

Western Paper Co 
Arrow Paper Co 
Wilson Paper Co 


Freeport, Ill 
Galesburg, Ill 
Galveston, Texas 
Magnolia Paper Co 
Grand Forks, N.D 
Fargo Paper Co 
Grand Rapids, Mich 
Grand Rapids Paper Co 
Great Falls, Mon 
Great Falls Paper Co 
Green Bay, Wis 
Steen Macek Paper Co 
Hartford City, Ind 
The Chatfield Paper Corp. 
Hicksville, N.Y 
Capstone Paper Co 
Houston, Texas 
Magnolia Paper Co 
Huntington, West Va 
The Chatfield Paper Corp 
Indianapolis, Ind 
The Chatfield Paper Corp 





Jackson, Mich. 

The Union Paper & Twine Co. 
Jackson, Miss. Barefield Paper Co 
Kansas City, Kan. 

Wyco Paper Co., Inc. 
Kansas City, Mo. B & J Paper Co. 
Los Angeles, Calif. 

Columbia Paper Co. 


Louisville, Ky 
The Chatfield Paper Corp. 


Lubbock, Texas Western Paper Co 
McAllen, Texas Magnolia Paper Co 
Mankato, Minn. Paper Service Co. 
Milwaukee, Wis 
Reliable Paper Co 
Sensenbrenner Paper Co 
Minneapolis, Minn. 
Minn. Paper & Cordage Co. 
Minot, N.D Fargo Paper Co 
Moline, III Carlson Brothers 
Nashville, Tenn 
Clements Paper Co. 
Neenah, Wis Sawyer Paper Co 
New Orleans, La. 
Sam A. Marks & Co. 
New York, N.Y. Lane Paper Corp. 
Perkins-Goodwin Co. 
Oakland, Calif. Bayside Paper Co. 
Phoenix, Ariz. 
Grand Canyon Paper Co 
Pine Bluff, Ark 
Smith Paper Products Co 
Pittsburgh, Pa 
Brubaker Paper Co. 
The Chatfield & Woods Co. of Pa. 


WAUSAU PAPER MILLS COMPANY AT BROKAW, WIS. 


District Sales Offices: Atlanta 


Chicago + Cleveland - 


Arlington, Texas + 


New York City 


Portland, Ore. 

Paper Mills Agency of Ore. 
Providence, R.1. Roberts Paper Co 
Rochester, N.Y. 

The Printers Supply House 
Rockford, Ill. 

Northland Paper Co. 


St. Louis, Mo. Shaughnessy- 
Kniep-Hawe Paper Co. 
St. Paul, Minn 


Minnesota Paper & Cordage Co. 
San Diego, Calif 
Columbia Paper Co 
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San Francisco, Calif. 
Wilson-Rich Paper Co. 
Seattle, Wash. 
Paper Mills Agency, Inc. 
Tucson, Ariz. Arizona Paper Co 
Tyler, Texas Western Paper Co 
Visalia, Calif. 
Caskey Paper Co., Inc 
Washington, D.C 
Stanford Paper Co 
Wausau, Wis. Paper Specialty Co 
Winston-Salem, N. C. 
The Chatfield Paper Corp 
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J. H. Fitzpatrick, Jr 
GAAE Host 


Ww illiam H Gary 
GAAE President 


Public Relations Is 
GAAE Meeting Topic 


BY JAMES X. RYAN 
Gen. Mer., Printing Industry of Illinois 
The annual meeting of the 
Arts Association Executives took 
ace at the Chase-Park Plaza Hotels in St 
Louis June 1-3. Major 


spring 


emphasis was 


placed on internal and external public re- 
tions programs 
Joseph H. Fitzpatrick, Jr., general man- 
ger ot the Graphi Arts Association ot St 
Louis, was chairman of the meeting. Earl 


] 
ll- 


E. Kuehner, national public relations ¢ 
rector of the American Optometric Associ- 
in an address to the de legates em- 
phasized that public relations is frequently 


isunderstood term, and that an associ- 


tion must determine what it wants to do 
before it tries to determine the cost of how 


executive secre tary, Prit t- 
iation of Kansas City, 


ic relations programs of 


dustry Assoc 
lescribed the I ubl 
which, he said, are de- 
signed prince ipally to call attention to the 
stature and capacity of printing and print- 
ng industries in Kansas City 

David Bacon, executive secretary of the 
Printing Industry of Nashville, Inc., made 


etailed presentation of machine-ac- 
ounting services tor printer me mbers, as 
provided by a printing trade association 
He said Nas printers were able to 
reduce accounting and record-keeping 
sts as much as 50% bv using the trade 
ssociatior iachine-accounting center 
Earl Johnson, financial service director 


ic Arts Association of Wis- 
onsin, reported on the annual financial 
ratio study f trade associations opera- 
tions and expenses. He pointed out that 

is the largest vear of participation, 


ns submitting re ports ot 


ti I 160 lendar year 

A full day s de oted to analyses of in- 
lividual association services. The meeting, 
chaired by James X. Ryan, general man- 
wer of Printing Industry of Illinois, noted 
that the pr nterest of local graphic arts 
ssociations nd also of many national 
graphi rt lations. was labor rela- 


ms representation for members. It was 


g that printer /owner members must 
erst t labor relations problems 
trained to negotiate with 

Che directors met under the leadership 

f President William Gary, managing di- 
rector of the Printing Industry of the Twin 


Cities (St Paul-Minne ipolis 
They voted to recommend to the mem- 


bership the addition of one vice-president 


x PRINTEI! 





so that one vice-president would repre- 
sent local associations and one would rep- 
resent the national-association interests. It 
was also agreed to recommend expanding 
the board from four to six members. 

The next meeting of the GAAE will be 
its annual meeting at the Statler-Hilton 
Hotel in Pittsburgh, Oct. 5-7. 


PIA Ticket-Coupon 
Adopts 12 Colors 


The Ticket and Coupon Section of 
Printing Industry of America has adopted 
12 colors including white as standard for 
ticket bristols 

Plans for conducting a membership sur- 
vey as a step toward adoption of ticket 
bristol caliper and finish standards were 
formulated recently. Survey results will 
be reported at an October session during 
PIA’s annual convention in Pittsburgh. 

PIA President Francis N. Ehrenberg, 
keynote speaker at the section’s Spring 
meeting, warned against Oover-spec ializa- 
tion. He stressed that limiting specializa- 
tion to three or four types would build a 


hedge against normal sales setbacks. 
What automation of many businesses 
means in terms of requirements imposed 





In the picture at the left, C. W. Roberts (r. 
member of the Lithographic Technical Foundation’s executive committee, 
and pencil set to Charles Shapiro, former educational director of LTF. The 


gold pei 


upon ticket and coupon printers was told 
by John C. Quinn Jr., executive vice-presi- 
dent, A. Kimball Ticket & Label Co., New 
York City. He pointed out that automa- 
tion will eliminate many standard tickets 
while requiring new and different types 
of punched tickets for running through 
electronic data processing systems. 

Mr. Quinn advised member company 
managements to keep abreast of automa- 
tion developments and take advantage of 
the opportunities offered by the new and 
changing market. He called attention to 
machines which interpret information 
printed on tickets, and emphasized that 
data-processing systems uncover many 
new applications for coupons and tickets 


J. H. Londergan, Former 
NPTA Secretary, Dies 


J. H. Londergan, former executive sec- 
retary of the National Paper Trade Asso- 
ciation, died of a heart attack on May 31 
in his home at Hempstead, N.Y. He was 
67 years old. 

Mr. Londergan served Henry Linden- 
myer & Sons and the Blake Butler Paper 
Co. in executive capacities before hi 
joined NPTA’s headquarters staff in 1934 
He retired in May. 





of Edwards Bros., Ann Arbor, Mich., and a 


presents a 


gift was in appreciation of Mr. Shapiro's 12 years of service to LTF. Felton Colwell (1.), 


LTF president, looks on. Michael H. Bruno, 
rector, also gets a gold pen and pencil in recognition of 15 years of service 


Downie, chairman of the research committee, presented the set 


James L. Harrison (2nd from L.), l 


‘Training for Lithography,” to 130 graduates of the Chicago 


r. in picture at right) LTF research di- 
Robert HH 


S. Public Printer, delivered the keynote address 


Lithographic Institute 


largest graduating class in the institute's history. With him (1. to r.) are Robert Zillmer 
president of CLI; James K. Martin, CLI executive director, and Harry F. Spohnholtz, 
president of Local *4, Amalgamated Lithographers of America. 
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Joseph Curado (r.) of Sun Chemical Corp.., 
receives the eighth Ault Award given at 
the National Association of Printing Ink 
Make rs annual convention. Presenting the 
award is Dr, Arthur C. Cope, president of 
the American Chemical Society. 


Printing Ink Makers 
Re-elect J. D. Yates 


The annual convention of the National 
Association of Printing Ink Moke rs, held 
May 29-31 at The Greenbrier, White Sul- 
phur Springs, W. Va., drew an attendance 
of 252, highest level reached since the or- 
ganization was founded 47 years ago. 

Executives who came from Canada, 
England, and Belgium joined with Ameri- 
can registrants in reaping the benefits of 
a program featuring speaker and panel 
discussion of ink production and how 
management can control it. 

Members paid tribute to Joseph G. 
Curado, research director of Sun Chemi- 
cal’s Graphic Arts Laboratories, when he 
received the Ault Award for outstanding 
contributions to the printing ink industry’s 
technological progress. Dr. Arthur C., 
Cope, president of the American Chemical 
Society and professor of chemistry at the 
Massachusetts Institute of Technology, 
presented the metal to Mr. Curado in 
NAPIM’s behalf. 

Mr. Curado was cited for his many bas- 
ic ink and inkmaking improvements, in- 
cluding the incipient gels principle widely 
used in letterpress and offset inks, ad- 
vancements in nonflying news inks, and 
development of a rotational viscometer. 
His patents cover emulsion, heat setting, 
metal decorating, soft grinding pigments, 
and research instruments. He serves the 
National Printing Ink Research Institute 
as research committee chairman, and 
shares his scientific knowledge with the 
American Newspaper Publishers Assn. 

Walter Griffith, secretary of the Cana- 
dian Printing Ink Manufacturers Associa- 
tion, and L. A. Harvey, secretary of the 
British Printing Ink Manufacturers, pre- 
sented reports. Both groups are NAPIM 
affiliates. 

NAPIM’s reélected officers are James D 
Yates of Martin Driscoll & Co., Chicago, 


president; Matt J. Leckey of Sinclair & 


Valentine Co., vice-president; G. Stuart 
Braznell of the Braznell Co., St. Louis, 
treasurer, and Herbert B. Livesey, the as- 


sociation s secretary. 


National Printing Ink Research Insti- 
tute’s new president is G. L. Erikson, ex- 
ecutive vice-president of the Braden-Sut- 
phin Ink Co., Cleveland. He is president 
of the Inter-Society Color Council, chair- 
man of NAPIM’s board of directors, and 
former chairman of its research commit- 
tee. Dr. Albert C. Zettlemoyer continues 
as NPIRI director with William D. 
Schaeffer as his assistant. 

Institute and association annual meet- 
ings next year are dated for May 21-23 at 
the Biltmore Hotel, Santa Barbara, Calif. 
NPEA Moves Offices 

National Printing Equipment Associa- 


tion, Inc., has moved its offices to 509 
Madison Ave., New York City 22. 


Announce Scholarship 
For Western Students 


Establishment of a Westprint 61 schol- 
arship under the auspices of the National 
Scholarship Trust Fund has been an- 
nounced by the Education Council of the 
Graphic Arts Industry. 

This $600-per-year grant, available to 
a student graduating from high school in 
any of the far Western states, will be 
awarded for the next school year on the 
basis of national competition conducted 
for the council by the Educational Testing 
Service, Princeton, N.J. The winner may 
select any college offering an accredited 
degree or major curriculum in the field 
of printing management. 
















Get an 


The SENIOR 






USE UP TO 5 DRILLS 

The sturdy COMPACT is ideal where a 
single hole drill is too limited, yet a big 
multiple is too costly. Modestly priced. 
Does everything (within its 5-drill scope) 
that any drill can do. The TABLE SHIFTS, 
so you can drill 2-up, 3-up or more with- 
out rehandling stock. Same drill heads, 
same lock-up ease, as the SENIOR. And 
really rugged. WRITE FOR DETAILS. 


NYGREN - DAHLY company 


1422-32 ALTCELD ST. 
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CHICACO 14. 


KUL TIPLE SPIRDLE 
© ROLL soe poe 


O 


USE UP TO 10 DRILLS 


The SENIOR is America’s unrivalled paper 
drill. Backed with 35 years’ know-how and 
loaded with exclusive features. Table 2312” 
x36". Drills all modern business systems. 
Self-locking drill heads; no tools needed. 
Oil-bathed bearings kill friction, give speed, 
long life. Automatic table lift, swift return. 
Heavy-duty build for big production. WRITE 
FOR DETAILS. 






The COMPACT 
TABLE SHIFTS TO RIGHT 


TABLE SHIFTS TO LEFT 


LL Note the husky build. 


SOLD BY LEADING DEALERS. CONTACT YOURS TODAY. 
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International Paper’s “Send me a man who reads!’’ series 1s 
now in its second year. 

Letters are pouring in by the thousands from every state of 
the union. They come from university presidents, newspaper- 


men, corporation heads, publishers. They say “congratula- 


tions,” “outstanding,” “thank you.” 

Almost a million reprints have been sent to parents, librari- 
ans, editors, personnel managers—all who request them. They 
are tacked up on bulletin boards. Displayed in store windows. 
Distributed in classrooms. Given to members of sales forces and 
executive training programs. 

Recognition has followed response. The series received the 
Saturday Review Award for Distinguished Public Service Ad- 
vertising in 1960. The June, 1960, advertisement has been 
chosen as one of the “Hundred Greatest Advertisements in the 
Reader's Digest” for 1955-1960. The campaign has been fea- 
tured in editorial columns in leading newspapers and trade 
publications. 

The series will continue to appear in Reader's Digest and 
Fortune through 1961. Practical advice about reading is now 
included in each advertisement. The response to this campaign 
speaks volumes, we feel, for the vitality and power of the 


printed word. We are delighted. 





“Send me a man who 


reads!” 





What do you think is the most profitable habit you can 


develop? Research by International Paper on the read- 


ing habits of architects suggests an excellent answer. 


A GREAT building is an expression 


of the artist’s entire life, thought 


and vision. What makes one man’s 
vision reach beyond the horizon? 
Our research study offers a clue. 
We studied the reading habits of 
100 Fellows of the American Insti- 
tute of Architects. A Fellow is an in- 
dividual acclaimed by the Institute 
for outstanding work. In a week, this 
group averaged almost 314 non- 
architectural magazines per man. 
Then we interviewed 100 mem- 
bers who have not been designated 
as Fellows, This group read only 214 
general magazines per man. In one 
month, they spent a total of 477 hours 
on. books. Compare this with 777 
hours for the Fellowship winners. 
The implication is as clear as print: 


Men who read more achieve more. 


In this country today, there is an 
unprecedented demand for informa- 
tion. Publications that meet this cle- 
mand with editorial vitality and in- 
tegrity are enjoying record-breaking 
circulation growth. 

Every year, over three billion mag- 
azines are delivered to stores, news- 


stands and homes. They cover every 


conceivable subject—with impact. 
‘Turn the pages of any good general 
magazine. Bold headlines rivet your 
attention to a peace conference, an 
earthquake, a discovery in medicine. 
Brilliant color photographs illumine 
a young lady’s first dance, a child's 
first step—or the implacable stride of 


oxen pulling a plow. 


Do you start a book—and then lose interest? 


Friends may recommend a book, 
but this does not mean that you will 
enjoy reading it. Here are two ways 
to find books that suit your taste: 
One: Show your librarian a list of 
books you enjoyed reading. She will 
find other books you'll like. 

Two: Read every book review in 


every magazine and new spaper you 


can lay your hands on. Eventually, 
you will know which reviewers have 
something to say to you, in particu- 
lar. 


Free Reprints. Write Box 10, Edu- 
cation Department, International 
Paper, 220 East 42nd Street, N. Y. 
17, N.Y., for free reprints of this ad- 


vertisement. 


© International Paper Company 1961 


INTERNATIONAL PAPER 


Manufacturers of papers for magazines, books, newspapers +» papers for home and office use + converting papers + 


papers and paperboards for packaging « labels « folding cartons + milk containers + shipping containers + multiwall 


ba: 


{ 
S 
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PMDAMDOOH DOL 4 OD 


New officers of the Research and Engineering Council of the Graphic Arts Industry are (I 
to r.) J. Russell Parrish of Meredith Printing, Inc., second vice-president; C. M. Flint of 
Chas. T. Main, Inc., first vice-president; Paul Lyle of Western Printing and Lithographing, 
president; William E. Ward III of Baird-Ward Printing Co., Inc., treasurer, and John O 
McCahon of the Smyth Manufacturing Co., secretary. 


Paul Lyle (l.), new president of the Re- 
search and Engineering Council, presents 
a? laque of appreciation to outgoing presi- 


dent Clifford L. Jewett 


DMAA Launches Campaign 
Contest; Plans 100 Awards 


Direct Mail Advertising Association has 
launched its Direct Mail Leaders Contest, 
100 awards to be presente d 
it the annual convention, Oct. 10-13, in 
New York City. Gold. silver, and bronze 

tilbox trophies will be awarded for the 


fering sor 


three best campaigns used between Aug 
1960. and July 30 this year. 

Other awards are offered for entries it 
business and industry classifications 

ff campaigns including 
ns. Entry blanks and full 

ve obtained from DMAA 


it 230 Park Ave New York 17 


Metal Decorators to Meet 


1 of the National 
Association, will be held 


Oct. 16-19 at the Sheraton Towers. Chi- 


The 1961 conventior 
Metal Decorators 


to be covered during the 
include metal decorat- 
future, the importance 


etal decor iting the fer- 


PRINTE! 


R. & E. Council 
Elects Paul Lyle 


The 11th annual conference of the Re- 
search and Engineering Council of the 
Graphic Arts Industry, held in Des Moines 
May 22-24, featured a program covering 
almost every phase of new technological 
development: 

Actual users of relatively new methods 
and equipment discussed their experiences 
and gave their opinions as to whether they 
thought it really possible to save money by 
“going modern.” The speakers all agreed 
that is is possible but cautioned against 
anyone thinking there is a “yes” or “no” 
answer. Each speaker stressed the fact 
that individuals should give careful analy- 
sis to the type of equipment in relation to 
his product and market. 

Among the items discussed were tap¢ 
operation, photocomposition, and cass 
studies in printing, engineering and ma- 
terials handling, platemaking, and bind- 
ing and finishing. 

More than 200 council members and 
other interested persons from throughout 
the U.S., Canada, and Mexico attended 

One of the highlights of the conferenc« 
was a tour of the plants of Meredith Pub- 
lishing Co. and the Des Moines Register 
and Tribune. 

New officers elected at the council’s an- 
nual business meeting, held during th 


New officers of the New York Employing Printers Association are (1. to 1 
, vice-chairman; Harry G. Wolfe of Davis, Delaney, Inc.. 
treasurer; Samuel F. Chernoble of the Comet Press, Inc 


ley of Stanley Impressions, Inc 


conference, are: president, Paul Lyle, 
Western Printing and Lithographing Co.; 
first vice-president, C. M. Flint, Chas. T. 
Main, Inc.; second vice-president, J. Rus- 
sell Parrish, Meredith Printing, Inc.; secre- 
tary, John McCahon, Smyth Manufactur- 
ing Co., and treasurer, William E. Ward 
ill, Baird-Ward Printing Co., Inc. 


Chernoble Heads 
New York Printers 


Samuel F. Chernoble, the president of 
Comet Press, Inc., is New York Employing 
Printers Association’s new chairman; he 
succeeds Donald B. Thrush, president of 
Thrush Press, Inc. 

Mr. Chernoble, an NYEPA member for 
more than 30 years, has served as treasur- 
er, director, Brooklyn Printers Group pres- 
ident, Printers League Section executive 
committeeman, the production committee 
chairman, and as a member of the long- 
range goals committee. 

Known nationwide for his interest in 
graphic arts research and education, Mr. 
Chernoble is active in Research and Engi- 
neering Council of the Graphic Arts In- 
dustry affairs, was vice-president for three 
terms, and chairman of its 1957 annual 
meeting in New York City. He is an Inter- 
national Benjamin Franklin Society trus- 
tee, and was chairman of this group's 
250th Franklin anniversary celebration in 
1955. 

Serving with him on NYEPA’s board 
are Seymour Udell and Richard P. Stan- 
ley, vice-chairmen. Mr. Udell, treasurer of 
Ampco Printing Co., Inc., is president of 
the association’s Printers League Section 
Mr. Stanley, president of the Master Print- 
ers Section, heads Stanley Impressions, 
In 

Don H. Taylor, president by appoint- 
ment, continues in this office and heads 
the association’s headquarters staff. Ken- 
neth D. Macdonald, president of Albert 
H. Vela Co., was elected secretary. Harry 
G. Wolfe, continuing as treasurer, is sec- 
retary-treasurer of Davis, Delaney, Inc. 

Thirty-one firms were honored at the 
96th annual meeting May 22 for complet- 
ing 25 years of continuous membership. 
Of NYEPA’s more than 1,000 member 
companies, 179 are in the 25-or-more- 


vear>rs ¢ lass 
Richard P. Stan- 


, chairman of the board; Seymour 


Udell of Ampco Printing Co., Inc., vice-chairman; Kenneth D. Macdonald of Albert H 
Vela Co., secretary, and Don H. Taylor, president 
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INTRODUCING oH TYPE 





NEBITYPE | agit 


TO AMERICAN 
COMPOSING ROOMS 


A hand composition machine that produces 

display type lines on slugs in 42 pica lengths in 9 seconds 

Simplicity cf operation .. . built-in safety features . . . push-button controls . . . permits 

composition on Nebitype by operators with little or no mechanical ability 

Quality ... uniform temperature control at melting pot and mouthpiece coupled with a self-contained 
cooling system insures quality of type face and solidity of slug 

Versatility .. . permits casting 42 pica slugs from Nebimats or competitive line casting 

equipment matrices ... Nebimat offset stick ... wide variety of type faces 


NEBITYPE speed, simplicity, quality, versatility ... COST LESS THAN YOU ARE NOW PAYING 
Send for illustrated folder today. 


LANSTON MONOTYPE COMPANY 


Division of Lanston Industries, Inc. 
Monotype House (_|M) 
G Street below Erie Avenue, P.O. Box 4768, Philadelphia 34, Pa. oy, 
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PIA Machinery Exhibit 
At Convention Cancelled 


The Printing Equipment and Accesso- 
ries Exhibition scheduled to run during 
the Printing Industry of America annual 
convention Oct. 9-14 in Pittsburgh has 
been cancelled because the new building 
where the show was to be staged may not 
be ready for occupancy at that time 

Completion of the Pittsburgh Auditori- 
um, a large, widely-publicized structure 
with novel features including a roll-back 
iluminum roof, was originally timed for 
February this year. Work stoppages have 
delayed construction to the point where 
iailability of the building for exhibition 
ind other purposes during PIA’s October 
convention week could not be guaranteed. 





Plans for holding the convention at 
Pittsburgh’s Hilton Hotel have not been 


changed. 


BMI Plans Convention 
In Boca Raton Oct. 25-28 


The Book Manufacturers’ Institute has 
dated its 29th annual convention for Oct. 
25-28 at the Boca Raton Hotel, Boca 
Raton, Fla. Convention committee chair- 
man is L. Howard Jenkins, Jr. of L. H 
Jenkins, Inc., Richmond, Va. 

Vernon Evans of Robert O. Law Co., 
Chicago, George L. Levison of the Car- 
doza Bookbinding Co., San Francisco, and 
Edward Satenstein of American Book- 
Stratford Press, New York City, have been 
appointed to fill vacancies on the board. 








































YES! Imagine getting almost 1% Ib. of 
these invaluable printing aids FREE: 


Sample sheets of Brown-Bridge’s full line 
= © Complete line of colors, finishes, 
(sizes, and gummings ¢ Printing 

surface specifier ¢ Gumming selector 

e Printing and handling guide. 





/ 
You may not measure ideas by the 
pound, but you'll certainly get a load of 
them in this GUMMED PAPER SAMPLE 
BOOK. It's the most popular complete 
guide to effective and efficient 
gummed paper use yet devised. 
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G. S. Dively 
Honored by 


Case Tech. 


George S. Dively, chairman and presi- 
dent of Harris-Intertype Corp., was one of 
the five business executives and scientists 
honored by Case Institute of Technology 
at its commencement exercises last month. 
He took part in the academic procession 
from the Case Cleveland campus to Sever- 
ance Hall, where he received an honorary 
Doctor of Engineering degree. 

Mr. Dively, who serves on the Case 
board of trustees, is widely known for his 
active interest in graphic arts education. 
He holds a B.S. degree from the Univer- 
sity of Pittsburgh and a Master of Busi- 
ness Administration degree earned at the 
Harvard University Graduate School of 
Business Administration. 

His graphic arts career dates back to 
1925, when he was associated with the 
Wagner Electric Corp. in St. Louis. He 
was assistant to the director of sales for 
the Carrier Engineering Corp., and indus- 
trial engineer with the Republic Steel 
Corp. before joining the Harris-Seybold 
Co. in 1937 as assistant to the secretary- 
treasurer. 

In 1940 he was appointed the assistant 
treasurer, director, and a member of the 
executive committee. He was elected 
vice-president and general manager in 
1944, president in 1947, executive com- 
mittee chairman in 1952, and chairman of 
the board of directors in 1954. 





Baggott Is | 
Memphis 


Secretary 


Memphis Printing Industries, Inc. has 
named Burton D. Baggott as its executive 
secretary, according to an announcement 
by Richard Davis of the C. A. Davis Print- 
ing Co., president of the Memphis associ- 
ation. Mr. Baggott will succeed the late 
W. Harrison Adams who held the position 
for several years until his recent death. 

Mr. Baggott returns to Memphis where 
he was formerly chief estimator for S. C. 
Toof & Co., largest commercial printer- 
lithographer in Memphis. 

Mr. Baggott has been the educational 
services director for Printing Industry of 
Atlanta, Inc. where he instructed a course 
in “Profitable Printing Management.” The 
Atlanta graphic arts association awarded 
framed diplomas to the 57 graduates of 
this 20-week class. 





ccent on 
excellent 


performance 









MERICAN 
ROLLERS 


Hundreds of leading plants 
agree: you can always expect 
superior performance from 
these excellent rollers. They're 


built that way. See for yourself. 


AMERICAN ROLLER COMPANY 


CHICAGO - MILWAUKEE - INDIANAPOLIS - ST. PAUL - KANSAS CITY 





PRINTER AND LITHOGRAPHER * July, 1961 103 














Concluded from page 57 


Where Is Letterpress Going? 


They are: 

Photon—an electro-optical mechani- 
cal device. A rotating disc holds the 
characters; a strobe light picks charac- 
ters off the disc and transmits them to 
film. Special Contrast Process Ortho 
(CPO) film is necessary. 

Linofilm—a two-unit machine devel- 
oped by Mergenthaler. It utilizes a 15- 
channel tape. The photo unit interprets 
codes in tape to produce an image on 
film. A composer is also part of the sys- 
tem; this is equivalent to a makeup de- 
vice. It has an automatic correction de- 
vice, and has greatest potential in the 
straight matter field; with the compos- 
er, it is verv good on ads. 

Fotosetter—Intertype uses the circu- 
lating matrix principle of slugcasting 
machines. Its photo mats are assem- 
bled much the same as on a conven- 
tional machine; mats are photographed 
as they pass before a camera lens. En- 
largement and reduction are possible. 
It is excellent for advertising tvpogra- 
phy. Book work may also be done. Cor- 
rections are a problem. Product is a 
film positive 

ATF Typesetter—The ATF machine 
is a photomechanical system for the 
composition of text matter on film or 
sensitized paper from 5-point to 14- 
point in line widths up to 7% inches. 
The Typesetter consists of two ma- 
chines, a keyboard unit and a photo- 
graphic unit. The keyboard unit pro- 
duces a typewritten proof and a com- 
mon-language perforated tape which is 
used to actuate the photographic unit. 
Type face discs are easily changed. 

Alphatype—Filmotype Corp. has 
been developing for the past five years 





the Alphatype photographic typeset- 
ting machine, an electronic device. 

The Alphatype utilizes a Smith-Co- 
rona electric typewriter as its keyboard 
and a separate machine as its exposure 
unit or caster. The operation of the 
keyboard, which is electrically con- 
nected to the Alphatype recorder unit, 
records on magnetic tape a signal rep- 
resenting each character as it is com- 
posed, together with its set width, and 
at the end of each line the necessary 
justification information. The speed of 
the recorder is more than 60 words per 
minute. 

The product of the Alphatype re- 
corder is a reel of magnetic tape con- 
taining the composition message in in- 
verse order. This tape is brought to the 
Alphatype exposure unit. The rear of 
the unit is inserted through the dark- 
room wall so that the film carrier is 
under light-controlled conditions while 
the remainder of the machine is in full 
room-light view. 

In the area of binding and finishing, 
little has been done to improve equip- 
ment. It is true that there have been 
automatic binders put on the market 
with trimmers and even mailing equip- 
ment attached to them to give a 
straight-line binding operation. But for 
the small shop, not too much has been 
done. 

For folding, we have very little im- 
provement over equipment we now 
have. There is some interest. stirring 
within the Research and Engineering 
Council of the Graphic Arts Industry 
to have folder manufacturers produce 
a high-speed folder for sheets. 

Collators, perforators, cutters, and 
other machines are pretty much stand- 
ardized. About the only real savings in 
this area is in the hands of manage- 
ment. Good layout, good work flow, 
good people, and, of course, good su- 
pervision are all-important. 

The Farrington Corp., the company 
that makes credit cards, at least a good 


The Linotype Comet, operated by Tele- 
typesetter equipment, is a high- 

speed line-casting machine used by 
newspapers and commercial printers alike. 
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portion of them, took over Intelligent 
Machines Research about a year ago. 
IMR had developed a piece of equip- 
ment which could recognize characters 
and translate them into an electrical 
impulse. The first machine was devel- 
oped for the U.S. Post Office Depart- 
ment and was used to sort mail. An 
electric eye would locate the address 
and position it; a second electric eye 
would read the first line of the address 
and could recognize the letters W A S 
H. If it recognized these characters, it 
would kick the letter out, thus sorting 
it for the Washington Post Office. 

Modifying this basic machine slight- 
ly, IMR has produced a machine which 
will read at the rate of thousands of 
characters per minute. These charac- 
ters are translated into a tape which 
will operate slugcasting equipment. 
Typed copy is fed to the machine and 
a tape is produced. 

Still to be solved are the problems of 
justification, hyphenation, and word 
breaks. These will ultimately be solved, 
and when they are, and costs are estab- 
lished, we may see a machine which 
will transform a complete manuscript 
into tape in a matter of hours. 

The second area of blue sky develop- 
ments relates to the transmission of 
tape via wire services. We can see the 
day coming when editorial offices ir 
remote cities will produce tape from 
editorial copy and transmit the tape 
via wire to the printer. The printer's 
tape will then operate slugcasting ma- 
chines or phototypesetting equipment. 
You may have heard of Telefax, which 
is similar to the wire photo service uti- 
lized by newspapers. Refinements in 
this equipment will soon make it pos- 
sible to send halftones and line work 
good enough to reproduce on plates 
from the photo unit. One of these days 
some large publisher will utilize photo- 
composition in his office and send 
pages direct by Telefax or some other 
system to the printer. 

By and large, no new development 
can or will save you a lot of money. 
But the common sense approach to 
business management can. You have to 
produce more units in less time. Equip- 
ment is one part of the answer. Human 
relations is another. The day-by-day 
slugging away at the problem is the 
biggest. 

The alternative to work simplifica- 
tion is eventually higher and higher 
prices to overcome inefficiency. Event- 
ually, the market goes to the fellow 
who has made work simplification a 
part of plant management. Take a mo- 
ment some day and look at your busi- 
ness objectively. Do you like what you 
see? Are there areas where you could 
improve production? If so, don’t wait. 
Let work simplification cut your costs 
and increase your profits. 








the numbef) Nip label papers 


Here, research is the first con- 
sideration. Modern laboratories, 
like the new Ludlow Research Cen- 
ter at left, are evidence of Ludlow’s 
primary emphasis on basic and 
applied research. Using the most 
EYohe-later-toMmc-loustelie0(-t-e-lale Mm e101] on 
ment, Ludlow’s skilled scientists 
and research technicians apply 
their talents to a never-ending 
quest for new ideas in paper. Thus, 
Ludlow discovers new ways to im- 
prove paper’s ability to widen its 
use in industry and commerce. 





Because of research, you can de- 
rey-vateMolem MUlel (eum el-le\-1¢-Molmel'r-lli gy 
and performance... whatever the 
job you assign them. 


LUDLOW PAPERS 


bs 





Ludlow produces a complete line of conventional and pressure-sensitive label papers, Relyon Reproduction Paper, and other specialty papers. 
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Are you really up to date 
on modern letterpress? 


... Here are some of the exciting developments that make it more profitable than ever. 


This schematic reveals a few key features of the Original Heidelberg 
Single Color Cylinder Presses. Massive, over-sized cylinder, locked on 
impression, eliminates “bear off” and drastically reduces makeready. 
Moreover, the cylinder operates on the single revolution principle. This 
permits a slower printing stroke and rapid return (idle) stroke. The 
result: 25% more impression time, meaning more jobs can be run at 
higher practical speeds — up to 5000 iph on the 15 x 20'2” and up to 4000 
iph on our new, larger size press, the 22 x 30%”. 

Note, too, the true pyramid inking and the four form rollers: they 
give full coverage and a printing quality unequalled even by many much 
larger presses. 

Every feature of the press has been designed to make it easy to pro- 
duce the finest in letterpress. You’ll appreciate such features as: built-in 
wash-up, and continuous gripper control from feed right through to 
delivery, to name a few. They add up to more saleable sheets at the end 
of every shift. And—it’s a press you'll be proud to own, 


By simply building in a rotary plate unit and its inking system, as shown 
on the left, a new concept in two-color printing was born. As users tell 
us: “Our Heidelberg two-color press gives us double the number of im- 
pressions in the same floor space as a one-color press, with the same 
manning. All this plus the low initial investment, gives us a low hourly 
cost. So much so, in fact, we can afford to use it for one-color jobs, too.” 

Now the versatility of this press is even greater. Now you can pick 
the plate to fit the job. Is a single plate form best? Run with a wrap- 
around plate on the rotary, and add a second color on the flatbed (or you 
can imprint or number on the flatbed). Have existing flat plates? Put 
them on the flatbed, and use the rotary to add a second color... at practi- 
cally no added cost. Two sizes are available: 15 x 20%” and our new 
larger size, 22 x 30%”. 


Take the proved features of our one-color press, build in a rotary unit 
for the second color, and then add a damping system for lithography 
plates — as depicted at the left. The result: one of the most versatile 
presses ever designed—a press that allows you to print 6 different ways. 
A press that prints letterpress either flatbed or rotary or both. A press 
that prints curved plates, wrap-around plates or litho plates on the cylin- 
der. A press that allows you to combine litho and letterpress printing in 
the same run. A press, in short, that will help you pick up jobs that you’ve 
had to turn away... a press that broadens your base of business — at 
minimum investment. Available in 15 x 20%”. 





COMPLETE INFORMATION IS YOURS FOR THE ASKING. SIMPLY CONTACT EITHER OF OUR MAIN OFFICES. 


ORIGINAL HEIDELBERG MAIN OFFICES 
SSSsss*_— HEIDELBERG EASTERN, INC., 73-45 Woodhaven Blvd., Glendale 27, Long Island, New York. 


Tel.: TWining 6-5500; New York City Display Room—350 Hudson Street 
HEIDELBERG WESTERN SALES CO., 1700 South Wall St., Los Angeles 15, Calif. Tel.: Richmond 9-1251 
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Financial Conference 
Draws 86 Executives 


The Sixth Financial Conference spon- 
sored by Printing Industry of America 
May 18-19 at Boston’s Kenmore Hotel 
gave 86 plant executives an opportunity to 
hear authoritative speakers tell how man- 
agement can spot and stop profit leaks. 

How to locate leaks which must be 
plugged to protect profits was the basic 
subject discussed at the opening session. 
Joseph Edwards, president of Edwards 
Brothers, Ann Arbor, Mich., recommend- 
ed use of PIA’s Managing Your Business 
manual and PIA Production PAR as divin- 
ing rods for detecting hidden leaks. 

David Bacon described Printing Indus- 
try of Nashville’s mechanical data process 
service used so far by seven member com- 
panies for more efficient compilation and 
analysis of accounting and other operating 
records. John Parks of Printing Industry of 
Pittsburgh reviewed the advantages of a 
machine accounting system which pro- 
vides more data with more economy and 
less human effort for General Press Corp., 
Tarentum, Pa. 

Harold R. Long of Kable Printing Co., 
Mount Morris, IIl., detailed his firm’s bo- 
nus plan (for executives and supervisory 
personnel) which had increased profits 
50% during the past three years. The plan 
includes a point system for rating individ- 
ual performance. Each group receives a 
specific share of the total bonus. 

Procedures for stopping the profit leaks 
were suggested by Dr. Michael Schiff, 
management consultant on financial con- 
trols and a professor at the Graduate 


PIA Atlanta Installs 
New Officers, Directors 


Printing Industry of Atlanta has in- 
stalled its 1961-62 officers. They are: John 
Butler, vice-president of John H. Harland 
Co., president; A. C. Castleberry, vice- 
president of Tucker Castleberry Printing, 
Inc., vice-president, and Theo Bean, pres- 
ident of W. R. Bean & Son, Inc., treasurer. 

Installed as directors were Doris Blank- 
enship, Dickson’s, Inc.; Milo C. Diller, M. 
C. Diller Co.; Gerald Ghertner, Cullom & 
Ghertner; Wingate Jackson of the Ruralist 
Press; George Moseley, Higgins-McArthur 
Co., and John Lundeen, American Litho- 
graph Co. 


New officers of Printing Industry of At- 
lanta are (I. to r.) Theo Bean, president of 
W. R. Bean & Son, treasurer; John Butler, 
vice-president of John H. Harland Co., 
president, and A, C. Castleberry, vice- 


president, treasurer of Tucker Castleberry 
Printing, Inc., vice-president. 





School of Business Administration, New 
York University. 

“Managers must be profit planners,” he 
said. “For that reason they must be con- 
cerned with controls. Controls suggest an 
objective as to where the company is go- 
ing. Controls suggest analyses of costs, 
why they are high, and doing something 
about it. This is managing, not just keep- 
ing score.” 

Peter Becker, Jr., president of Arrow 
Printing Co., Washington, D.C., reviewed 
the results of a two-year program for de- 
veloping a simplified method for evaluat- 
ing the dollar value of unused productivi- 
ty. He discussed equipment replacement 
programs and described a procedure for 
evaluating new equipment purchases. 


Managing money and finances for in- 
creased profits was the topic assigned to 
John G. Gerken, management consultant 
for Printing Industries Association of Los 
Angeles. He advised close attention to 
balance sheets as the heart of any "printing 
business. 

“The important thing is to make a satis- 
factory profit after cash,” he said. “Com- 
pare figures with those of a year ago every 
three months. Compare figures with those 
of last month and the same month last 
year. This will show trends and where 
changes are occurring. Have good rela- 
tions with a banker. Give him your state- 
ment every month. Ask him about making 
major commitments. If you can sell him, 
you can feel you are on the right track.” 








APPLIES LABELS TO MORE THAN 


ed pieces 


Automatically feeds, cuts, glues and attaches address labels to maga- 
zines, newspapers, tabloids, catalogs and flyers. Applies roll strip 
labels, continuous pack form labels, and tape strip labels pre-addressed 
from your plate, stencil or punched card system. Even applies cut or 
individual labels! Easily adjusted for changes in thickness of piece or 


position of label. 


CHESHIRE 


iE feted gfe]. 7 wa ge) 


The Cheshire Model C. 


Write for 
descriptive brochure 


Dept. 1A-7 


1644 N. Honore St.* Chicago 22, Ill. 
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the proofroom 


Reader Stymied; 
Is It Ungrammatical? 


Q.—This sentence is taken from a 
company report on which I recently 
worked: “The record of the last 10 
vears attests to the importance of and 
the contribution to the nation’s econo- 
my by the drug industry.” A great deal 
of time and care was lavished on the 
report and all my queries were given 
serious attention. In this case, however, 
I could not suggest a different phrasing 
acceptable to the customer, nor was I 
able to say exactly what was wrong 
with the sentence. But I am sure that 
it is ungrammatical. May I have vour 
commentr 


4.—I can understand your difficulty. 
This is one of those sentences which 
sounds worse each time you read it, 
and no simple improvement is readily 
apparent. However, there is really 
nothing grammatically wrong with it. 
If vou put commas before and and aft- 
er by, the phrases fall into place. The 
sentence is interesting because, even 
with the added punctuation, it seems 
to read awkwardly. But if you read it 
aloud, emphasizing the second of and 
by, it becomes quite pleasing stylisti- 
cally. I suspect that the sentence is an 
extract from a speech. I think it is a 
good illustration of the great advan- 
tage ot speech over the written word 
Vocal inflection can indicate shades of 
meaning that cannot even be suggested 
on paper. The converse, of course, is 
that written communication must be 
more precise since the writer has a lim- 
ited instrument with which to com- 
municate ideas 

To get back to the specific question 
there are two possible ways of rewrit- 
ing such a sentence: The record . . . 
attests to the importance of the drug 
industry and its contribution to the na- 
tion’s economy; or The record . . . at- 
tests to the drug industry's importance 
and its contribution to the nation’s 
economy. Either one, I think, would be 
an improvement over the written sen- 
tence, but certainly not over the spoken 


one. 


What Size V Does 
A “Viking” Rate? 

Q.—If you came upon a reference to 
“viking voyages to North America” 
would you query a capital v in “vik- 
ing?” I did a short time ago and was 
informed by the editor that Webster’s 
gives only the lower-case form. I 
checked and found to my amazement 
that she was right. Either I'm crazy or 
Webster's is. I can not get used to the 
small v. What do you think? 


A.—For what it’s worth, I agree. If 
vou read the Merriam-Webster defini- 
tion carefully, you will see that the 
word viking is restricted to mean a pi- 
rate or sea rover from Scandinavia. 
However, I think the word is more gen- 
erally used to mean Northmen, or 
Norsemen. In the latter sense, Leif 
Ericson was a Viking, although Web- 
ster’s calls him a Scandinavian. He may 
or may not have been a viking. The 
American College Dictionary prefers 
Viking, but gives viking as an alternate 
in the more restricted sense. Let’s say 
that Webster’s is cautious rather than 
crazy. 


Peevis Inflationis Is 
Reader's Malady 

Q.—I suppose everybody has a pet 
peeve. Mine happens to be sloppy 
punctuation; in particular, the absence 
of a comma before the appositive “or,” 
as in “The last category of social in- 
sects is known as termites or ‘white 
ants.’ ” Why can’t people be more care- 
ful about this construction? “White 
ants” is another name for termites, so 
there should be a comma before “or.” 
Am I correct? 


A.—Someday I plan to write a book 
on the care and feeding of pet peeves, 
(Peevis inflationis). They require care- 
ful handling. If vou feed them too 
much they become unmanageable. 

The appositive or is a substitute for 
also known as, and the comma is usual- 
ly required to warn the reader that only 
one thing is being described. As a sim- 
ple alternative, or has the same conno- 
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tation as either . . . or. In the example 
vou give, it is the simple alternative 
which is intended. The appositive (also 
known as) would be tautological. The 
appositive commas would be required 
if the sentence read, Termites, or 
“white ants,” constitute the last cate- 
gory of social insects. 

It is most important to make the dis- 
tinction between appositive and simple 
alternative or when substantives are 
involved. The inclusion or omission of 
commas may be the reader's only clue 
as to whether one or two things are be- 
ing discussed. Primates, or great apes, 
are often used for psychological experi- 
ments. Without the commas, the unin- 
formed reader would not know that 
primates is another name for great 
apes. Appositional adjectives do not 
always require commas, particularly 
when there is no likelihood of misun- 
derstanding the meaning, such as: Ty- 
TraNNOSaAUTUS WOdS a carnivorous or meat- 
eating dinosaur. 


This familiar typesetter’s inscription greets 
visitors in the lobby of the Royse City, 
(Tex.) American. Publisher Robert Robi- 
son had the words set in the floor tile when 
the huilding was recently remodeled. 
While laymen have been known to do a 
double-take when entering the lobby, 
printers are usually heard to ask, “Where's 
SHRDLU?” 





FOR DISTINGUISHED LETTERHEADS 





THE rPREIESTOCQCRAT OF BOND PAPERS 


For the discriminating buyer of bond 
papers there is nothing finer than 
elue-sized Lancaster Bond. It is made 
entirely from crisp, white, new cotton 
fibres. offering brightness. beauty and 
enduring strength. 

Lancaster Bond is unsurpassed too, 
for its rich and uniform cockle finish. 
Whether the letterhead is produced by 
letterpress. lithography or engraving. 
Lancaster. the “Aristocrat of Bonds.” 
will lend new beauty to the letterhead 
design and add prestige to any written 


message. 


ii iy 1 7 

Available in four colors. v/, O7 
/) 

/ 


blue. cafe. oray, buff, 


plus white. ; 


LANCASTER BOND 


by Gilbert Paper Company. Menasha. Wisconsin 





FOR A WIDE VARIETY OF OTHER USES 


) 
JJ, 
Ys 


L100 RE CONTEN 


) 
ermanent Records 


Lancaster Bond is also as “tough” as it 
s beautiful. In addition to letterheads 
velopes. use Lancaster Bond 

ever there is a demand for a paper 

with long life and the ability to with- 
stand continued handling. Its 100° 

otton fibre content assures you of a 

paper that can really take it and retain 

rilliance. This is Lancaster 


Bor 1. H f white, cockie finish, sub 20 


{SA YOUR GILBERT PAPER MERCHANT 


Gilhert Paper Company, Venasha. Wisconsin 





Southwest Litho 
Clinic in Dallas 


BY GLEN OSTER 

Emil Borak, president of the Johnston 
Printing Co., Dallas, touched a sensitive 
spot in the graphic arts industry when he 
said, “We need more and more skilled 
craftsmen. Many high school graduates 
who cannot afford to go to college would 
like to learn this business, but we do not 
take the time to train them. We don’t even 
make an attempt to interest them in the 
printing industry.” 

Mr. Borak spoke before the production 
planning section of the 11th Southwest 
Litho Clinic held in Dallas, June 16-18, 
outlining in detail the importance of pro- 
duction planning, including personnel. 

Dr. Owen L. Caskey, industrial psy- 
chologist, Fort Worth, Tex., spotlighted 
the importance of a healthy supervisory 
climate to production, costs, and _ profits. 

Ernest Lacroix of Marvin D. Evans Co., 
Ft. Worth, cautioned his listeners that al- 
though records are an important part of 
scheduling and costing a job, “don’t go 
off the deep end with a lot of record keep- 
ing that is not only costly but valueless.” 

Burke Standard of Southwest Printing 
Co., Dallas, stressed the importance of 
sales philosophy and sales training in pre- 
planning a job. Salesmen must think in 
terms of sales volume as well as high qual- 
itv sales: they must mix the two, he said 

Using a “circus” theme, the clinic was 
separated into three "_printing, 
preparation, and production planning 
with a “side show” featuring litho and al- 


“rings” 


lied products manufactured by 40 exhibi- 
ting firms 

The 1962 Southwest Litho Clinic will 
be held in Houston, according to Benjamin 
Farley, president of the Dallas Litho Club. 
In 1963 the clinic will serve as host to 
the National Association of Litho Clubs at 
Dallas. 


ANPA Production 
Conference Held 


The American Newspaper Publishers 
Association Research Institute held a pro- 
duction conference at Chicago’s Palmer 
House June 5-7 and another on offset pro- 
duction of daily newspapers on June 8. 

After opening remarks by Research In- 
stitute staff members and ANPA officials, 
members heard a discussion of the opera- 
tions at Copley Press, Inc., La Jolla, Calif., 
and a talk on the supervisor's role in labor 
relations by Donald McVay of the Pub- 
lishers Association of New York City. 

Following sessions revolved around one 
subject each. Monday afternoon, June 5, 
“Men” was the topic of discussion which 
involved use of ROP color and training of 
supervisors. 

A research session the following day 
included the subjects of offset, the Lon- 
don Mirror's new plant, production engi- 
neering, and activities at the ANPA Re- 
search Center 

That afternoon delegates at a methods 
session heard talks on new methods of hot 
metal paste-up, wire systems, Teletype- 
setter operations, short cuts to get partial 


page color, production controls and deter- 
mining small paper equipment needs. 

A machines session on the morning of 
June 7 included reports on new presses, 
typesetting machines, platemaking de- 
vices, and other equipment. It was fol- 
lowed by a photocomposition session in 
which were discussed the uses, problems, 
and methods of photocomposition. 


GAIA Annual Convention 

The Chateau Frontenac in Quebec City, 
Canada, is the site of the annual meeting 
and convention of the Canadian Graphic 
Arts Industries Association, Sept. 10-13. 
Association directors are due to arrive one 
day in advance of the opening to attend 
the annual board meeting. 


William D. Hall, FPBAA 
Research Head, Retires 


William D. Hall, director of research 
for the Folding Paper Box Association of 
America, with headquarters in Chicago, 
retired July 1. 

Mr. Hall has been in charge of the asso- 
ciation’s technical and production activi- 
ties for the past 10 years, and has served 
on various packaging committees. He 
joined the FPBAA staff in 1951. 

Mr. Hall plans to serve as a consultant 
in the production and management fields. 
He has opened an office in Elmhurst, IIL, 
to take assignments pertaining to cost re- 
duction, methods improvement, and _re- 
lated programs in the folding carton, 
packaging, and graphic arts industries. 





equipment Bx accesories 





MAKES ALL GLASS 
| SURFACES ¢ 


B 
‘ CLEAR-VIEW 
; GLASS 

CLEANER 
Spray on and wipe 
clean. Ideal for light 
tables, vacuum 
frames, etc. 16 oz. 
spray can only $1. 

ALSO: REFLECT-O-SPRAY adds new 


life to arc lamp reflectors; VAC-LUBE 
oil compounded for vacuum pumps. 








INSPECTION SAFELITES 


For negative and positive in- 
spection. DLE series can be used 
for etching ...can be supplied 
with overhead rails, water flow 
system. Available with green, 
red and white lights. 


Standard darkroom lights avail- 
able in a variety of sizes for 
table, wall or ceiling mounting. 





HALF-TONE 


DARKROOM SAFELITES 
ED 








DOT DETECTOR 


Detects im- 
perfect half- 
tone dots in 
positives or 
negatives... 
takes the 
guesswork 
out of plate- 
making. Pays 
for itself 
quickly. 


SEND FOR DESCRIPTIVE 
BULLETINS 


SAFELITES, BULLETIN A2271 
DOT DETECTOR, BULLETIN A800I 
CONTACT LAMP, BULLETIN A800! 


Gives you sharper con- 
tact prints. Its 30 volt, 
100 watt pin point light 
can be adjusted to cover 
various sized areas. 
Complete with five-step 
transformer; manual re- 
set timer. 


CONTACT 
PRINTING 
LAMP 








COMPANY, INC. 
General Office and Factory: 
__ 4110 W. Grand Ave. « Chicago 51, If. 
Sales and Service: New York * Los Angeles 


THE MODERN WAY 
TO MAKE PLATES 


No partitions—no exhaust systems. One complete compact 


nit with vacuum frame on top and carbon arc lamp 


enclosed in base. 6 sizes all described in Bulletin ASOO 


PRINTER AND LITHOGRAPHER * July, 1961 








Concluded from page 63 


How to Keep a Clean Offset Plant 


vides a place for everything and as- 
signs specific duties to every worker. 
The frequency feature must also be 
worked out. For instance, a certain set 
of housekeeping steps must become a 
part of every washup. Other steps such 
as putting away makeready tools, blan- 
kets, and, good waste sheets must be 
taken soon after every makeready. The 
floor must be cleaned of waste paper 
and the inspection table made orderly. 
All try sheets must be put with the 
waste sheets lest they get into the good 


sheets. In other words the area should 
be policed for running 

At night, other items of housekeep- 
ing are to be performed, such as clean- 


ing water buckets and washing grease 


off platforms to prevent accidents. 
Some chores should be done weekly, 
including, perhaps, going over the 
whole delivery end and gripper bars of 
each press with a vacuum brush to re- 
move powder. The inspection table, 
window sills and floor could stand some 
of this, too. No attempt is made here to 


offset... 


QUESTIONS 
AND ANSWERS 





Charles W. Latham will answer questions on offset lithography. Enclose self-addressed envelope and 
direct your inquiry to The Inland and American PRINTER and LITHOGRAPHER, 79 W. Monroe, Chicago 


WE ARE CONSIDERING air conditioning 


and would like to know more about 


ideal humidities and temperatures. 


Can vou help? 


IT IS GENERALLY ACCEPTED among re- 
search men that an R.H. of 40 is ideal 
The following listing shows why: 

4IR BELOW 40% R.H 
Good Points 


1. Less paper conditioning required 





2. Excellent drving of ink at normal 


temperature 

Bad Points 

Static troubles with paper 
Poor folding characteristics 


Expensive refrigeration required 


i 
+ 


WwW 


4: Poor conditions for comfort and 
health 
». Excessive lint on blankets 
AIR ABOVE 40% R.H 
Good Points 
1. Static troubles nonexistent 
2. Less expensive refrigeration re- 
quired 
3. Good folding characteristics 
4. Less linting troubles 
Bad Points 
1. Slower drving of ink 


2. More paper conditioning required 
3. Humidification required in winter 
4. Condensation problems in winter 

Forty per cent R.H. is a good com- 
promise because at this point static 
ceases to be a problem, health and 
comfort conditions are good, and ink 
drying is normal. Of course, the refrig- 
eration required to maintain this con- 
dition is considerably greater than that 
required for 50% R.H. 

Many plants decide upon 50% R.H. 
because of the cost of installing and 
operating the refrigeration part of the 
air-conditioning system. This, of course 
calls for more paper conditioning and 
causes ink to drv more slowly. Every 
prospective purchaser of equipment 
should weigh these effects carefully, 
then make his own decision. Have the 
air-conditioning engineer submit two 
quotations and decide whether or not 
the savings will balance the difference 
in plant operation. 

When figuring the horsepower o1 
tonnage of refrigeration required to re- 
duce humidity to 40% R.H. on a hot 
humid day, much depends upon the 
temperature inside the plant. R.H., or 
relative humidity, is a term used to spe 
cify the degree of air saturation by 
moisture. When we say 50% R.H. it 
means that the air is 50% saturated. In 
other words the air is holding in sus- 
pension one half the amount of wate: 
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list all of the things that are to be done, 
just enough of them to give an idea of 
what is meant. Perhaps a sweeper will 
push-broom the floor once a day, a win- 
dow washer will take care of the win- 
dows two or three times a year, and 
light fixtures will be cleaned periodic- 
ally. No set of rules will fit all plants. 
The point is that a clean and orderly 
plant will be more pleasant to work in, 
more healthful, have fewer accidents, 
and should turn out better quality 
work efficiently and profitably. 


that it is capable of holding at its pres- 
ent temperature. 

Warm air is capable of holding more 
moisture than cool air, so when we in- 
crease temperature we decrease R.H. 
and vice versa. If a given volume of air 
at 75°F had a relative humidity of 50% 
and the temperature was increased to 
85°F, the R.H. would drop consider- 
ably. In other words 40% R.H. is much 
cheaper to maintain in the summer if 
the temperature is allowed to rise to 
85°F. So be sure to take temperature 
into consideration when drawing up 
the conditions desired in vour air-con- 
ditioned plant. 

A poorly designed air-conditioning 
system or one that is intended mainly 
for restaurants, theaters, stores, etc. 
will not have the controls needed in a 
lithographing plant. Such systems are 
intended for bodily comfort. They con- 
trol temperature as their main function 
and humidity as a secondary function. 
So if an attempt is made, with this ma- 
chine, to lower humidity to 40% R.H.., 
the area will probably be uncomfort- 
ably cool. If the machine is designed 
so that its main function is humidity 
control, more moisture condensing is 
accomplished and less air cooling. 

In fact, it should be possible, in a 
properly designed machine to put some 
of the compress, or heat, back into the 
air as it leaves the machine. With a unit 
of this type, both R.H. and tempera- 
ture can be controlled to any reason- 
able desired point. One factor does not 
have to be pushed to an undesirable 
degree to get what is wanted in the 
other. 

When considering air conditioning 
for vour plant, be sure to consult a firm 
that specializes in industrial installa- 
tions. Do not go to engineers that have 
only restaurant and hotel experience, 
or you might wind up with equipment 
that requires you to fire up your steam 
boilers in the summer time. 





4 IDEAS FOR NOVEL ADVERTISING SPECIALTIES YOU CAN 
PRINT AND SELL...NEW FREE BOOKLET SHOWS YOU HOW 





BUSINESS 
GREETING CARDS 


MIXED DRINK TAGS 
that liquor stores, 
distributors, and 
restaurants will want 
you to imprint with 
their advertising. These 


rive you many 
opportunities SCR 
for big printing 

orders and reorders. A 


> Gtahl 
Profitable 
em 


ployment ersary cards, birthday 
to insurance policyholders, ‘‘Mother’s Day’ 


. cards for many b 
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TELESCHEDULE PADS 
na otl r loc 
Vili Want 


them 
is TV watchers jot down 
me and station of 


favorite shows. 


am wy yn 


These new printed “sales tools’? can be Monsa nto 

created for many local or regional busi- 

nesses, printed attractively on quality, MONSANTO CHEMICAL COMPANY 

fine papers available from mills that ORGANIC CHEMICALS DIVISION 

; : = DEPARTMENT 2784-B «ST. LOUIS 66, MO. 
size their paper stocks with Monsanto ° ” iis 
MERSIZE®. Please send me: ‘‘New Design Uses for Fine Printing Papers’’ 
Get all the details about 16 profitable Name__ - — as 
printed specialty ideas, illustrated in a Company 

free 10-page booklet. Mail the handy Street 

coupon today : City Zone____ State 
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next month 


in Printer and Lithographer 


The August sun will beat down unmer- 
cifully everywhere except in northern- 
most climes, so it will be a good time 
for you to curl up in the nearest ham- 
mock with our August issue. It'll be 
full of entertaining and money-making 
ideas. 


Thermography is an old process but 
not always used to full advantage in 
most printing plants. Here’s the why 
and how of it. 


Gravure is rising fast in the printing 
industry today. Here’s the story of 
where and how it is making such rapid 
strides. 


What special processes can you use 
best in your plant? Silk screen? Collo- 
type? Or what? You can use some of 
them to good advantage as adjuncts 
to letterpress or offset. 


Lightweight papers are a boon to the 


direct-mail industry, now that postage 
rates are so much higher. Here’s the 
story on how to handle lightweight 
papers. 


Do your offset pressmen understand 
how to do preventive maintenance 
work on your presses? Chas. W. Lath- 
am will outline a program. 


What's the status of magnetic ink 
printing these days? Here’s an up-to- 
date report on it. 


The Printing Sale I'll Never Forget se- 
ries will feature the case of a $50,000 
catalog that got lost in a suit box for 
four years. 


The series on Management Aids for 
Small Printers and Lithographers will 
feature an article by M. D. Binford. 


Don’t miss the 20 departments. They’‘re 
loaded with good ideas! 
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Marketing the QUALITY Image 


AMERICAN-STANDARD knows well the importance of projecting a 
corporate image of quality. The simple, functional perfection of the 
famous company's products is repeated in the handsome simplicity of 
its letterhead on Strathmore paper. The crisp, substantial feel of the 
paper adds to the quality image, projects it in every letter. 

Hundreds of famous firms have made a similar discovery: it is false 
economy to use paper less expressive, less impressive than Strathmore. 


<x STRATHMO 


MAKERS OF FINE PAPERS 
Strathmore Paper Co., West Springfield, Mass. 
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JULY 
International Graphic Arts Education Associa- 
tion, annual conference on printing education, 
Ferris Institute, Big Rapids, Mich., July 30- 
Aug. 4. 


AUGUST 

International Printers Supply Salesmen’s 
Guild, annual meeting, Palmer House, Chicago, 
Aug. 5-6. 

Southern Newspaper Publishers Association, 
Mechanical Conference (Eastern Div.), Dinkler 
Plaza Hotel, Atlanta, Ga., Aug. 6-8. 

International Association of Printing House 
Craftsmen, annual convention, Palmer House, 
Chicago, Aug. 6-9. 

Technical Association of the Pulp and Paper 
Industry, annual testing conference, Queen Eliz 
abeth Hotel, Montreal, Quebec, Canada, Aug 
15-18. 


SEPTEMBER 

Pacific Newspaper Mechanical Conference, 
Jack Tarr Hotel, San Francisco, Sept. 8-10 

Mid-American Newspaper Mechanical Confer 
ence, Muehlebach Hotel, Kansas City, Mo., 
Sept. 8-10. 

Canadian Graphic Arts Industries Associa- 
tion, annual convention, Chateau Frontenac, 
Quebec, Canada, Sept. 10-13. 

Packaging Machinery Manufacturers Institute 
annual meeting, the Homestead, Hot Springs, 
Va., Sept. 14-16. 

National Association of Photo-Lithographers, 
annual meeting, Hotel Commodore, New York 
City, Sept. 27-30 

Screen Process Printing Association, annual 
management conference, King Edward Hotel, 
Toronto, Canada, Sept. 28-30. 


OCTOBER 

International Association of Electrotypers & 
Stereotypers, 64th annual convention, Shoreham 
Hotel, Washington, D.C., Oct. 2-5. 

International Typographic Composition Asso 
ciation, 1961 convention, Queen Elizabeth Hotel 
Montreal, Canada, Oct. 4-7. 

Mail Advertising Service Association, 40th an 
nual convention, Statler-Hilton Hotel, New York 
City, Oct. 6-9. 

Printing Industry of America, 75th annual 
convention, Hilton Hotel, Pittsburgh, Oct. 9-14. 

National Printing Equipment Association, an- 
nual meeting, Pittsburgh Hilton Hotel, Pitts 
burgh, Oct. 10-11. 

Trade Binders Section of PIA, meeting, Hil 
ton Hotel, Pittsburgh, Oct. 12-13. 

New England Newspaper Mechanical Confer 
ence, Statler-Hilton Hotel, Boston, Oct. 14-15 

National Metal Decorators, annual conven 
tion, Sheraton-Chicago, Chicago, Oct. 16-19 

National Safety Council, Printing and Pub 
lishing, and Pulp and Paper Sections, industrial 
sessions during 1961 National Safety Congress, 
Conrad Hilton Hotel, Chicago, Oct. 16-20. 

Packaging Institute, National Packaging Fo 
rum, Biltmore Hotel, New York City, Oct. 18 
7 

New England Newspaper Mechanical Confer 
ence, Statler Hilton Hotel, Boston, Oct. 21-22 

National Paper Trade Association, fall conven 
tion and paper show, Conrad Hilton Hotel, Chi 
cago, Oct. 22-25. 

American Photoengravers Association, annual 
convention, Pittsburgh Hilton Hotel, Pittsburgh, 
Oct. 23-25. 

National Business Forms Associates, annual 
convention, Americana Hotel, Bal Harbour, Fla., 
Oct. 23-25. 

Book Manufacturers Institute, convention, 
Boca Raton Hotel and Club, Boca Raton, Fla., 
Oct. 25-28. 

Rocky Mountain Mechanical Conference, 
Brown Palace Hotel, Denver, Oct. 27-29 


NOVEMBER 
Graphic Arts Association of Wisconsin, March 
of Progress conference and exhibit, Arena and 
Auditorium, Milwaukee, Nov. 9-11. 



























































Chicago Is Leading 
Center of Printing 


(Concluded from page 55) 

the world’s largest manufacturers of all 
kinds of presses and cutters and creas- 
ers. Chicago boasts also of Vandercook 
& Sons, probably the world’s largest 
manufacturer of proof presses. Among 
other world-famous companies is the 
Ludlow Typograph Co. 

Chicago abounds in companies that 
manufacture rollers, ink, and cameras; 
and it has many dealer firms that 
supply paper, ink, equipment, and ma- 
terials of all kinds. 

Also, Chicago is the home of a num- 
ber of publications pertaining to the 
graphic arts and to related fields. 
Among these are Graphic Arts Month- 
ly, THe INLAND AND AMERICAN PRINT- 
ER AND LITHOGRAPHER, Printing Views, 
Advertising Age, Advertiser's Digest, 
Industrial Marketing, Advertising Re- 
quirements, Graphic Arts Buyer, Medi- 
ascope, American Box Maker, Fibre 
Containers, Packaging Parade, Paper 
Film and Foil Converter, American Pa- 
per Merchant, Paper Industry, Photo- 
engravers Bulletin, 
Publishers’ Auxiliary. 
As befits a printing center, a number 
ot graphic arts associations are active 
in Chicago, where three of them have 
their national headquarters. They are 


Screenings, and 


the American Photoengravers Associa- 


Candidates for International Craftsmen’s 
board of governors include Charles C. 
Wene, Sr. of Chicago, Louis Van Hanswyk 
of New York City, Fred J. Oglebay of 
Austin, Tex., and J. Ernest Ducharme of 
the Minneapolis-St. Paul area. Election of 
three new governors will take place at the 
International Craftsmen’s convention in 
Chicago Aug. 6-9. 






L. Van Hanswyk 








d 


Fred J. Oglebay J. E. Ducharme 


tion, Folding Paper Box Association of 
America, and Screen Process Printing 
Association. 

Printing Industry of Illinois, Inc., 
an affiliate of Printing Industry of 
America, Inc., is the organization rep- 
resenting management in Chicago and 
Illinois. It furnishes services pertaining 
to financing, cost-finding, labor rela- 
tions, and many other management 
subjects. Associated with Printing In- 
dustry of Illinois are Employing Print- 
ers’ Association of Illinois, the Franklin 
Association of Chicago, Chicago Li- 
thographer’s Association, Illinois Asso- 
ciation of Young Printing Executives, 
and Chicago Typographers Assn. In 
addition to its functions, the Printing 
Industry of Illinois sponsors education- 
al courses in paper and printing sub- 
jects for persons connected with print- 
ing plants, advertising agencies, etc. 


One of the most active groups is the 
Chicago Club of Printing House 
Craftsmen, host in 1961 to the annual 
convention of the International Associ- 
ation of Printing House Craftsmen. 
With a membership close to 1,000, the 
Chicago Club is probably the biggest 
in the International. It has excellent 
monthly educational meetings and so- 
cial programs throughout the year. 

Much more could be written about 
Chicago as the printing center, but 
space does not permit. The training of 
young people for the industry at the 
Chicago Lithographic Institute and the 
many vocational and public high 
schools should not be overlooked. Also, 
the research work that goes on at the 
Lithographic Technical Foundation 
is nationally recognized. Yes, there is 
much that goes on in Chicago to make 
it the printing center of the world. 
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Finest quality reproduction over the full range 
of copy is yours with GRANEKOTE PLATES 


It’s a fact: a grained plate gives you 
better quality offset reproduction. 
And with Granekote’s mechanically 
grained surface you can get highest 
quality over the full range of copy, 
from the heaviest solids down to 
the finest highlights. 

With Granekote you get full rich- 
ness and depth of color, even with 
wide range of copy all on the same 
plate, because its “reservoir action” 
gives it a natural ink-water balance 


and makes it easier to establish 
and maintain the balance during the 
press run. 

But the proof is on the press. 
Compare and see how Granekote 
packaged presensitized plates will 
give you the high quality and sharp- 
ness that will keep your customers 
coming back. 

For more information on Grane- 
kote plates and a free lithographer’s 
glass, send in the coupon today. 


Manufacturers of Graphic Arts Supplies 


=T@)@ 4015 1-20)\ 1 DN i 65562 cose kes 


CORPORATION 


2 Ashburton Avenue, 


Yonkers, New York 
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Please send me more information about Granekote | 
plates and my free lithographers glass. C7 ! 

| 

. .Size offset presses | 

| 

IN orig 2005 4-A lee ORS MELE Xie Wee O6 eee aah eee | 
| 

ES ea. ig ie banda OYOLE Ere wR ele Sia WanGlale Sretarels i 
! 

PS REE Le See ee CEO ET OLE TERETE ee I 
i 

DO soccer ele tienen eaes i wt ciedune t 
ee ee ee ee ee ee ee ee ee ee ee — 


PRINTER AND LITHOGRAPHER * July, 1961 115 











“i 


infighting Between Paper 
Producers, Publishers 
NEWSPRINT—Producers, Publishers, 
and Political Pressures, by L. Ethan 
Ellis. $7.85 

{ more descriptive subtitle for this 
book might be “Papermakers and Pub- 
lishers and How Thev’ve Gouged Each 
Other.” It is a fascinating study of how 
and out of the halls 
of Congress, have managed to violate 


the two groups, ll 


the law of supply and demand and oc- 
casionally one or two others. The book 
details continual investigations by Con- 
gress and the Fe deral Trade Commis- 
sion into charges of price fixing on the 
part of newsprint producers. It also de- 
scribes the constant lobbying pressure 
of the American Newspaper Publishers 
Association to have Newsprint prices 
lowered 

The argument of the ANPA general- 
lv has been that prices have been 
rigged, restraining free trade and, by 
excessive cost, limiting the free press 
Newsprint producers have claimed no 
such thing has happened, that the mar- 
ket causes price similarities without 
agreements among the manufacturers 
FTC and Congressional findings have 
varied, but the struggle has continued 

Mr. Ellis, history protessor at Rut- 
gers University, traces the subject from 
1937 to 1958, following an earlier vol 
ume,: Print Paper Pendulum 
ISTS to 1937 


whic h 


1 
covers the vears 


Historical Subjects 

Shown in Line Drawings 

ART ARCHIVES, compiled by Harry Big 
low Coffin 
More than 500 line illustrations, all 

be reproduced without 


99.39 


charge, are presented on coated stock 
Che plastic spiral binding 
permits the book to lie flat when it is 
opened, making it easy to photograph 
its pages 

Most of the illustrations are of a his 
torical nature 
Forum to portraits of Civil 
War generals. The book is divided by 


subject matter into four sections, “An 


ranging trom scenes ot 


17 


cient World,” “Medieval & Renaissance 
World, World Since 1600.” and 
North America 

Che book has a 


for eacl drawing 


cross-reference index 
For example, there 
Battle of” and 


Crecy 


Battle of Crecy 


is a listing for 


rif PRINTE! 





\\\/Aime efoto) .¢> 


FOR THE 


‘e)gianc-ia 





Orders accompanied by 


check or money order for 
any book reviewed in this 
department may be sent to 
The Inland and American 


Printer and _ Lithographer 


Book Department, 79 W. 


Monroe St., Chicago 3. 


How to Give Written 
Directions Clearly 
HOW TO COMMUNICATE POLICIES AND 
INSTRUCTIONS by Joseph D. Cooper 
$15.10 

This is an instruction book on how 
to give instructions, and a good one. In 
almost 350 pages it discusses formulat 
ing and presenting organizational poli- 
cies, making training manuals, devis- 
ing instructions for the operation of 
equipment, and a number of other com- 
munications problems 

The book emphasizes the importance 
of clear and simplified presentations, 
and with samples shows how policies 
and instructions can be presented ef 
fectively and attractively. It is a useful 
handbook for anyone involved in in 
dustrial communications 


Proofreading Conference 
Proceedings Reported 


PROCEEDINGS OF THE CONFERENCE ON 
SELECTION AND TRAINING OF PROOT 
READERS. $15.35 

This is a 94-page report of the con 
ference held Dec. 1-2, 1960, in New 
York City to study ways to improve re 
cruitment and training of proofreaders 
and to encourage qualified people to 
enter the field. Discussions and talks 
reported were concerned with the du 
ties of proofreaders, methods of im 
proving productivity, ways of recruit 
ing personnel, means of testing their 
aptitude, and use of tape recording 
equipment in proofreading 

The Education and the Research and 
Engineering Councils of the Graphic 
Arts Industry sponsored the meeting. 
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Monsen Typographers 
Publish Type Library 

A two-volume typography library, 
showing more than 1,000 complete 
type styles, has been published by 
Monsen Typographers, Inc., Chicago. 

Under development for nearly five 
years, the two-volume (1,510 page) li- 
brary is completely correlated and 
cross-indexed according to type family, 
type face and number. In addition to 
types for English composition, the vol- 
umes contain faces for both Russian, 
Greek and Hebrew languages, as well 
as accent marks for most modern for- 
eign languages. Numerals, borders, 
edging and auxiliary typographic sym- 
bols also are included. 

A complete alphabet for each type 
face in all sizes and styles makes it pos- 
sible to trace each letter for exact spac- 
ing. In addition, a type scaling system 
is printed on each page to speed copy 
fitting. To aid selection of type on “col- 
or” values, text matter is set in each 
type face in copy blocks set solid, and 
with l-point or 2-point leading. 

Developed as a free service for Mon- 
sen customers, the book also has been 
prepared in limited edition, available 
at $200 a set from Monsen Typogra- 
phers, Inc., 22 E. Illinois St., Chicago. 

A one-volume West Coast edition, 
containing 500 type specimens is avail- 
able from the firm’s Los Angeles 
branch, 960 W. 12th St., Los Angeles 
15, Calif. 


Vonse n Typographe rs two-t olume typog- 
raphy library shows more than 1,000 type 
styles in complete alphabets. 

















PERFECTION 


PAYS OFF FOR YOU 


To assure better production and easier print- 
ing of gummed labels, use Perfection Flat 
Gummed Paper. 


PERFECTION can be fed on automatic presses 
as easily and virtually as fast as ungummed 
papers. You can even print on the gummed 
side. Both paper and gumming are quality 
controlled by laboratory testing to prevent 
curling, caking or blocking. 


Make sure your customers keep coming back 
when they want a job printed on gummed 
paper. Specify PERFECTION®. Call or write PERFECTION 
for our sample book showing the many grades, 
finishes and colors available. Consult Walden’s 
‘Paper Catalog” for complete list of distributors. 


Ask about our newest gummed label paper 


oe aoe , PAPER 
Gurlront ae 


COMPANY 


PHILADELPHIA 15, PENNSYLVANIA 


Branch Factories: INDIANAPOLIS, IND. « NEWARK, CALIF 
Sales Offices 
ATLANTA « CHICAGO e« CLEVELAND « DALLAS 
KANSAS CITY « LOS ANGELES « NEW ENGLAND 
NEW YORK « SAN FRANCISCO 
SYRACUSE 


GUMMED PAPERS 
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Detail Work— 


Q.—I VE SOLD printing for many vears 
and think I'm a good salesman. But the 
detail work involved is getting me 
down. I dislike details and would rath- 
er get out and sell, but I can’t count on 
people at the plant to handle details. 
What do vou sav?—Boccep Down 


4.—WELL, BOGGED DOWN, for a printing 
salesman, handling details is unavoid- 
able, so he handles them promptly, ac- 
curately, and without lost time. In 


briet, that’s my answer 


Bane of Salesman’s Life 


er. You realize, of course, that to him 
you are the printer. He looks to you fon 
proper handling of his order and tor 
knowledge of what is happening to it 
in the shop. If you can't give him the 
information he wants, his confidence in 
you will take a nose dive. 

Having this information at vour fin- 
gertips, by following the progress of 
your orders in the shop, need not be 
discouraging and time-consuming—if 
you use your head. Here are a few 
pointers: 


= listoaalslemomeriialle 


I suggest vou realize that at its very 
best selling printing calls for the han- 
dling of details. I would add that in- 
ability to handle details will defeat 
even the best printing salesman 

[his is not to say that a liking for 
detail work will make you a successful 
salesman. The typical good salesman 
n anv field dislikes detail work, but he 
has, nevertheless, learned to conquet 
it 

If vou dislike detail work strongly 
enough, you may be driven to selling 
off-the-shelf merchandise like nuts and 
bolts. Your onlv details then would 
consist of quoting from a price sheet, 
writing orders, and checking later for 
delivery of the proper items at correct 
prices, on the agreed-on date 

Printing is different. The printing 
job is comprised of a number of details 
-thousands of pieces of type, a pile of 
engravings or negatives, inks, and pa- 
pers—all of which add up to a result 
greater than the sum of the parts 
Someone must assemble all of these 
pieces. Most of the work falls to the 
printing shop but the salesman can not 
es ipe his share 
I know of one 
vho would turn in an order minus the 


Some salesmen try 


quantity—not because it hadn't been 
determined, but because he had for- 
gotten to ask the customer 

[he most dangerous place to try and 


escape details is in front of the custom- 


your shop people. If you have a re- 
liable scheduler, leave that part of the 
job in his hands and forget it. If you 
have a shipping clerk that occasionally 
goofs, give him your attention. 

1. Be prompt and forthright with 
detail chores such as getting purchase 
orders, making certain proofs are in- 
itialed, warning customers of rising al- 
teration costs, etc. The time spent han- 
dling these promptly and correctly is 
nothing compared to the time you'll 
spend later on. 





CONTINUED & 











This is another in the series of humorous, promotional cards pre- 
pared by Hub Mail, Boston direct-mail printing firm. Drawings 
appear on pages 1 and 3, page 2 is blank, and page 4 lists the 


firm's various services, such as printing, addressing, multigraph- 


ing, mailing, typing, etc 


1. Don't be a plumber who forgets 
his tools. Get all the necessary informa- 
tion correctly from the customer. Then, 
while it’s fresh in your mind, analyze 
it and transmit it clearly and accurately 
to your shop. If your customer can’t 
give you all the data at the moment, 
make a memo to check with him soon. 

2. Work for centralized production 
control. Jobs go through quicker when 
production controls and scheduling are 
handled by shop personnel familiar 
with both you and your customer. (See 
Liaison,” 
Salesmen’s Clinic, January, 1961 

3. Don’t worry about needless de 
tails; concentrate on those that need 
your attention. For one thing, know 


“Close Customer-Salesman 
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5. Organize your follow-through. 
Since your customer expects you to 
know where his job is, organize it into 
its major stages and keep track of it 
that Way. Remember, your customer is 
not so much interested in whether the 
job has gone from the camera to the 
stripper as he is in your promise of Van 
Dykes by the 10th. Make sure you're 
not bogged down in so much detail you 
can't answer his major questions. 

6. Don't hang onto needless detail 
work, even while you're griping about 
it. If you are doing work that should 
be assigned to others, could it be that 
you feel it makes you more important, 
or, even worse, that it excuses you from 
not getting out and selling printing? 





Here are printers’ helps 


available to you at no cost 


| You probably have no idea how many 
standard envelopes there are and how 
helpful they can be to you. Get this chart 
from United States Envelope Co. to find out. 
? 101 Stik-Triks with Kleen-Stik shows 101 
ways Kleen-Stik adhesive stock can and 
has been used. Get this book for new dis- 
play and labeling ideas. 
3 Need something better in a small offset 
press? Send for Davidson's booklet on 
its Dualith 500 and its brochure on the Dual- 
Lith model 233. 
Lithographers, here’s a free and valuable 
4 catalog of Lith-Kem-Ko platemaking and 
press chemicals with instructions on their use 
from Litho Chemical and Supply Co. 
5 Get this portfolio of letterhead designs 
from Parsons Paper Division of National 
Vulcanized Fibre Co. and see how good 
looking letterheads can be. 
A two-color folder from nuArc Co., Inc. 
6 presents vital information on its line of 
flip-top platemakers available in six sizes, 
13x20 to 43x52 inches. 
7 Let International Paper Co. send you 
information and samples of Saratoga 
coated book and coated cover bristol, and 
Springhill coated cover bristol. 
8 lf you need faster, better composition, 
let Intertype Co. send you this booklet 
on the Fotosetter, its photographic line com- 
posing machine. 
9 Lithographers help yourself to this in- 
formative brochure on the high-quality, 
easy-to-handle Type S presensitized plate 


! The ATF Chief, 20x26 offset press, prints 
two colors at speeds up to 17,000 iph. 

Send today for this product bulletin from 

American Type Founders. 

14 Full specifications on ink conditioners, 
dryers, and additives are yours for the 

asking from the Central Compounding Co. 

Just circle this number on the coupon. 

| Lawson Co. is offering a new 16-page, 
two-color brochure telling all about the 

complete Pacemaker line of Lawson Hydraulic 

Clamp Cutters. It gives all details. 

16 Here’s news for composing rooms from 
Challenge Machinery Co. It is offering 

free a catalog on its composing room equip- 

ment and one on its proof presses. 

17 Nolan Corp. is offering a 20-page, two- 
color booklet on its complete line of re- 

melt, stereotype, electrotype, and combina- 

tion furnaces. 

| Here are two handsome brochures from 
Eastern Fine Paper and Pulp Division of 

Standard Packaging Corp., on its Atlantic 

opaque and bond papers. 

19 Get these folders giving full information 
on Southworth’s new power corner cut- 

ter, power punch, envelope press, lift table, 

and skid turner. 

20 Here’s a portfolio of full-color samples 
of printing on Riegel Paper Corp.'s Caro- 

lina coated paper. Riegel also has a swatch 

book of Jersey bristol and cover stocks. 


? Printers, Puglisi-Dutro, Inc. would like to 

send you this striking booklet giving 
the details on its Speedflex offset and letter- 
press web rotary presses. 


?? You'll be amazed to see the letterhead 
designs that can be made from typo- 
graphic ornaments. To find out, get this fold¥ 
er from Hammermiil Paper Co. 
A kit from Anaconda Aluminum Co. dis- 
23 cusses foil lithography and art prepara- 
tion for it, and includes sample jobs on An- 
altith precoated aluminum foil stock. 
? A four-color booklet with all the data on 
Royal Zenith’s single-color model 23 and 
25 offset presses and a brochure on its Pivano 
cutters is your free. 
? Let National Cash Regist 
a folder showing how you can do away 
with carbon paper forever. Also a sample kit 
of paper that makes copies without carbon. 





Co. send you 


26 Ludlow Papers, Inc. is offering two fold- 

ers with samples enclosed of its Eleet 

“Dot-Gummed” label papers and its Old Tav- 

ern gold and platinum papers. 

27 Get this 12-page catalog for information 
on the latest model air motors, compres- 

sors, and pumps. It is offered free by the 

Gast Manufacturing Co. 

? Find out about the new Miller W-22 web 

offset press with speeds up to 20,000 
1712x222 sheets per hour. Get this booklet 
for full details. 

See how good printing can be on a whiter 
29 lightweight paper. Get these samples of 
Fletcher Paper Co.’s 12* Alpenopake printed 
in two and four colors. 
30 E. W. Blatchford Co. is offering a cata- 

log on its time-saving, honeycomb-base 
plate mounting system plus informative book- 
lets on type metals. 

Important news for the camera depart- 
31 ment is contained in Chemco Photoprod- 
ucts Co.’s folders on its Marathon and Olym- 
pian roll film cameras. 

“Static Can Be Fun!” Simco Co. has a 
32 unique do it yourself static experiment 
kit explaining static and showing the Simco 
products to eliminate it. 

If you make one-time carbon interleaved 
33 business forms, Frye Manufacturing 
would like to send you this report on its line 
of carbon papers. 


Here’s a swatch book of English finish 
34 and eggshell letterpress papers plus two 


printed samples of offset stock from New 
York and Pennsylvania Co. 
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Sram: 3M. Please send me, without cost or obligation, material described under the key numbers !| have circled below: 


10 Brown-Bridge Mills has sample booklets 12 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 
on its flat-as-c-pancake white and col- 26 27 28 29 30 31 32 33 34 35 36 37 38 39 40 41 42 43 44 45 46 47 48 49 50 


ored gummed papers and one on its Strip 
Tac pressure-sensitive label papers. 51 52 53 54 55 56 57 58 59 60 61 62 63 64 65 66 67 68 69 70 71 72 73 74 75 
76 77 78 


Want to make your next letterhead work 
I harder for you? Get this spiral-bound 
book of design tips and samples from Ham- 


My Name ___ ___. Title or position___ 


Company —— 





mermill Paper Co. 


On ee 





1? Do your customers demand top-quality 
color work. To make life easier get this 
brochure on the Durst G-139 process color 
separator for transparency work. 


OUR COMPANY prints by [] Letterpress [] Offset [] Gravure [] Flexography ([] Silk Screen 


OUR WORK is [_] Job ptg. [_] Magazine or book [] Newspaper [_] Specialty (Pls. name) => 
[] 1te9 [] 10to 19 [] 20to 49 [] 50t0 99 [] 100 or more 


Her expire 


OUR EMPLOYEES number 





35 Orteb Machinery Co. wants to show you 
how its ink agitators work and pass on 
the glowing comments of some of the nation’s 
largest printing firms about Orteb agitators. 
3 Offset printers, Miller Printing Machin- 
ery Co. would like to send you detailed 
information on its single-color and two-color 
perfector 23x36 offset presses. 
"9 Speed up work in the bindery. Find out 


3] 


er. It's completely mechanical and can as- 


about the new Rosback signature insert- 


semble from two to six signatures. 


| To find ovt how you can save time and 
- money on composition while you boost 
quality, send for Mergenthaler Linotype’s book- 
let on the Linofilm photocomposition system. 


2 © letterpress printers, Printing Machinery 
~ * Co. will send you a booklet showing the 
advantages of its Sterling Toggle Hook and 


Base makeup system. 


+ 0 HCM Corp. has a handsome broadside 

on its Champion two-color offset press 
and « booklet showing the work and giving 
details on the Vario-Klischograph engraver. 


aq if you use gummed papers, you'll want 
4 Gummed Products Co.’s booklets of sam- 
ples and specifications on Trojan 3D and Tro- 
Mork white and colored gummed papers. 


4 9 Now’s the time to solve numbering prob- 
4 lems with the new Wm. A. Force & Co. 
1000 SFM Universal Rotary Numbering Heod 
System. Send for 48-page handbook today. 
4% Pletemakers, be sure you get this nuArc 
+2 bulletin on its revolutionary dual-purpose 
table. It’s a line-up and a register-and-repeat 


table, available in three sizes. 


4 4 Get these two swatch books on the new 
“t“? Finch offset and Finch Quik Dry vellum 
finish offset papers plus a bridge score pad 
from Finch, Pruyn and Co. 


4 5 Hewlett-Packard Co. has two important 
~ bulletins for magnetic ink printers. They 
describe the firm's direct-reading magnetic 
ink tester. 


« ¢ You can hove this free booklet telling 
GO how to take care of rollers and what 
happens to them if you don’t, compliments of 
ideal Roller and Manufacturing Co. 


~» A must for the darkroom is this folder 
4] on halftone screening without a camera 
by means of the R. W. Borrowdale Co.’s Fu- 


ture-Foto vacuum frame. 


The Inland and American 


Printer and Lithographer 
79 West Monroe Street 


Chicago 3, Illinois 


48 Lithographers, let the Kendall Co. show 

you how to make life easier by sending 
you catalog sheets of its wipes, litho-pads, 
and cheesecloth. 


49 Help solve your bindery problems. Get 

these catalogs on the Cleveland line of 
folders and the McCain Saddle-Matic stitcher 
from Dexter Co. 
5 Vulcan Rubber Products Div. of Reeves 

Brothers, Inc. has a booklet on offset 
blankets. It contains mostly material pub- 
lished in the trade press. 


5 A full-color 32-page booklet describes 

blanket-to-blanket perfecting web offset 
printing in general and the Miehle web offset 
perfecting press in particular. 


5? Get kits with printed samples of Eagle A 
coupon and Trojan bond plus a chart 
showing the right paper for every job. Free 
from American Writing Paper Corp. 


5 Printers, send for this folder describing 
Hot Spot’s valuable carbonizing service 
that can provide business forms with as many 


as 14 clear, clean copies. 


54 To help solve your bindery problems get 
Challenge’s paper cutter catalog plus 
brochures on its 30'2-inch Champion cutter and 
Fold-Master folders. 


5 Find out about the automatic return To 
& Fro Justrite envelope to save mailing 
costs and man hours. Information available 


from Northern States Envelope Co 


56 Web printers get these data-filled man- 
vals on Stanford Engineering Co.’s web 
guide equipment, doctor machines, and turret- 
type unwinds and rewinds. 
57 if imprinting is an important part of your 
business, be sure you get this dato-filled 
folder on the Multipress from B. Verner & 
Co., Inc. 


Here’s a broadside on the Cyclomatic 
58 four-cycle scrap handling and baling sys- 
tem from Balemaster Division of East Chicago 
Machine Tool Corp. 


You can get full-color proofs direct from 
59 your negatives with the new 3M Color 
Key from Minnesota Mining and Manufactur- 
ing Co. Circle this number for details. 


0 The Cottrell Co. has information on fast 
6 flexible web offset presses, the 2234x38- 


inch press and the Vanguard perfecting news- 


paper press. 














61 Get this striking 12-page booklet for de- 

rapid, 
typesetting with the ATF Typesetter from 
American Type Founders. 


tails on low-cost photographic 


6 To speed production, find out about the 

J. E. Doyle Co. sheet cleaner that cleans 
sheets or webs on the press, and about Stati- 
kil static eliminator. 


6 Here’s a large sample booklet from Ne- 

koosa-Edwards Paper Co. showing color 
printing on paper of different colors, weights, 
and finishes. Get it today. 


64 “The Linotype Line” is the title of a Mer- 
genthaler Linotype Co. catalog, describ- 

ing all machines available from Mergenthaler 

including the Linotypes and Linofilms. 


6 Learn the Japanese art of Origami, or 

making objects out of folded paper. These 
ad reprints show you how. They also describe 
Brown’s Nibroc offset paper. 


6 Kenro Graphics is offering a folder that 
gives the details on its Vertical 18 and 
Vertical 24 cameras. It also lists available 


accessories 


67 If you want better, clearer printing, let 
the Chalmers Chemical Co. tell you about 
its Phenoid instantaneous and nonflammable 


type cleaners. 


6 It’s magic the way errors can be erased 

with Gilbert Paper Co.’s Superase bond 
with 25% new cotton fibre. Send for this spe- 
cial test kit. 


69 Binderies, get these product bulletins on 


Thomas Collators’ bindery equipment 
line, including the Rotomatic collator and port- 


able stapler. 


7 For more speed, accuracy, and economy 
in your bindery get this data on Nygren- 

Dahly’s multiple-spindle paper drill and 26- 

inch feeder-perforator-jogger. 

7| Is mailing a big item in your plant? 
Find out about Cheshire’s Rotary Head 

Model C automatic mass labeling machine for 

publications, flyers, etc. 


7 Full information on a check imprinting 

and numbering press that meets ABA spe- 
cifications and handles magnetic inks is of- 
fered by John McAdams & Sons. 


7 Here’s a bulletin for your camera depart- 

ment. It gives all details on the Tri-color 
overhead camera that is available from Rob- 
ertson Photo-mechanix, Inc. 


7 North American Products Co. has a two- 

color booklet on its carbon-tipped saws 
for the graphic arts plus bulletins on the use 
of its saws and cutting tools. 


75 In the job market? Graphic Arts Employ- 

ment Agency has folders telling how, 
when, why and why not to switch jobs, and 
what an employment agency can do for you? 


7 Do your gathering and tipping methods 

need updating. Then help yourself to this 
folder on Didde-Glaser’s Speed-Klect collator. 
It gives full specifications. 


7 Use gummed papers? Take a look at these 

swatch books of white and colored Curl- 
proof label and Perfection flat gummed papers 
from Paper Manufacturers Co. 


7 Let Sinclair & Valentine send you copies 

of its publication Impressions, describing 
its INSTAPLATE wipe-on process for making 
quality lito plates. 





Keeping Account 
The Hard Way 


(Concluded from page 64) 

new idea, but I believed it would give 
us the margin of profit we needed. The 
first step was to pull proofs of all of the 
pages in the previous issue. Galley and 
cabinet numbers were marked on each 
proot. 

My plan was to mark the new dum- 
mies with the galley and cabinet num- 
bers of the cuts being reused, referring 
to these proofs. I planned to work with 
the compositor in identifying all new 
cuts, as well, having them put immedi- 
ately on the galley with the type for 
the proper page. 

It goes without saying that locating 
and identifying several hundred cuts 
scattered throughout nearly 200 pages 
can be a very expensive operation if 
not properly organized. After I laid out 
this program, evervone agreed that we 
could handle the job efficiently, at a 
fair profit, at the price I felt I had to 
meet. 

The big job, now, was to convince 
Mr. Daniels that we had actually made 
an error. 

I didn’t pull any punches in explain- 
ing how we had added in the engrav- 
ings twice and I showed him the en- 
graver’s quotation to prove it. He still 
wasn't convinced, however, because to 
him, also, the figure didn’t make up the 
difference in our two quotations. 

“Can you make a profit on this job?” 
he asked. “I expect the same quality 
work as always. and no cutting corners 
at my expense.” 

So I explained, briefly but clearly 
how I had planned to cut our compos- 
ing room costs. 

Mr. Daniels grinned and said “OK, 
the job is yours—I'll expect delivery 
within six weeks.” 


Case History of 
Oxford Type Face 


(Concluded from page 77) 

Grabhorn brothers of San Francisco, 
who enjoy an enviable reputation as 
book printers, have also used the type 
with distinction. 

The reader may wonder why Oxford 
is not more readily available, when it 
enjoys such reputable support. The 
economics of type founding are such 
that book types are “slow movers” in 
single type sales no matter how popu- 
lar they are with printers interested in 
traditional typography. Founders. to- 
day are more anxious to promote the 
display types continually demanded by 
the advertiser. 

The composing machine manufac- 
turers are, of course, interested in pro 
moting book types. One of these has a 


sition. In 1943, Princeton University 
undertook a long-term publishing ven- 
ture in presenting the papers of Thom- 
as Jefferson, which when completed 
will run to some 50 volumes. 

The late C. H. Griffith, vice-presi- 
dent for typographic development of 
Mergenthaler Linotype Co., worked 
with the Princeton University Press in 
planning of the Jefferson project. Since 
Jefferson’s active political life occurred 
at the same time as the productive peri- 
od of Binny & Ronaldson, Griffith rea- 
soned that one of the types of that 
foundry would be ideal for the purpose 
of presenting the Jefferson papers to 
modern historical scholars. 


Roman No. | was, therefore, adapted 
and named Monticello. That the type is 
altogether fitting for this purpose is il- 
lustrated by the dozen or so volumes of 
the Jefferson Papers issued so far. The 
first volume of the series received the 
accolade of acceptance as one of the 
Fifty Books of the Year when it was 
publisher. 

However, the foundry version, cast 
from the original matrices as produced 
by Binny & Ronaldson 160 vears ago 
remains the definitive type for the ty- 
pographer who wishes to use the earli- 
est authentic American type, and to 
experience the glow which is associ- 
ated with such historical tradition. 





tothe PRINTER 


who wants to give his clients 


larger illustrations 


for more effective selling! 


ALPENO PAK E= 2% 


Recommend large sheet sizes of ALPENOPAKE 
for the customer who needs to use large illustra- 


ALPENOPAKE weighs less per ream, it costs 


tions to do an effective selling job. Because é 


less than heavier weight papers. Your customer 


can use large sheet sizes of ALPENOPAKE with- 
out increasing his paper cost or his postage costs. 


FLETCHER 


=~ 


PAPER COMPANY 


Send for brochure 
just printed and 
available on request. 


General Sales Offices: 20 N. WACKER DRIVE, CHICAGO 6, ILLINOIS 


version of Oxford for keyboard compo MILL AT 4LPENA, MICHIGAN 
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Booklet Demonstrates 
Trump Imperial Type Face 


The Trump Imperial type face, de- 
signed by Georg Trump, is shown in a 
booklet published by Huxley House, Ltd., 
216 E. 45th St.. New York 17, United 
States distributor 

The series includes roman and italic in 

to 48-point sizes with text weights 
ay uilable tor Linotype composition Also 
featured is 8- to 48-point semibold, 8- to 
60-point boldfaces plus 16- to 60-point 
Trump Imperial Gravure, an open version, 
and swash characters ranging from 12- to 
28-point 

Prefacing the booklet is a discussion of 
Trump Imperial by Noel Martin and a bio- 


graphical sketch of Mr. Trump, whose 
other type face designs include City, 
Trump Deutsch, Schadow, Forum, Amati, 
Codex, Time Script, and Delphin. 


Flexography Explained 
In Coates Booklet 
The flexographic printing process, with 
a particular emphasis on inks, is explained 
in the booklet “Flexography” published 
by Coates Brothers Inks, Ltd., Easton St., 
Rosebery Ave., London, WC1, England. 
The 32-page booklet contains several 
diagrams and chapters on fundamentals; 
flexographic presses; printing plates; types 
of paper, film, and foil; inks, and auxiliary 
equipment. 
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new literature 


Those interested in literature described are asked 
to write direct to the company listed in the item. 
New Literature copy must reach the editor by the 
15th of the month preceding magazine's issue date 


Data on Masks, Separation 
Negatives in Kodak Q Sheet 


Recommendations for making masks 
and separation negatives with new Kodak 
continuous-tone films are contained in a 
revised edition of Q Sheet 109, available 
from the Eastman Kodak Co., Rochester 
4, N.Y. 

It covers the use of Kodak pan masking 
film (Estar base) for masks, and Kodak 
separation negative film Type 2 (Estar 
base) for separation negatives. The re- 
vised pamphlet suggests new exposure and 
development conditions for masks and 
separations, and new density and density- 
range aim points for separations. 


Byron Weston Co. Compiles 
Portfolio of Letterheads 


A letterhead portfolio, suggesting ways 
in which the printer or designer can add 
color without increasing costs, has been 
compiled by the Byron Weston Co., Dal- 
ton, Mass. 

The samples were produced by offset, 
die-stamp engraving, and letterpress. They 
demonstrate how black and one color or 
two contrasting colors can be screened and 
overprinted to produce multicolor effects. 
Tinted stock is also used for additional 
color. 


Ways to add color to letterheads without 
increasing costs are shown in a portfolio 
published by Byron Weston Co. 


Lift Truck Safety Kit 


An illustrated safety kit, designed for 
fork lift truck operators, has been pub- 
lished by the Towmotor Corp., 16100 
Euclid Ave., Cleveland 12, Ohio. The kit 
contains an operator's guide, four humor- 
ous safety cartoons for bulletin boards, 
and four lift truck route posters. 





Wausau’s “Total Realism” folder com- 
pares a paper napkin sample with its 
photograph as reproduced on the firm’s 
Everest text. 


“Total Realism” Folder 


“Total Realism,” a new four-page folder 
which compares an actual product sample 
with its photograph printed on Wausau 
Everest text paper, has been published by 
the Wausau Paper Mills Co., Brokaw, Wis. 
The folder was designed to demonstrate 
the faithful reproduction possible with the 
firm’s paper. 


Colortronics Brochure 


Colortronics, 911 G St., N.W., Wash- 
ington 1, D.C., has published a brochure 
describing the Colortronic method for 
making Ektacolor prints using LogEtroni: 
equipment. Actual photographs are in- 
cluded for comparison of an automatical- 
ly-dodged print against a conventional 
color print. 


Constant Flying Paster 

An eight-page brochure describing the 
Constant flying paster has been published 
by the Acme Machinery Division, 1834 
Broadway, New York 23. Operational 
data, specifications, and illustrations are 
included. 


Profit-Sharing Booklet 


A booklet discussing profit-sharing pro- 
grams, pensions, deferred profit-sharing 
programs, etc., has been published by the 
Profit Sharing Research Foundation, 1718 
Sherman Ave., Evanston, II]. 


Graymills Ink Pumps Data 


Information on the 1961 line of ink 
pumping systems is contained in an eight- 
page, illustrated catalog available from 
the Graymills Corp., 3705 N. Lincoln 
Ave., Chicago 13. A special sheet dealing 
with accessories and auxiliary equipment 
is included. 


Printing, Camera Lamps 


Printing and camera lamps suited to a 
wide variety of lighting requirements are 
described in a brochure prepared by the 
Strong Electric Corp., 57 City Park Ave., 
Toledo 1, Ohio. 


Christmas Card Designs 


A collection of Christmas card designs, 
compiled for printers to suggest to their 
customers, has been announced by Mas- 
terpiece Studios, 5400 W. 35th St., Chi- 


cago 50. Called the Executive Album, the 


collection of name-imprint cards is part 
of the firm’s 40th Anniversary line. 


Phototypesetting Materials 


A four-page, illustrated brochure deal- 
ing with Kodak materials for phototype- 
setting is available from the Eastman 
Kodak Co., Rochester 4, N.Y. Various 


films, papers, and solutions are described. 


Dexter Casemaker Data 

The Dexter sheet-fed Casemaker is de- 
scribed in a four-page, illustrated folder 
available from the Dexter Co., 2011 Hast- 
ings St., Chicago, a division of Miehle- 
Goss-Dexter, Inc. 


Shuttle-Piler Data _ 


The Clark-Aiken Shuttle-Piler, for con- 
tinuous stock removal from presses and 
cutting equipment, is described in a data 
sheet available from the Clark-Aiken Co., =: 
Lee, Mass. e 


Opaque Carbon Paper 


A new opaque carbon paper that prints 
on the back of the master sheet to give 
added sharpness and density for white- 
print and blueprint copying is described 
in literature available from the Ozalid di- 
vision of General Aniline & Film Corp., 
Johnson City, N.Y. Six types of the carbon 
paper are described and priced in various 
quantities in sizes up to 26x39 inches. 





BIGAMY 


is a matter of 


Printers can’t help loving both of these big figure Typo- 


graphs when large, easy-to-read numbers are needed for tickets, labels, 


tags, baggage checks, etc. Developed by Wm. A. Force & Co., Inc., 


numbering equipment pioneers since 1875, the Large-Figure machine is 


wu 


type high with %2 


deep-cut Roman or Gothic figures. Where larger 


numerals are desired, the Over Type-High machine provides 4” to 14” 


deep-cut Roman or Gothic figures, in metal or rubber. These sturdy 


machines have hardened steel wearing parts... precision ratchets and 


pawls for accurate numbering at high speed. 


Large-Figure 
Typograph 


Over 
Type-High 
Typograph 


oe 
a5 Inc. 
oy & CO., Inc 
WM. A. 216 Nichols Ave 
Brooklyn 8, N.Y 
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Text Paper Group Issues 
Guide to Handling, Ordering 


“Text Papers ... A Guide to Ordering, 
Handling, and Use” has been published 
by the Text Paper Manufacturers Group, 
122 E. 42nd St., New York 17. 

The 24-page booklet contains informa- 
tion on qualities of text papers, weights 
and bulk, quality control, standard sizes, 
enclosure cut-outs for standard envelopes, 
comparative costs of text and other pa- 
pers, history and manufacturing, and a 


glossary of terms. 


“Dimensions in Printing” 


Safran Printing Co., 3939 Bellevue, De- 
troit 7, has published a 16-page brochure 


“New Dimensions in Printing,” which de- 
scribes the operation and production pos- 
sibilities of the firm’s Harris-Cottrell web 
offset press. The simplified diagrams show 
press operation while the inserted layout 
sheets indicate basic formats which can 
be produced on the unit. 


Ulano Hi-Fi Film Folder 


Ulano Hi-Fi screen process photo film 
is described in a folder available from J. 
Ulano & Co., Inc., 610 Dean St., Brooklyn 
38. The film is made in two grades, red 
and green; the former is designed for 
printing electronic circuits, ceramics, 
glass, wood, and other industrial uses, and 
the latter is an all-purpose screen-printing 


film. 
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SORG’s 7 


EGNATED PAPER 


... A Premium-Quality Paper with Extraordinary STRENGTH, 
FLEXIBILITY and WEARING QUALITIES! 


In a sense, Sorg’s TENSALEX fits into the classification of a “super-paper”. It is stronger and 


more durabDie t 


prints be 


autifully in single or multi-color process. . 


than the toughest tags . . . can be folded and unfolded repeatedly without cracking... 


. Cleans easily with mild soap and water. 


The secret, of course, lies in the fact that TENSALEX is latex- 
impregnated in both its base paper and in its coating. This gives 
TENSALEX the features and characteristics that have made it THE 
stock to use on scores of printing jobs—maps, charts, children’s books, 
sewn tags and labels, book covers—where ordinary paper lacks the 


tear-strength, flexibility, and wearing qualities required... 


or where 


materials such as cloth or cloth-backed paper are both too costly 


to ask your Sorg dis- 
for TENSALEX swatch 
bowler the f 


id al finishes 


and unsuitable for fine printing. 


ine OS Test TENSALEX yourself! Your Sorg distributor will be happy to 


furnish sample sheets for press-testing. 


PAPERS. ) THE SOR 


OMPANY - Middletown, Ohio —~ 


* Monutocturers ond Converters of Stock Line ond Speciality Papers 





~ Offices in: MEW YORK + CHICAGO + BOSTON «+ DALLAS «+ LOS ANGELES 


SORG STOCK LINES 
WHITE SOREX - CREAM SOREX - LEATHER EMBOSSED COVER - PLATE FINISH - EQUATOR INDEX BRISTOL - REGISTER BOND 


MIDDLETOWN POST CARD + 410 TRANSLUCENT - 


EQUATOR LEDGER + SORG'S BLOTTING + TENSALEX 


GRANITEX + PARCHTEX 
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The complete line of Jersey bristol anc 
cover papers is shown in Riegel Paper 
Corp.'s swatch book. 


Riegel Jersey Papers 


A swatch book showing the complete 
line of Jersey cover and bristol papers has 
been prepared by the Riegel Paper Corp., 
260 Madison Ave., New York 16. The 
samples include the firm’s new shade of 
Jersey white, changed to a brighter blue- 
white. 


Special Coatings Folder 


The Service Products division of John- 
son's Wax, Racine, Wis., has published a 
four-page folder describing 18 special in- 
dustrial coatings, several of which have 
application for paper product makers and 
graphic arts equipment manufacturers. In- 
cluded is data on application, drying time, 
and characteristic uses on paper, plastics, 
metals, and other materials. 


ColorTran Lighting Data 


Detailed information on the ColorTran 
lighting systems, for copyboards from 28 
to 70 inches in height, is available from 
Natural Lighting Corp., 630 S. Flower St., 
Burbank, Calif. Standard, intermediate, 
and high intensity lighting requirements 
and prices are included. 


Strip Tac Swatch Book 


Brown-Bridge Mills, Inc., Troy, Ohio, 
has issued a swatch book covering its en- 
tire line of Strip Tac 
label papers. Samples range from foils, 
fluoradiants, transparent acetate, and oth- 
ers. Printing tips and 10 split-plan layouts 


pressure-sensitive 


are also featured. 


Samples covering the entire line of Strip 
Tac pressure-sensitive label papers are 
available in a swatch book from Brown- 


Bridge Mills, Inc. 





Watts’ “Business Forms As 
A Management Tool” Book 


“Business Forms As a Management 
Tool,” a 20-page booklet which discusses 
the increasing importance of business 
forms in speeding operations, cutting 
costs, etc., has been published by Watts 
Business Forms, Clifton, N.J., a division 
of the Alfred Allen Watts Co. 

The booklet describes the functions of 
printed forms in modern business opera- 
tions, and the types of forms produced by 
the firm. It also contains a 10-question 
quiz to determine the adequacy of a com- 


pany’s present forms. 


Varn Product Guide 


Varn Products Co., Inc., Flushing 54, 
N.Y., has published a four-page product 
guide dealing with press washes and sol- 
vents, non-setoff sprays, gum arabic, foun- 
tain solutions, etc. The guide can be used 
as a file folder for individual product bul- 
letins and features a section on the firm’s 
new packaging methods. 


idea Letterhead Catalog 


A full-color, illustrated catalog of letter- 
heads has been published by Idea Art, 30 
E. 10th St., New York 3, N.Y. The letter- 
heads, most of them done in a humorous 
vein, are designed for announcements, 
seasonal greetings, 


promotional events, 


etc. A price list is also included. 


Beckett Brilliant Opaque 


The Beckett Paper Co., Hamilton, Ohio, 
has completed a book containing samples 
of Beckett Brilliant Opaque, one of the 
firm’s premium grades of offset paper. In- 
cluded are swatches of five weights and 
15 finishes of the book paper, and four 


weights of matching cover stock. 





A sample booklet of Beckett Brilliant 
Opaque papers has been compiled by the 
Beckett Paper Co 


“Printing in Olden Days” 


“Printing in the Olden Days,” a collec- 
tion of original engravings dating from the 
16th to the 19th century, is described in 
list LIS-A, available from J. H. Villard, 
Inc., 175 Fifth Ave., New York 10, exhibi- 
tor of the collection. 


Dalic Plating Process 


The Dalic plating process, which per- 
mits application of various metal alloys on 
localized areas without immersion, is dis- 
cussed in an eight-page, illustrated bro- 
chure available from Sifco Metachemical, 
Inc., 935 E. 63rd St., Cleveland 3. The 


process has application in rotogravure cyl- 
inder repair, according to the firm. Tech- 
niques and components of the process are 
described. 


Original Heidelberg 
Litho-Letterpress Data 


“Don’t Lag Behind” is the title of an 
illustrated brochure which describes the 
Original Heidelberg 15x20%-inch, two- 
color, litho-letterpress. 

According to Heidelberg, the unit will 
print in six different ways: sheet-fed ro- 
tary litho; litho and letterpress combined 
for two-color printing in one operation; 
sheet-fed, rotary letterpress with wrap- 
around plate only or in combination with 


flat-bed as a two-color press; flat-bed pre- 
cision letterpress; sheet-fed, rotary letter- 
press, and two-color letterpress combining 
rotary and flat-bed in one operation. 

The 16-page brochure is available from 
Heidelberg Eastern, Inc., 73-45 Wood- 
haven Blvd., Glendale 27, N.Y. 


Gast Motors Catalog 


Air motors, air compressors, vacuum 
pumps, and oil-less air compressors are 
illustrated and discussed in catalog 660 
available from the Gast Manufacturing 
Corp., Box 117, Benton Harbor, Mich. 
Technical diagrams of each model are ac- 
companied by graphs showing relation- 
ships between horsepower, speed, air con- 
sumption, etc. 





“ANNOUNCING THE NEW Q2ubentson’ 481” 


the Camo thot 
MORE CAPACITY 


hou 
LESS MONEY! 














The “481” has the greatest 
screen capacity of any camera 
in its nominal size classifica- 
tion and price range. It will han- 
die contact screen color separ- 
ations up to and including 16"x 
20". Circular glass screen ca- 
pacity is 3144” and the full 
28"x28" film area can be cov- 
ered with a rectangular glass 
screen. 


WIDER 
OPERATING RANGE 


The “481” provides up to 3X 
(300%) enlargement .. . 7X 
(14%%) reduction with the 
standard 19” lens and 16 ft. 
track. Merely adding a 14” lens 
extends reduction range to 
10X! Even greater enlarge- 
ment-reduction combinations 
are possible. 


FILM GAPACITY TO 28”x 28” 


New large capacity back has all metal face plate with 
permanent anti-halation finish. Perforations hold film 
and screen in perfectly flat plane. Vacuum chambers 
conform with most standard film and screen sizes. Door 
opens vertically or horizontally on self-centering hinges 
which assure exact positioning of vacuum back door. 
For precision film registration, Robertson Pin Register 
System, with retractable pins for all standard film sizes 
can be incorporated on the ‘‘481"" Back. 


CHANGE 

ZONE 

SETTINGS 

AT FULL 

VACUUM 

BY TURNING A DIAL! 


New ‘‘Select-A-Zone’’ Vacuum Selector Valve—with dial 
calibrated to match vacuum zones of the film holder— 
permits zone selection while the heavy duty vacuum 
pump and motor are operating. Vacuum enters at center 
of the Back to ensure tight film/screen contact. RE- 
LEASE SCREEN . . .. HOLD FiLM—When using contact 
screens, dial is set to cover entire film/screen area; to 
shift screen or make a ‘‘bump” exposure, operator can 
release screen by turning dial so that only the film is 
held by vacuum. 


Write for Catalog Bulletin 481 and complete details. 


i obeitson 


PHOTO MECHANII 4 


A COMPLETE LINE OF PHOTOMECHANICAL EQUIPMENT 


ROBERTSON PHOTO-MECHANIX, INC. 


40 LAWRENCE AVENUE . 


CHICAGO 31 LLINOIS 


PRINTER AND LITHOGRAPHER °* July, 1961 





IDEA NO. 189 


Caribbean Customer-Catcher 
Even in the tropical paradise of 
Puerto Rico, you have to advertise 
to attract customers! So Garry 
Wolf. Pres. of Paradise Bowling 
& Sports Center, Puerto Nuevo, 
asked Antonio Alfonso, Pres. of 
Tropical Advertising Agency, 
San Juan, for an outstanding dis- 
play. Result was this colorful 
Bumper Strip, designed by Sidney 
Peers and silk-screened by Poster 
Products, Santurce, under the 
watchful eye of owner Adrian 
Allen. Material is Kleen- Stik 
800\ —the self-sticking Bumper 
Strip stock that sticks tight on 
curved bumpers thru all kinds 
of weather 


KEEP IT UP...WITH KLEEN-STIK 


GET IT UP... 


woRLD's MOST VERSATILE 
GELF-STIK-ing ADHESIVE 
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IDEA NO. 190 
Breck Beauty Booster 


John H. Breck. Inc.. Springfield, 

ass., consistently maintains an 
“image” of dignified quality in all 
its advertising. Matching that 
stately air in a P.O.P. piece for 
“‘Banish”’ Shampoo was the goal of 
Mdsg. Mgr. John Fitzgerald. At- 
tractive art by Brec k’s Advertising 
Dept. was translated into handsome 
four-color process printing 
on glossy-surfaced Kleen-Stik 
Kromekote by Walt Whittum. 
head of Walter Whittum.,. Ine.. 
Springfield. The “‘face-cut”’ tip-on 
is both smart and convenient, 
easily attached to window and 
counter displays with a simple 


peel-and-press 


"dn Lidasaxn*’ 


Recreation or remedies— 
Kleen-Stik helps sell any- 
thing with handy moisture- 
less. pressure-sensitive dis- 
plays. See your regular 
printer. lithographer. or silk 
screener ... or write us for 
sales-exciting ideas. 


MILS-N3SS3T1HMH HLIM’ 


PRODUCTS, INC. 
7300 West Wilson Avenue 


Chicago 31, illinois 
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Devoted to timely items concerning men associ- 
ated with the graphic arts industry. Copy must 
reach the editor by 15th of the month preceding 


issue date. 


Arnold Brown has been named consult- 
ant to Selectrons, Ltd., New York City. He 
was formerly associated with Continental 
Types and Graphic Equipment, Inc. 

Roger Williams has been named execu- 
tive in charge of production, quality con- 
trol, and purchasing for the Maurice Lees- 
er Co., Baltimore. 

Malcolm S. Kerr, former executive vice- 
president and treasurer of Quinn & Boden 
Co., Inc., has joined American Book-Strat- 
ford Press, New York City, 
dent for finance 
member. 

Frank Maresca of the Uniform Printing 
& Supply Co., has been elected president 
of the Brooklyn Printers Group of New 
York Employing Printers Association. 

Edward P. Tokarz has been appointed 
assistant to the president of Simmons- 
Woodward, Inc., St. Louis. 

Albert O. Jenkins has been named crea- 
tive director for the William G. Johnston 
Co., Pittsburgh printing firm. 

Ivan L. Hill has been elected vice-presi- 
dent of the James F. Newcomb Co., New 
York City. He has been associated with 
the firm since 1929. 

Edwin B. Hundley has been named 
president of the Rufus H. Darby Printing 
Co., Washington, D.C., succeeding Otis 
H. Johnson who continues as board chair- 
man. O. Edward Johnson has been ap- 
pointed vice-president of manufacturing. 

A. O. Brossard, vice-president in charge 
of special projects for Simmons-Wood- 


as vice-presi- 


and executive committee 


ward, Inc., eh resigned as an officer but 
will serve the Louis printing firm as a 
special search 

G. A. Stouffer has been appointed man- 
iger of engineering for the Dayton, Ohio, 
plant of the McCall Corp. 

Paul B. Scott and Robert W. Schwab 
have been elected vice-presidents of the 
Kingsport Press, Inc., Kingsport, Tenn 

Leo Bock has been appointed plant su- 
perintendent of Excello Press, Chicago. 

James L. Hart has been appointed to 
the Ennis Ennis, 
Tex., sales correspondence staff 

William Street has been named eastern 
regional sales manager for Standard Type 
Metals Corp., Brooklyn 

P. R. Trailer has been named sales pro- 
Permacel, 


Business Forms, Inc., 


motion training director for 
New Brunswick, N.J. 

Leo von Heygendorff has been ap- 
pointed San Francisco representative for 
Intaglio Service Corp. 

Vernon Evans of the Robert O. Law 
Co., Chicago; George L. Levison, Car- 
doza Bookbinding Co., San Francisco, and 
Edward Satenstein, American Book-Strat- 
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M‘ADAMS 
ENGINEERED 
for PRINTERS 


Imprinting and Numbering press, 
McAdams Model B-M, is Duilt to 
handle precision imprints in mag- 
netic-ink. High precision and micro 
adjustments ye meet American 
Banking Association specifications 
for common-language system. Write 
or telephone for details. 


Perforating Equipment for 
Checks, Stamps, and Coupons 
McAdams Electronic ae 


tor synchronizes with any make 
offset press up to 17” x 23”. Per- 
forates and slits 3-check 


perfora- 


blanks, 


two-up. up to 7.500 sheets per hour. 


McADAMS 
PRODUCTS 


Check Imprinting and 
Numbering Presses 

Perforating Equipment for 
Checks, Stamps, Coupons 

Special Machines for the 
Graphic Arts 

Pen Ruling Machines 

Disc Ruling Machines 

Paging Machines 

Pneumatic Pile Feeders 

Ro!! Cut-off Feeders 

Electronic Inserters 

Single Blade Folder 

Ruling Inks 

Ruling Pens 


John McAdams & Sons, Inc. 


20-22 Knight St., Norwalk, Conn., U.S.A. 
Established 1842 


check 
your 
special- 
equipment 
needs 
with 
McAdams 











ford Press, New York, have been elected 
to the board of directors of the Book 
Manufacturers’ Institute, Inc., New York 
City. 

Henry Kantor, graphic arts appraiser 
and auctioneer, has been elected a mem- 
ber of the Appraisers Association of Amer- 
ica, New York City. 

W. Gordon Taylor has been appointed 
eyelet production manager for United 
Shoe Machinery Corp.’s Shelton division, 
Shelton, Conn. 

F. A. Wright has been named purchas- 
ing agent for Cutler-Hammer, Milwaukee, 
succeeding B. M. Horter who will retire 
after 46 years of service. 

Edward P. Gormley has been named 
market research manager for United 
Envelope Co., Springfield, Mass. 

Hank Wiener has been appointed mar- 
keting manager of the graphic arts divi- 
sion, American Speedlight Corp., Middle 
Village, N.Y. 

Neal H. Troth has joined the Imperial 
Type Metal Co., as a member of the Phil- 
adelphia sales staff. 

Victor E. Pierson has been named tech- 
nical sales manager for Anchor Adhesives 
Corp., Flushing, N.Y. 

John M. Rudolph has been appointed 
sales engineer for the Paper Converting 
Machine Co., Green Bay, Wis. 

George B. Hills, Jr., has been appointed 
general manager of the Chicago corru- 
gated division plant of the Stone Con- 
tainer Corp. 

John W. Randall has been named sales 
representative for the Goss Co., Chicago, 
a division of Miehle-Goss-Dexter, Inc. He 
will be assigned to the New York City 
office. 

Edward B. Graham of Outdoor Adver- 
tising, Inc., has been elected president of 
the Art Directors Club of New York City. 

Richard H. Johnson has joined the 
Stone Container Corp., Chicago, as man- 
ager of product development. 

Raymond A. Breur has been named 
Southwest sales representative and engi- 
neer for R. Hoe & Co., Inc. His headquar- 
ters will be in Dallas. 

George Collons has been named gen- 
eral sales manager for Kleen-Stik Prod- 
ucts, Inc., Chicago. He was formerly in 


charge of the firm’s eastern operations. 


Mitchell Albert George Collons 

Mitchell Albert of Baton Rouge, La., 
has been awarded a master’s degree in 
printing management from South Dakota 
State College. Mr. Albert, who earned his 
bachelor of science degree at Southern 
University, Baton Rouge, will return to 
that school to resume duties as instructor 
and production supervisor in the printing 
department. 


Sherman K. Wallin has been named 
southern California sales representative 
for the Miller Printing Machinery Co., 
Pittsburgh. 


#2 


W. F. Greenwood 


Sherman K. Wallin 


Willard F. Greenwood has been elected 
vice-president in charge of manufacturing 
for the Forbes Lithograph Manufacturing 
Co., Chelsea, Mass. 


Charles A. Beck has been assigned as 
a commercial printing paper sales repre- 
sentative in the San Francisco office of 
West Virginia Pulp and Paper Co., New 
York City. 

Fred Fisher has been named sales rep- 
resentative for Quido E. Herman & Co., 
Inc., Los Angeles, West Coast representa- 
tive for Star Parts, Inc., South Hacken- 
sack, N.J. 

Roy W. Hill has been appointed con- 
troller of the Muirson Label Co., San Jose, 
Calif. 

Donald F. Jones has bee named east- 
ern sales manager for the Southworth Ma- 
chine Co., Portland, Me. 

Hans Lauridsen has joined Charles J. 
Weigel, Inc., Holland, Mich., to assist in 
product development. 

M. Wayne Marcoux and William O. 
Cleary have been named sales develop- 
ment manager and packaging equipment 
manager, respectively, for the Chicago 











Eliminate dot undercutting. 





‘... |THE STRONG ELECTRIC CORP. 


57 City Park Avenue ° 


GENERAL 
PRECISION 
COMPANY 





A SUBSIDIARY OF GENERAL PRECISION EQUIPMENT CORPORATION 


Maintain constant light level and color temperature. 


Exclusive, scientifically engineered reflectors guarantee uniform 


coverage of entire area and sharper reproduction. 
Trouble-free performance eliminates shut-down time. 
95 amp. model for frames under 40” x 50”. 
140 amp. model (twice as powerful as average lamp) 


Jor frames 40” x 50” and larger. 


Overhead models for horizontal frames. 


30-DAY TRIAL WITHOUT OBLIGATION 


Write for Literature. 


Toledo 1, Ohio 
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FAST, FAILPROOF TEST FOR 
MAGNETIC INK PRINTING, 
WET OR DRY, IN ABSOLUTE 
SAFETY, EVEN WHILE PRESS 
IS RUNNING! 


Fastest, simplest 
quality control for 
MICR presswork 


# HO6-428A Magnetic Ink Tester 


Get positive “GOOD” or “BAD” reading quickly on the Hewlett- 
Packard Magnetic Ink Tester; the first fool-proof MICR ink 
tester; easily used by anyone; rugged, durable, no moving parts. 

Just insert a random sample under the magnet, then under the test 
probe. The meter automatically registers “Good” or “Bad” on a green- 
red scale. A magnetic test dash on the trim edge of stock permits 
quality control checking without stopping presses. Simple prelimi- 
nary calibration permits checking of wet samples. 

4g HO6-428A Tester indicates magnetic content and amount of ink 
deposited and offers new safety to the operator. Static tests are made 
while printing, rather than after printing is finished and dried. The 
instrument is calibrated for the MICR standard dash symbol, “On Us” 
symbol and solid test patch. 

The reliability of 4& Magnetic Ink Tester assures dependable accept- 
ance of encoded documents by electronic MICR equipment! Price, 
$525. For further information, see your A. B. Dick representative or 
contact * directly. 


HEWLETT-PACKARD COMPANY, 1079P Page Mill Road, Palo Alto, Calif. 


% world’s leading manufacturer of precision electronic test equipment. 


Please send further information concerning the # Magnetic Ink Tester. 
Name__ 

Company__ 

Street 


City _Zone__State___ 
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foil and container research and develop- 
ment laboratory of Kaiser Aluminum & 
Chemical Sales, Inc. 

James W. Rockwell and Lloyd E. Luck- 
man, Jr., have been named product devel- 
opment manager and sales administration 
manager, respectively, for Stancraft, St. 
Paul, Minn., the recently formed retail 
division of Standard Packaging Corp. 

David Bookshester has been appointed 
the vice-president of adhesives sales for 
Morningstar-Paisley, Inc., New York City. 

Frank Seymour has been named litho 
supply division sales manager for Sinclair 
and Valentine Co., New York City. 

Milton J. Sutter, vice-president and 
traffic-production department director for 
Cunningham & Walsh, Inc., is the new 
president of the Advertising Agency Pro- 
duction Club of New York City. 

H. E. Johnson has been appointed dis- 
trict manager of the Buffalo sales office of 
Cutler-Hammer. 

Rose Warshauer of the Weaver Organi- 
zation has succeeded Ruth Glidden of Mc- 
Call Corp. as president of the Club of 
Printing Women of New York City. Other 
officials include Margaret Odabashian, 
North American Printing Corp., vice-pres- 
ident; Virginia Misfield, Publishers Print- 
ing-Rogers Kellogg Corp., secretary; Rita 
Ambrose, Marquardt & Co., treasurer. 

William T. Paulson has been appointed 
research manager for the Standard Regis- 
ter Co., Dayton, Ohio. 


C. DeZeniler, Jr William T. Paulson 


Charles DeZemler, Jr., hes been 
pointed sales manager of fine papers for 
the Standard Packaging Corp. 

Ben W. Elliott has been named Atlanta 
district sales representative for Wausau 
Paper Mills Co., Brokaw, Wis 

David M. Homeier has joined the staft 
of Warwick Typographers, St. Louis. 

Eugene L. Vanaver has joined Philip E 
Tobias Associates, Glenside, Pa.., 


ap- 


as a COn- 


sultant for new process development. 


™ 


Eugene L. Vanaver 


Richard Moran 


Richard Moran has been appointed 


general manager of Williamson Midwest, 
Inc., Bryan, Ohio. 
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Against Depreciation 
Tax Credit Proposals 


The Lithographers and Printers Nation- 
al Association has taken a strong stand 
against the administration’s depreciation 
tax credit proposals and in favor of genu- 
ine reform of antiquated depreciation tax 
policies. 

William E. Zabel, Jr., chairman, has 
warned President Kennedy that his credit 
proposals are inadequate and discrimina- 
tory against small business. 

Frederick T. Marston, treasurer, pinch- 
hitting for Mr. Zabel, told the House Ways 
and Means Committee that the litho- 
graphing and printing industry has suf- 
fered greatly from insufficient deprecia- 
tion allowances. 

“Our industry has advocated deprecia- 


tion reforms for several years,” he said. 
“The problem of every printer is to keep 
his equipment sufficiently modern and up 
to date so that he can compete in both 
quality and costs. Depreciation reform is 


the solution for problems of industries like 
ours where capital investment is necessari- 
ly heavy, and where companies are small 
and must rely chiefly on tax-free retained 
earnings for maintaining their capital 
investment.” 

Mr. Marston, president of the Kauma- 
graph Co., Wilmington, Del., pointed out 
that a press purchased in 1935 cost $31,- 
400. Cost for the same press was $83,400 
in 1950 and $111,800 in 1954. Replace- 
ment today would cost approximately 
$136,000. The amount of depreciation set 
aside on the basis of the original cost was 
totally inadequate to finance purchase of 
new equipment to replace what was being 
retired. 

This was one of Mr. Marston’s reasons 
for stressing that the situation is serious. 
“We might say,” he commented, “that 
companies are chronically 
working capital. Taxpayers with small in- 
comes need tax credits more than those 
with large incomes. If the administration 
bill is intended to help small businessmen, 


starved — for 


it should not penalize them because they 
have meager incomes in any particular 
year.” 

Mr. Marston emphasized the need for 
Congress to enact thorough-going depreci- 
ation reform. “If this is impossible now,” 
he said, “the propesed tax credit should 
be modified to give the benefits to enter- 
prises without excess funds or without ac- 
cess to capital markets. It is possible that 
modification as a temporary substitute for 
depreciation reform would provide som« 
of the funds so badly needed.” 


Printing and Publishing 
Section Reviews Surveys 


The Printing and Publishing Industries 
Division of the Business and Defense 
Services Administration is reviewing re- 
sults of the second of two nationwide com- 
mercial printing industry surveys con- 
ducted as part of the BDSA mobilization 
planning program. 

Questionnaires used for both surveys 
called for identifying press equipment. 
Recipients were also requested to report 
their available skills and facilities fer 
printing maps, ration stamps, scientific re- 
cording charts, and financial, legal, and 
other special documents which would be 
essential to defense if and when the 
United States faces a national emergency. 

The first survey covered 1,634 plants, 
each with 50 or more employees, and rep- 
resenting about 60% of total national pro- 
duction. The second set of questionnaires 

(Turn to page 130) 





DARN GOOD 


ORTLEB 


a//-automatic 


P-ANCinw-Wee),. 


Has lowest initial cost... 
cuts ink consumption ... re- 
duces labor costs substan- 
tially ...can pay for itself 
within six months... oper- 


ates for the life of the press. 


THE ORTLEB INK AGITATOR 


Operates on its own motor, 
even when press is idle 


Prevents air bubbles 
from forming 


Maintains color uniformity 
at all times 


Handles heavy, metallic inks 
with ease 


Simplifies wash-ups 


Ideal for split fountain presses 


Ortleb Ink Agitators enjoy an en- 
viable performance record with 
nationally-known printing firms, 
some operating as many as 250 
in a single plant. Installations 
made 35 years ago are still 
going strong. 


Ortleb Agitators are available 
for all makes of presses. 

Fill in the coupon and 

mail it today for complete 
information and prices. 


ORTLEB MACHINERY COMPANY 


3818 Laclede Avenue @ St. Louis 8, Mo. 


| CITY ZONE 


Ortleb Machinery Company 
3818 Laclede Ave., St. Louis 8, Missouri 


Please send prices and 

literature describing 

Ink Agitators for 

the following presses: —— —— — — — — | 


| 
| STREET 


Se et eae. ae 


STATE ! 


a nai it Te Ne mee 
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was mailed to approximately 2,200 firms 
in the 20 to 49 employees bracket. It is 
estimated that the two groups account for 
85% of the nation’s commercial printing 
production 


Census Shows Carbon Paper 
Tonnage Used for Forms 


Census of Manufactures reports cover- 
ing the 1958 year for the first time include 
figures showing the quantity of one-time 
carbon paper used for producing manifold 
business forms. 

Total consumption was 51,679 short 
tons. Of this amount 25,208 tons were 
purchased, withdrawn or added to inven- 
tories, and 26,471 tons were produced in 
plants in which manifold business forms 
were manufactured. Tissue stock pur- 
chased for conversion into one-time car- 
bon paper for such forms amounted to 
21,497 tons 


Minors for Hazardous 
Printing Tasks Banned 


Fair Labor Standards Act amendments 
banning employment of minors for print- 
ing tasks considered to be hazardous have 
become effective. Penalties for willful vio- 
lation of regulations applying to minors 
between the ages of 16 and 18 are fines up 
to $10,000, six months imprisonment, or 
both. Jobs listed as hazardous are 

Operating or assisting to operate arm- 
type stitchers or staplers, circular or hand 
saws, corner cutter or mitering machines, 


corrugating and single- or double-facing 


machines, envelope die-cutting presses, 
guillotine paper cutters or shears, horizon- 
tal bar scorers, laminating or combining 
machines, scrap paper balers, vertical slot- 
ters, hand-fed platen die-cutting presses, 
platen printing presses or punch presses. 
Assigning minors to set up, adjust, re- 
pair, or oil these machines, including those 
which are not hand-fed, is also illegal. 


13 Printing Executives 
Called to BDSA Meeting 


Thirteen commercial printing industry 
representatives were invited to participate 
in a National Defense Executive Reserve 
Conference called by the Business and 
Defense Services Administration and held 
May 23-24 in Washington, D.C. 

Executive reservists are ready to assume 
Federal Government executive positions 
in the event of a national emergency. Typ- 
ical problems they will face if called to 
active duty were discussed. The group 
was briefed on latest nonmilitary defense 
developments and met with Luther H. 
Hodges, Secretary of Commerce, and oth- 
er administration officials. 

Serving as reservists are John C. Henley 
III of Birmingham (Ala.) Publishing Co.; 
W. H. Walters of the Diamond National 
Corp., New York City; Ira J. Korsen of 
Eureka Press, Los Angeles; Lyman W. 
Jones of Laurance Press, Cedar Rapids, 
la.; Kurt H. Volk of Kurt H. Volk, Inc., 
Bridgeport, Conn.; Donald E. Wandersee 
of Moore Business Forms, Inc., Washing- 
ton, D.C.; Alan S. Holliday of Science 





Precision 
Manufactured 








Really LOCK 








Paper Rolls 


with Valley Efficiency Chucks 


Efficiency Expansion Chucks are available for either fiber 
or steel cores up to 12” in diameter, for shafts of 1” to3 1 


iameter d in size graduation of 1 


om machined to a close tolerance so that you get a 
It won't slip — ever. Unwind, rewind or brake 
1e operation lever the cam and lock it. Chucks 

ageable — no rights or lefts. Gives vears of 

nade of malleable, high strength castings. 

which contact core are all precision machined 

yplies powerful force to the expansion jaws. Rib jaws 
vy into core, eliminating core slippage when start- 

g speeds, even under extreme brake tension 


| | Write Dept.I fo 
terature and other 


— na 
‘caus’ | pertinent details 


Abd, 


wlustrated 


MANUFACTURING COMPANY 
VALLEY, NEBRASKA 


a 


Your order 


course. 


tion can be arranged . . 


Press, Inc., Lancaster, Pa.; William H. 
Egan, Egan Co., Dallas, Texas; R. M. 
Frayn of Frayn Printing Co., Seattle, 
Wash.; A. H. Jeffries of Jeffries Banknote 
Co., Los Angeles; John P. Hickey of Uni- 
form Printing & Supply Co., Brooklyn, N. 
Y.; Reuel D. Harmon of Webb Publishing 
Co., St. Paul, Minn., and Col. H. R. Kib- 
ler, W. F. Hall Printing Co., Chicago. 


Dobrow, Winton Delegates 
To Tariff Conference 


Morris C. Dobrow, representing the 
Writing Paper Manufacturers Association, 
and David J. Winton, president of the 
Winton Lumber Co., are among the 12 
public advisers named by the Secretary of 
State to serve as members of the United 
States Delegation to the General Agree- 
ment on Tariffs and Trade (GATT) con- 
ference in Geneva, Switzerland. 

Mr. Dobrow is WPMA executive secre- 
tary. Mr. Winton headed the Pulp and Pa- 
per Section of the War Production Board 
during the early part of World War II. 


ALA Forms Washington 
Union for Government 


Amalgamated Lithographers of Ameri- 
ca has organized a Washington union with 
Nathan B. Hughes as president and Fred 
J. Hurley as vice-president. This local was 
established in recognition of the special 
needs of government and _ skilled litho- 
graphic craftsmen serving in departments, 
agencies, and bureaus, according to Jack 
Wallace, International vice-president. 





LITH-KEM-KO 
COPPER BASE 
for ALUMINUM 


You'll get some amazingly long runs from your 
deep etch plates when you apply LITH-KEM-KO 
COPPER BASE. Find out how easy it is to use... 
how economical it can be. Free plant demonstra- 


. without obligation, of 





Nome 

| Compony 
Address 
City 
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J tito CHEMICAL & SUPPLY CO. 46 Harriet Place, Lynbrook, . I., N "| 
Please send us complete information on 
LITH-KEM-KO COPPER BASE for Aluminum. 


emi? 
P UNIFORMITY 


FOR COMPLETE INFORMATION. MAIL COUPON 





NOW AVAILABLE 


FOR WATER 
FORMS ON ALL 


| *OFFSET DUPLICATING| 
PRESSES 








combined with 


. T-MOL’s 


ORTED MOLLETON 


PLY... 


NO STITCH PATTERN 

NO INK CLOGGED STITC 

NO ABRASION-SPLIT SEAMS 
NO DIAMETER SPOILING SEA 


WRITE FOR NAME OF LOCA 


ROLL-0-GRAPHI 


133 PRINCE STREET, NEW YOR 


“FORMERLY AVAILABLE FOR LARGE PRESSE 














Tops for Lithographers 
Every offset lithographic printing plant needs 


THE LITHOGRAPHERS MANUAL 


20th Edition 


Two Volumes 
$25.35 


Edited by Victor Strauss, writer and authority on 
graphic arts, and published by Walter Soderstrom, 
executive vice-president of the National Association 
of Photo-Lithographers. 


In Volume |: 800 pages, fully illustrated, en- 
cyclopedic compendium of lithographic sub- 


jects. 


In Volume II: 560 pages of detailed instruc- 
tions on all ATF, Harris, Miller, Ebco, Miller 
M.A.N., Miehle, and Consolidated Interna- 


tional presses. 

Only publication of its kind in the world today. 
(Send check for $25.35 with order) 
Order now from the Book Department of 
The Inland and American 


PRINTER and LITHOGRAPHER 


79 W. Monroe St. Chicago 3, Ill. 














The Base 


Without Blind Spots 
.-- Blatchford 


Complete freedom in plate placement is one of the 
many reasons why Blatchford Base is so popular with 
make-up men and pressmen. 

The Blatchford “honeycomb” pattern, with its 864 
holes per square foot, affords unlimited leeway for plate 
lockup, from the initial rough layout on the stone, to 
the final split-hair register on the press. 

The Blatchford system—the Base that supports the 
plates and the Catch that anchors them —is engineered 
on a point-and-inch basis. Holes are 3” in diameter. 
Adjacent hole centers are 1” apart in one direction, 
3” in the other, All one-line holes are 114” apart in 
both directions, as are all two-line holes. The full 
“travel” of the regular Catch jaw is twelve points. Thus 
there is sufficient “reach” to get proper plate anchorage 
with a minimum of Catch shifting. 

These features of Blatchford Base and Catch con- 
struction save time and trouble on practically all jobs, 
and they are doubly appreciated in locking up and 
registering odd shaped plates in complicated color work, 
and where there are rules, borders and drop out imprints, 

If you are looking for ways to step up your profits, 
whether you run a regular job shop or specialize in 
cartons, labels, books or catalogs, look into your plate 
mounting operations. The Blatchford system may be a 
real money maker for you. 

Get all the facts about Blatchford Base. Write the 
nearest office for free booklet. 


Blatchford Base Department 
NATIONAL LEAD COMPANY 

ATLANTA 9: 451 Bishop St., N. W.; BOSTON 6: 800 Albany 
ST.; BROOKLYN 1: 25 Lafayette St.; CHICAGO 80: 900 W. 18th 
St.; CINCINNATI 3: 659 Freeman Ave.; CLEVELAND 13: 1776 
Columbus Rd.; DALLAS 16: 1000 Sargent Rd.; ST. LOUIS 1: 722 
Chestnut St.; PACIFIC COAST: Morris P. Kirk & Son, Inc., 2700 
S. Indiana St., LOS ANGELES 23. 


Blatchford Base 
The Original “Honeycomb” Plate Mounting 
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Model 0321 


Model 0521 


GAST «2 AIR PUMPS 
— Vacuum or Pressure — 


© Four sizes—Built-in motors 
@ Compact, portable, reliable 
@ For O.E.M., plant or lab use 
To reduce weight, save space and cut 
costs—use Gast Integral-Motor-Pump 
Models! Fitted for v 


) 


Model 

air, some 0211 
l-less Construction. 
dependable. Posi- 


al ec ment on instru- 
its, etc. Capacity from 
vacuum or to 

Model 

Write today for Bulletins V-P-356! 0406 


Gast Manufacturing Corp.,P.O.Box | 1 7-C Benton Harbor, Mich. 


a 
@ ait moToRs 10 7 HP 
ROTARY | @ COmPaEsSORS TO 30 PS! 


[ROTARY | @ VACUUM PUMPS TO 28 IN. 
“Air may be your enswer!” 








VA = 
eo 


ar 7 


VANDERCOOK & SONS, INC. 


Genero! Offices, Research Laboratory, Demonstration Room & Factory 

3601 W. Touhy Ave., Chicago 45, Ill. Phone: ROgers Park 1-2100 
Eastern Sales and Service 

New York 1, N.Y. Phone: BRyant 9-6270 
Western Sales and Service 


3156 Wilshire Blvd., Los Angeles 5, Calif. Phone: DUnkirk 8-9931 


205 W. 34th St. 














“IT'S BEEN WORKING SO 


WELL, the men are reluctant 
to take it off for sharpening” * 


e free North American catalog describing 
e GRAPHIC ARTS CARBIDE-TIPPED sow blades 


NORTH AMERICAN PRODUCTS CORP. - JASPER, INDIANA 


Send free corbide too! catclog at 


PRINTER AND LITHOGRAPHER ¢ July, 1961 





LET’S FACE UP TO 


STATIC! 


The SIMCO “Midget” is guaranteed to clear up all 
static problems . . . no matter how severe ... in 
presses, folders, cutters . . . safely, inexpensively. 
Write or call now for information about SIMCO’s 
complete line, including shockless static bars (safe 
for hazardous areas), sheet separating air nozzles, 
anti-static cleaning devices, sprays, and meters for 
measuring static. 


the SIMCO compan) 


920 Walnut Street, Lansdale, Pa. 








STREAMLINED COPY-FITTING 
Direct Visual Control Method 
By Arthur B. Lee 
$8.85 


Gives character count of over 1,730 type faces, in- 
cluding caps and small caps. 74-page copy-fitting 
manual shows all popular foundry, Linotype, Inter- 
type, and Monotype type faces, in sizes from 4- to 
24-pt. arranged alphabetically. 

Send check or money order to 

BOOK DEPARTMENT 
The Inland and American 
PRINTER and LITHOGRAPHER 

79 W. Monroe, Chicago 3, Ill. 














UTILITY STOCK TRUCK 


REMOVABLE SHELVES— Two snelves— 21" x 26". Ex- 
tended and tilted for practical handling of all loads. 
BIG WHEELS! MOVES EASILY! Big 5” diameter 
rubber -tired wheels permit easy movement over 
rough spots—even when fully loaded 

STURDY ROD AND PIPE CONSTRUCTION— 
Securely welded for heavy duty use. Built for years 
of service. 

TWO LOCKING WHEELS—'Parking Brakes’ on two 
wheels permit loading and storage on ramps. 
ohipped KD. Easily Assembled. 

IMMEDIATE DELIVERY. For price and details write: 


} 





F. P. ROSBACK COMPANY Benton Harbor, Michigan 


i | 
— cs 


1 


Hh 


2 





BUYERS’ GUIDE 


Classified listings of equipment and supplies, professional 


and employment services, and other opportunities 


RATES: Ordinary classified, $1.50 a line 
per insertion (figure 38 characters per 
line); minimum $4.50. Used monthly, $45 
a year for 3 lines; $15 for each additional 
line. Situation wanted, $1.15 a line, mini- 
mum $3.45. 


Display classified sold by column inch 
with discounts for larger space and three 
or more insertions. Sample rates: One inch 
used one time, $27, used 12 times, $22 per 
insertion. Two or four inches used one 
time $25 per inch. Full rate schedule on 
request. Please send payment with order. 
Copy must be received at 79 W. Monroe 
St., Chicago 3, Ill., by the 18th of the 
month preceding date of publication. 





ADHESIVES 

CARB-N-SET Penetrating 
used from coast to coast to pad one time 
carbon, NCR, Spot Carbon, other Forms 
CARB-N-SET FORMS, 
Dayton 17, O 


Glues—are 


Ready-to-use. 
P.O. Box 8, Roosevelt Sta., 





BUSINESS OPPORTUNITIES 

VEDIUM SIZE MODERN 
Plant. Excellent outlet for 
Firm. P.O. Box 1103, Fredericton, 


Canada 


Printing 
American 
N.B 





CALENDARS AND NOVELTIES 

CALENDARS - NOVELTIES - WHOLE- 
SALE, Your Printing Customers Buy 
Them. Easy To Sell With Our Samples. 
Dept S, 5 Cottage Grove 


Fleming 6535 


Ave., 


Chicago 37, 








Looking for Practical, 

Time-Saving Shortcuts? 
IAPL lists plenty in every issue. See 
for yourself. Subscribe today. 


Inland & American Printer & Lithographer 
79 W. Monroe St. Chicago 3, Ill. 














CARBONIZING 


CARBONIZING 


. for the trade. The most 


satisfactory process for checks, 
gummed or plain labels, forms, 
receipts, etc. Permanent and 
Hot wax carbonized on 


kind 


Write or phone for 


clean. 
your own stock any 
of paper. 


free estimates and samples. 


HOT SPOT CARBONIZING CORP. 
1500 North Halsted Street 
Chicago 22, Illinois 


Telephone Michigan 2-1300 

















DIES, STEEL 





ARDS 
TOUGH TEMPER DIES vr 


aay 


nae Oe A te ng 


RICHARDS’ EXPERIENCE PAYS OFF 
Let us help you sel! Die-Cut Printing 
Ask for Goose Book full of ideas 
We also manufacture a complete line of 
Saw-Trimmers, Routers, Mortising machines 
and Multiform Diemaking equipment. 
Send for information on any item 
J. A. RICHARDS CO., KALAMAZOO, Mich. 
Established in 1900 








EQUIPMENT & SUPPLIES FOR SALE 





Colour Transparencies 
All large size 
FLOWERS 
ANIMALS 
LANDSCAPES 
SNOW SCENES 
CHRISTMAS 
Write: PETER SELBY, 
Colour Applications Ltd., 
la, Tottenham Court Road, 


London, W. 1. 
AIR MAIL SERVICE 











SPECIAL OFFER: 
for a limited time, for only 


$14 


you can own 


COSTS FOR PRINTERS 


by Olive A. Ottaway 
“most valuable book on costing 
in the graphic arts industry” 
Send check or money order to Book Dept. 
The Inland and American 
Printer and Lithographer 
79 W. Monroe St., Chicago 3, Ill. 














LINOTYPE, LUDLOW AND MONOTYPE 
mats. Save 25% to 70%. Send for 
Midwest Matrix & Machinery Mart, Inc., 
Chicago 5, I 


lists 


633 Plymouth Court, 





1950 ATE 


SIX 


WEBENDORFER Collator, 
printed rolls; 5 carbon rolls 
condition. Adams Salesbook Co., 
Box 91, Topeka, 


Good 
Bros 


Kansas 


SAVE 40% Nearly New Pollard-Alling 
Suction Feed Addressing Machine, speed 
12M per hr. Martin Press, Anoka, Minn. 





16-Page Hoe Single Width Rotary Press 
4% & % folder, color unit, stereo., A-1 
condition, Martin Anoka, Minn 


Press 


| 
| 





EQU PMENT & SUPPLIES FOR SALE (Cont.) 





WILTON SALE 


Model 8 Linotype No. 51119 


Ludiow Typograph including 
2 steel cabinets, 38 fonts, 
sticks, burnisher, etc. 


Miehle Verticals from $950. 
Kelly No. 2 presses $750. up. 
Miehle Model 36 offset (new 1956) 


Lawson 46” electronic spacer — 
air table, new machine warranty 


Lift trucks, Lino mats and magazines 
Nygren-Dahly 5 spindle drill 


Other Offerings: 

Miller SW 21x28 No. 10316 rebuilt 

2 Seybold 50” Precision cutters 

6/0 Miehle Two Colors and Harris 
Two Color LTR 73” press from 
Chicago's largest color plant. 
ATF Chief 29 

Harris LUH 14x20 and LTN 22x34 

Miller M.A.N. 30x42 model IV offset 
(1956) 


TYPE & PRESS of Illinois, Inc. 


3312 North Ravenswood, Chicago 














NEUSEL’S 


THE FINEST IN 
DEEP ETCH CHEMICALS 
The high quality craftsmanship and con- 
sistent uniformity of Neusel’s chemicals 
offers you a thoroughly dependable prod- 
uct . . . makes for long run economy. 
DEPENDABLE SERVICE 
GUARANTEED UNIFORMITY 
All orders shipped same day received 
Write for full particulars 
NEUSEL CHEMICALS 


3650 W. Oakton Street Skokie, 
Orchard 5-3150 


Illinois 














| ENDS INK SKINNING 
| OVERNIGHT WASHUPS 





ACROLITE- RAHWAY. N. J 





FURNACES, REMELT 





Save Time... Labor... Space 


_, REMELT 
FURNACE 


melts more 

> metal in half 

' the time. 
Write for 
complete 

information 


N Dept. IP 
orpetakion— ROME, N.Y. 


NO 
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GAUGE PINS 


HELP WANTED (Cont.) 





Insist on Megill’s 
Remember. Only Megill Makes 


Spring Tongue® Gauge Pins 
MEGILL’S PATENT 











$1.80 doz. with extra Tongues 





Sold by Printers Supply Dealers. 
THE 


EDWARD L. MEGILL CO. 


The Pioneer in 1870 
763 ATLANTIC AV., BROOKLYN 38, N.Y. 














HELP WANTED 


LOOKING FOR A NEW JOB? 


Superintendent— 
Offset-Letterpress 
Superintendent— 
Web Offset SOUTH 
Foreman—Offset Pressroom 
High quality, four 
color work MIDWEST 
Sales Manager—Packaging 
Equipment MIDWEST 
Working Foreman— 
Bindery 
Estimator—L ithe 
WANTED Cameraman, 
pressmen, compositors 
monotype, folder operators 
men, offset pressmen. 


GRAPHIC ARTS EMPLOYMENT SERVICE 
Helen M. Winters, Mor. 
Dept. !D-7, 307 E. 4th St., Cincinnati 2, Ohio 
List Your Confidential Application With Us. 


EAST $11,000-$12,000 


$10,000 


$12,000-$16,000 

$12,000 
CALIFORNIA $ 7.000 
MIDWEST $ 7,000 
platemakers, strippers, 


proofreaders, 
bindery- 








FAIRCHILD COLOR KING 
PRINTING PRESS SALES 


Excelient opportunity for experienced Salesmen 
or men who would like to sell and know they 
con—to sell the NEW FAIRCHILD COLOR 
KING WEB OFFSET PRINTING PRESS to News- 
papers and Commerciol Printers 


Press or equipment soles, lithographic back- 
ground, web, or sheet offset experience or 
familiarity desirable, but not essential. Free 
to travel. Training program, cor, expenses, 
liberal employee benefits. Write to E. P. 
Tracht, Menager, Marketing and Sales, 
Fairchild Graphic Equipment, Fairchild 
Drive, Plainview, N. Y. giving experience, 
personal bockground, salary requirements and 
references 














PLANT SUPERINTENDENT 


Top rated, long established, Western New 
York State quality offset and letterpress 
piont with 60 craftsmen has opening for 
superintendent. Must have ability to take 
complete of plant operations in- 
cluding scheduling ond quality control. 
Must hove complete knowledge of offset 
and letterpress and be experienced in 
multi-color work. Opportunity to join fine 
stable management team with excellent 
future earnings and all benefits. Immediate 
opening. Send complete resume in confi- 
dence. Box R-72, Inland & Am. Printer & 
Lithog., 79 W. Monroe St., Chicago 3 


charge 














PRINTER AND LITHOGRAPHER 


EXECUTIVE 
WANTED— 


to take complete charge of a new FOLD- 
ING CARTON PLANT. For the right man 
this will represent a substantial improve- 
ment in income, living conditions and ex- 
ecutive freedom. 

The man we seek is now in a manage- 
ment position in the folding carton in- 
dustry. He has rounded knowledge of his 
field plus energy and ambition. If you 
have any reason to be dissatisfied with 
your present position and think you can 
qualify, we'd like to hear all about you. 
(Our employees know of this ad and all 
replies will be held in complete confi- 
dence.) Reply to Box R-71, Inland & Am. 
Printer & Lithog. 79 W. Monroe, Chicago 
3, UL. 

















ONE OF THE WEST'S LARGEST print- 

desirous of securing an 

( One that knows the complete 

operation of both offset and letterpress 

Must have experience. Good salary. Box 
Inland & Am. Printer & Lithog 
Monroe, Chicago 3, Il 


ne f ? is 


Estir 





SUPERINTENDENT FOR WEB-OFF- 
SET publication plant; experienced in 
press, binding & mailing: 
willing to grow 
Inland & 
Monroe 


platemaking 
nust be aggressive, 
ompany Box R-73, 
Printer & Lithog., 79 W 


Chicago 





INK CONDITIONERS 





make good inks better 
; FOR 1 Ib. can $2.20 
es LETTERPRESS Send for Price List 


CENTRAL COMPOUNDING COMPANY 
1719 North Damen Avenue @ Chicago 47, Illinois 
Mfrs. of Trik, Glazcote, 20/20 Overprint Varnish 

















Try a Small Ad 
for Quick Results 














INSTRUCTIONS 
Linotype-Intertype Instruction 
Ohio Linotype School 
Logan 6, Ohio 





PLASTIC & RUBBER PLATES 


z= COLOR PLATES 
< Yea TINT BLOCKS 


~, 
Ss Ti-Pi R-P (Resilient Plas- 
' tic) for economical color 
or tint plates for flat-bed 
letter-press printing. Long 
runs, perfect ink coverage— 
easy make-ready. 
Write today for samples, literature and name 
of nearest dealer and rubber engraver. 
Y¥COMPANY 
Tae 1000 BROADWAY 
KANSAS CITY 5, MO. 





SALES AIDS 
MAILING PIECES FOR THE PRINTER 
Wavside Press, Interurban Bldg 
Dallas, Texas 


July, 1961 


SALES AIDS (Cont.) 


“Tt Sells printing!” 


@ Use ‘‘The Notebook of a Printer.’’ It’s the best 
printer's house-organ you can get because it 
sells printing. Your name designed into it. Smart, 
low cost. Sales copy wins natl. award. ASK 
Maybe your city and area is open. ‘‘It brings in 
business. Prospects call us.’ ‘It makes money 

.. . Clients say. Send for facts: The ARBOGUST 
Co., Adv., 228 N. LaSalle St., Chicago 1, Illinois 





SITUATIONS WANTED 
GRAPHIC-ARTS-EDUCATED young 
man (B.S. printing) with working back- 
ground in research and production is 
seeking Mid-West placement in the field 
of graphic arts sales or as technical 
representative. Box R-75, Inland & Am. 
Printer & Lithog., 79 W. Monroe St., 
Chicago 3, Ill 





SPECIALIST, graphic arts accounting, 
position as controller—BBA de- 
Inland & Am. Printer 
Monroe, Chicago 3, Ill. 


seeks 
gree. Box R-74, 
& Lithog., 79 W. 





TICKETS 
TICKETS 
Amusements 


Roll, Machine Folded for 

Work Tickets, Reserved 
Seat, Strip, Merchants Trade Day, et 
Stock roll tickets. Daly Ticket Company, 
Collinsville, Illinois 





TYPE & TYPE FOUNDERS 





MACKENZIE & HARRIS, INC. 


659 FOLSOM STREET, SAN FRANCISCO 7, CALIFORNIA 
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The Industry’s FIRST COMPREHENSIVE 


HANDBOOK 


On Planning and Imposition 
Written hy printers for printers, 
PLANNING FOR BETTER IMPOSITION 
is packed with planning tips, oper- 
ating procedures, hints and tricks 
taken from years of experience in 
commercial printing. 

Designed as a manual for all con- 
cerned with planning printing at 
any stage, the book also breaks 
down the complex science of im- 
position into clear, concise terms 
readily understandable to the print- 
ing “layman.” 

144 profusely illustrated pages— 
incl. 96 pages of imposition layouts. 
Price: $16.00 a copy postpaid. 
Send check or money order to Book Dept. 

The Inland and American 


PRINTER and LITHOGRAPHER 
79 W. Monroe, Chicago 3, Ill. 
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SMALL FRYE 








HEY CHIEF, CHAN WANTS HIS 
TICKEE AND WASHEE FORMS 
IN MING CONDENSED WITH 
DRAGON RED CARBONS! 





Frye One-Time carbon papers 
for the forms printer are ready 
for FAST delivery in—Roil, Proc- 
essed, Spot and Flat Sheet car- 
bons ... Write for new price and 
product information catalog. 


For the Best Business Impression 
Always Specify FRYE 











To parents 
of children 
from 3 to 15 


HICH DISEASE do you think is 
Wa. single greatest killer of 
children under 15? Shockingly and 
tragically, the answer is— cancer. 

But there is hope. The American 
Cancer Society is supporting 1300 
research scientists in hospitals, in- 
stitutions and laboratories, working 
to find the cause of cancer — 
and ways of preventing it. 

Your gift to the American 
Cancer Society can help speed 
the conquest of cancer. Can 


help guard your children. 





Fight cancer with a checkup— 
and a check to the American 
Cancer Society. 
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the last word 


BY WAYNE V. HARSHA 


Editor 


EXPERIENCE COUNTS, as the printing plant manager found 
out when he said to the job applicant: “Have vou any office 
experience, Mr. Able?” Said Mr. Able: “Oh ves, I’m familiar 
with all important phases of printing procedure, including 


bowling, coffee breaks, and collection-taking.” 


WE ARE THOROUGHLY CONVINCED that if anvbody can make 
paper out of butterfly wings, the Mead Paper Corp. can do 
it. Not that anvbody has asked for this kind of paper, but 
just about every other kind of paper has been requested of 
Mead. Last month we had the honor of being the only print- 
ing trade publication representative to attend a special press 
preview of Mead’s new $44-million research building in 
Chillicothe, Ohio. It’s probably the finest and most advanced 
facility of its kind in the world 
Mead is one of the 10 largest paper and paperboard com- 
panies in the United States and one of the more diversified 
in the industry. The company manufactures paper, paper- 
board, wood pulp, corrugated containers, folding boxes, 
packaging cartons, and technical papers at 39 operations in 
16 states. In 1960 sales reached nearly $338-million 
Mead also makes all kinds of so-called “exotic” papers, 
which include those made from glass, asbestos, ravon, acryl- 
ic fiber, teflon, aluminum, zinc, silver, and many other non- 
cellulosic fibers. One paper even affords protection from 
radiation, including radioactive fallout. And there are un- 
doubtedly many more to come from Mead’s laboratories. 
Buttertlies 
THE PARIS A UELISHER, Joseph André, has produced what 
1 the world’s most expensive book. costing 
M | rem h trancs T he book. whic h we ighs no 
kilos, consists of 150 parchment leaves with 
by seven illustrators of the Revelation of St. John, 
including Salvador Dali, Bernard Buffet and Fukita, while 
th nze covers are encrusted with precious stones. Our 


book departmer vill gladly take vour order—cash in ad- 


BALLOON, Treasurv Secretarv Dillon said 


S. paper money in different, easy- 


i 
The idea was suggested by Elizabeth 
Rudel Smith, treasurer of the United States. Mr. Dillon is 
I vhat folks think about the idea. but he’s 

ith greenbacks the wav thev are 
invthing larger than a $1 bill these davs, 
ire what color the government uses. It 


us, at first thought, to mess around 


ND LITHOGRAPHER ¢ July, 196] 


with printing various denominations in different colors. That 
will only increase the cost to the government when it’s 
using a very pretty shade of green right now for all denomi- 
nations. We're for keeping governmental costs down—any 
way you look at them. 

And while we're on the subject, the Post Office could cut 
some of its expense if it would stop issuing all those pretty 
stamps in observance of this and that—ad infinitum, ad 
nauseam. Instead of passing all those costs on to the public 
in higher postage rates, etc., why not just have one stamp for 
each denomination and let well enough alone. The Post 
Office will probably say that those special stamps are paid 
for by stamp collectors—but we doubt that it’s true. Makes 
more work, though, for the Government Printing Office or 
for the Bureau of Printing and Engraving. 


THINGS WE NEVER KNEW UNTIL NOW DEP’T: A twicer (in Eng- 
land) is one who can work in the composing room as well as 


in the pressroom. 


THE-SOVIETS-WILL-CATCH-UP-WITH-US-BY-1970 pEpP’T: Ac- 
cording to the Soviet printing industry journal, Polygrafit- 
cheskoye Proizvodstovo (which we have been unable to read 
thus far), there are insufficient instructional books available 
on different printing techniques, particularly those dealing 
with specialized methods. 

Similarly, there is a shortage of such simple aids as posters 
illustrating different processes, although these are available 
for many other industries. 

As a result of these deficiencies, the journal states that the 
training of apprentices is being slowed down. 

We were surprised recently to note that one copy of Tut 
INLAND AND AMERICAN PRINTER AND LITHOGRAPHER goes 
to the Soviet Union. Now the question is: Shall we permit 
the Russians to find out what is going on in the U.S. printing 
industry by reading our magazine? As of press time, no de- 


cision had been made 


HERE'S AN IDEA your printing salesmen might adopt if they re 
short on sales this month: A homing pigeon is sent bv mes- 
senger to hard-to-reach prospects by a Chicago manufac- 
turer. The bird carries a sales message and an invitation to 
“throw me out the window” if the prospect wants a salesman 
to call 


PRINTERS HAVE TROUBLE With absenteeism, the same as any- 
body else, and so they might like to know that companies 
that figure out the cost of absenteeism say it may run as high 
as 10% of payroll. But most companies don’t take the trouble 
to count the time lost, much less the cost, according to a 
survev by the American Management Association 

The study covered companies ranging from 250 to 5,000 
employees. Of the smallest only about 25% kept records on 
absenteeism, while only 14% of the largest took the trouble. 
No one method of coping with absenteeism had anything 
like majority support, though AMA warned that annual 
costs may run into billions of dollars unless controls are 


de vised 











LINOTYPE ORIGINAL 


There is no other v like this v because there is no other abedefghijklmnopqrstuvwxvz 


typeface like Fairfield Medium. Designed by Rudolph \BCDEFGHIJ KLMNOPORSTUVWXYZ& 
Ruzicka specifically for Linotype composition, Fairfield ABCDEFGHIJKLMNOPORSTUVWAYZ& 
Medium is available only from Mergenthaler. Fairfield 1234567890 fiflfffiffl 1234567890 
Medium appears familiar because the combination of 

Ruzicka’s elegance and Linotype operating economy has abcedefghijklmnopgqrstuvwxyz 

made it an American classic. For a specimen write the ABCDEFGHIJKLMNOPORSTUVWAYZ& 


Mergenthaler Linotype Co., 29 Ryerson St., Brooklyn. 1234567890 fiflffffiffl 1234567890 
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